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Γσναικεία  Επιτειρηματικότητα Νέες Επιτειρήσεις: Στότος Ισότητα. 

(Πρόγραμμα Γ.Ε.Ν.Ε.Σ.Ι) 

Περίληυη 

 

Σπγθξηηηθά κε άιιεο Δπξσπατθέο ρώξεο, ζηελ Διιάδα θαηαγξάθνληαη δηαθπιηθέο δηαθνξέο 

ζηελ επηρεηξεκαηηθόηεηα κεγαιύηεξεο από ηνλ Δπξσπατθό κέζν όξν. Μέρξη ζήκεξα γηα ην 

θαηλόκελν απηό δελ έρνπλ δηαηππσζεί κνληέια νιηζηηθήο πξνζέγγηζεο ελώ δελ έρεη δνζεί  

έκθαζε ζε πνιηηηζκηθά-ζπγθεθξηκέλεο δηαζηάζεηο ηεο γπλαηθείαο επηρεηξεκαηηθόηεηαο. Ζ 

παξνύζα αλαθνξά παξνπζηάδεη ηα απνηειέζκαηα ηνπ πξνγξάκκαηνο ΓΔΝΔΣΗ ην νπνίν 

εζηηάδεη ζηελ πνιηηηζκηθά ελεκεξσκέλε θνηλσληθή ηαπηόηεηα ησλ γπλαηθώλ θαη πώο απηή 

επεξεάδεη ηε γπλαηθεία επηρεηξεκαηηθόηεηα. Ζ παξνύζα αλαθνξά πεξηιακβάλεη: (1) ηελ  

εκπεηξηθή δηεξεύλεζε παξαγόλησλ θνηλσληθήο ηαπηόηεηαο πνπ κπνξνύλ λα εμεγήζνπλ 

δηαθνξέο σο πξνο ηελ επηρεηξεκαηηθή πξόζεζε θαη ηε ζπκπεξηθνξά αλδξώλ θαη γπλαηθώλ, 

αιιά θαη ππν-νκάδσλ γπλαηθώλ πνπ επηδεηθλύνπλ ή δελ επηδεηθλύνπλ επηρεηξεκαηηθή 

ζπκπεξηθνξά,  (2) ηελ εκπεηξηθή δηαπίζησζε πώο ε δηαθύκαλζε απηώλ ην παξαγόλησλ 

κπνξεί λα εμεγήζεη ηελ αλάπηπμε πθηζηάκελσλ γπλαηθείσλ επηρεηξήζεσλ ζηελ Διιάδα θαη 

(3) ηελ αλάπηπμε πνιηηηζκηθά-εζηηαζκέλσλ εξγαιείσλ κέηξεζεο θαηάιιεισλ γηα ηε κειέηε 

αιιά θαη εθαξκνγή δεηεκάησλ επηρεηξεκαηηθόηεηαο ζηελ Διιάδα αιιά θαη ζε άιιεο ρώξεο 

πνπ έρνπλ παξόκνηα νηθνλνκηθή θαη πνιηηηζκηθή δνκή, όπσο νη Βαιθάληεο ρώξεο. Τα 

απνηειέζκαηα ηνπ πξνγξάκκαηνο ΓΔΝΔΣΗ ζηελ πξαθηηθή ηνπο δηάζηαζε ζα ελζσκαησζνύλ 

ζε εθπαηδεπηηθά πξνγξάκκαηα ησλ ηδξπκάησλ πνπ ζπκκεηέρνπλ ζηελ πξόηαζε απηή. Ζ 

αλαθνξά απνηειεί ην απνηέιεζκα ηεο ζπλεξγαζίαο κηαο δηεπηζηεκνληθήο νκάδαο εηδηθώλ θαη 

εξγαζηεξίσλ πνπ εμεηδηθεύνληαη ζηε κειέηε ηεο επηρεηξεκαηηθόηεηαο (Πνιπηερλείν Κξήηεο), 

ζηε γπλαηθεία επηρεηξεκαηηθόηεηα (Παλεπηζηήκην Μαθεδνλίαο) θαη ζηε δηαπνιηηηζκηθή θαη 

εθαξκνζκέλε ςπρνινγία (Παλεπηζηήκην Κξήηεο), ελώ κέζσ ηεο Δξγάλε πξαγκαηνπνηήζεθε 

θαη ε ζύλδεζε κε ηελ αγνξά εξγαζίαο. Τν πξόγξακκα ΓΔΝΔΣΗ είλαη επίθαηξν, θαηλνηόκν θαη 

κε πςειή αλακελόκελε επίδξαζε. Δίλαη επίθαηξν, θαζώο δεηήκαηα ηζόηεηαο ησλ δύν θύισλ 

είλαη πνιύ ζεκαληηθά ηόζν ζε πνιηηηθό όζν θαη ζε αθαδεκατθό επίπεδν ζηελ Δπξώπε θαη 

ζηελ Διιάδα κε ζηόρν ην νξίδνληα 2020 αιιά θαη ζην ππόβαζξν ηεο ζπλερηδόκελεο 

νηθνλνκηθήο θξίζεο. Δίλαη θαηλνηόκν θαζώο εηζάγεη ζεκαληηθνύο παξάγνληεο θνηλσληθήο 

ηαπηόηεηαο νκάδσλ γπλαηθώλ σο πξνβιεπηηθνύο ηεο επηρεηξεκαηηθήο πξόζεζεο θαη 

ζπκπεξηθνξάο.  
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Sinking inequality: Business startup motivation and business growth in 

female entrepreneurship (ForEMOsT project). 

 

ABSTRACT 

In comparison to other European countries, Greece exhibits a clear larger than average gender 

gap in entrepreneurship. The main idea of the ForEMOsT project rests on the fact that 

women's culturally specific social identity is a potent predictor of their entrepreneurial 

motivation and predisposition for business growth. The purpose of the ForEMOsT project 

is to empirically test a theoretical model revolving around culture-specific social identity 

factors that can explain much of that gender gap in females' lower predisposition towards 

entrepreneurship.  The ForEMOsT project: (1) Investigated social identity factors that can 

explain differences in entrepreneurial motivation (entrepreneurial intentions) between men 

and women, (2) Investigated how varying those factors can explain predisposition for growth 

of female enterprises in Greece and, (3) developed culture-specific measurement instruments 

appropriate for use in researching female entrepreneurship which can also be generalized 

cultures like Greece. The ForEMOsT project brought together a multidisciplinary research 

team of experts in entrepreneurship research (Technical University of Crete), Female 

entrepreneurship in particular (University of Macedonia), and Cultural and Applied 

Psychology (University of Crete) and organizations that promotes female entrepreneurship 

(ERGANI Center). The ForEMOsT project is theoretically timely, innovative, and impactful. 

Timely, as gender equality has a pivotal role in the political and academic debate in Europe 

and in the objectives set by the EU in the Europe 2020 growth strategy. It is innovative, as it 

introduces important novel social level factors as causal for gender differences in 

entrepreneurship.  
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1. Importance and Objectives of the ForEMOsT Project 

 

Entrepreneurship and entrepreneurial culture are important vehicles for value creation and 

have a significant impact on economic growth, continuous business renewal, and 

employment (Tang & Koveos, 2004; Sarri, Zikou, & Varsakelis, 2012; Van Praag & 

Versloot, 2007).  Yet, although half of the working population are women, and women make 

up a substantial proportion of those choosing to be entrepreneurs (Minniti, Arenius, & 

Langowitz, 2005), female entrepreneurship significantly lags behind male entrepreneurship 

(Kelley et al., 2013; Minniti et al., 2005). This is especially true for Greece - and countries 

like Greece- which are characterized by higher gender inequality (Sarri & Trihopoulou, 

2005). 

Gender inequality in entrepreneurship is a complex phenomenon, encompassing culture and 

economic specific barriers that generate differences in business ownership rates and the 

entrepreneurial “success” of women and men (Sarri, Zikou, & Varsakelis, 2012; Piacentini, 

2013). According to findings from the Global Entrepreneurship Monitor (GEM) project,  

males‟ rates of entrepreneurial activity range from over three times that of females in some 

countries, while in others, the male–female rate of participation is nearly identical (Minniti et 

al., 2005; Sarri & Trihopoulou 2005). In nearly all of the 67 economies included in the GEM 

the rate of men‟s venture creation is higher than that of women (Kelley et al., 2013). In the 

same vein, recent findings from the Global University Entrepreneurial Spirit Students' Survey 

project (GUESSS - Sieger, Fueglistaller, & Zellweger, 2014) conducted in 34 countries and at 

more than 700 universities suggest that 10.7% of all male students strive for an 

entrepreneurial career path, compared to only 6.6% of all female students. The differences are 

even larger, five years after completion of studies: on average 35.1% of all male students 

aspire to be entrepreneurs, but only 27.5% of all female students. This raises questions as to 

why the rate of men‟s venture creation exceeds that of women and what factors explain these 

differences (Sarri & Trihopoulou, 2012;   Piachentini, 2013).  

Greece is not an exception and in fact, there is a larger than average gender gap in 

entrepreneurship (Ioannidis, 2013; OACD, 2013). During 2011, the percent of the working 

age population engaged in either the start-up or new firm phase of entrepreneurial activity 

was 62.3 per cent for males and 37.7 for females. Female entrepreneurship in Greece is an 

issue that brings to the fore some strong controversial arguments especially in light of the 

economic recession. It seems that high unemployment rates (around 26% in 2013) push males 

(rather than females) to both start and operate the business venture as opposed to the pre-

crisis years where men initiated the business and passed it over to women to operate it. Thus, 

women seem to be pushed out of the market both due to unemployment and the fact that now 

men occupy positions that were thus far held by females. 

Greece is going through an unprecedented economic and social crisis that impacts on both the 

private and the public life of men and women. In this context, gender equality objectives tend 

to be marginalized in public and policy debates. All gains in the field of gender equality since 

the 1980s have been put at serious risk by the economic and political developments of the last 

few years. Under such adverse economic environments where uncertainty, anxiety, 

confusion, conflicting interests and fear is apparent, Greek policy makers must not only 
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render entrepreneurship as a desirable and feasible career choice for women, but also promote 

the development of innovative ventures.   

Furthermore, although even in the past few years, there were in Greece some campaigns and 

capital support programs for female entrepreneurship, the results are not very obvious yet. 

Supporting women entrepreneurship is not just about increasing the number of women-

owned firms, but also about raising their performance and growth potential. Studies 

comparing the performance of male and female-owned firms consistently show that 

businesses headed by women tend to be smaller than those headed by men, whether size is 

measured by gross revenues, number of employees, or profit level (Kelley et al., 2013). 

Therefore, how female enterprises should be promoted and developed is an important and 

open question.  

In summary, research over the past decade has suggested the existence of the gender 

gap in entrepreneurial orientation and in the motivation, desire, and intention to 

become an entrepreneur. Although the particular difficulties associated with female 

entrepreneurship have been emphasized in the literature, the specific differences associated 

with women entrepreneurs and how they contrast with their male counterparts have received 

less attention from the academic community. 

Through the project‟s activities, we aimed at empirically developing a comprehensive 

framework that predicts whether and how women's culturally-specific social identity 

influences the entrepreneurial process. Moreover, the ForEMOsT program aimed to develop 

new culture-appropriate methodological tools and provide strong conceptual foundations for 

exploring variation in venture creation and growth between male and female entrepreneurs in 

Greece.  

Our research objectives were:  

(1) Revisiting entrepreneurial literature and more specifically the parts highlighting gender 

differences and inequalities,  

(2) Formulation and verification of a holistic female entrepreneurial model leading to 

theoretical and managerial contributions,  

(3) Establishment of accelerative factors for female entrepreneurship,  

(4) Identify and displace obstacles that function as barriers for females in adopting an 

entrepreneurial behavior, and  

(5) Apply findings in educational and business environment in order to bridge the gap 

between the two genders  

In order to accomplish our research objectives the main axes of the ForEMOsT program 

were:  

(1) Investigate individual and social identity factors that can explain differences in 

entrepreneurial motivation (entrepreneurial intentions) between men and women and 

among different subgroups of women in Greece 

(2) Investigate how varying those factors explained predisposition for growth of female 

enterprises in Greece. 

(3) Develop measurement instruments appropriate for use in researching female 

entrepreneurship generalizable across cultures 

 

The ForEMOsT project is theoretically timely, innovative, and impactful: 
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Timely, as gender equality has a pivotal role in the political and academic debate in Europe 

and in the objectives set by the EU in the Europe 2020 growth strategy.  

Innovative, because it introduces important novel social level factors as causal for gender 

differences in entrepreneurship. More specifically, it adapts a holistic approach bounding the 

female entrepreneurial characteristics with personal, social, cultural, environmental and 

business factors. This lead to the establishment of a model enriching the entrepreneurship 

literature while at the same time managerial implications and regulation guidelines will be 

offered.  

The utility of the ForEMOsT program derives from an impactful combination of the testing 

of a theoretically and methodologically compelling and innovative approach to female 

entrepreneurship with applying the results from this testing to the real world problem of 

growth in female entrepreneurship in Greece.  
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2. ForEMOsT Project Partners 

ForEMOsT (Female Entrepreneurship Motivation growTh) brought together a 

multidisciplinary research team that has the capacity to make significant contribution to our 

knowledge on the processes responsible for the gendered gap in entrepreneurial motivation 

and predisposition for business growth. It is research team is constituted by.three R&D actors 

and an agency cast in the promotion and facilitation of female entrepreneurship.  

The three R&D actors are: 

(1) The Management Systems Laboratory (ManLab) of the Technical University of 

Crete (TUC), Chania, Greece (www.logistics.tuc.gr). ManLab is ForEMOsT project 

promoter (PP) and is directed by Prof. Vassilis Moustakis. ManLab is one of the few 

laboratories in Greece that systematically studies the cognitive, behavioral and emotional 

http://www.logistics.tuc.gr/


    10 
 

processes underlying the entrepreneurial phenomena using data from students and 

employees in organizations. Up to date our research focuses basically on the trait, 

cognitive and emotional perspective of entrepreneurship (e.g., Zampetakis & Moustakis, 

2007a; 2007b; 2008; 2010; Moustakis & Zampetakis, 2011; Zampetakis & Moustakis, 

2006; Zampetakis et al., 2006; Zampetakis, 2008; Zampetakis et al., 2011; Zampetakis & 

Kafetsios, 2010), without emphasis on the context of entrepreneurship and the role of 

gender, thus presenting an incomplete picture of the entrepreneurial process. 

Research Team: Vassilis Moustakis (Project Coordinator), Leonidas Zampetakis, 

Maria Bakatsaki, Lefteris Koumakis 

(2) The Applied Psychology Laboratory (APL) at the Department of Psychology, 

University of Crete (UOC) (http://www.keme.uoc.gr/index.php/2014-05-02-13-52-03) 

is directed by Dr. Konstantinos Kafetsios, Professor in Social and Organizational 

Psychology. The laboratory utilizes state of the art experimental (priming, reaction time, 

emotional stroop, facial emotion perception) and naturalistic methods (event sampling 

methodologies) to study cross-cultural differences in emotion, interpersonal relationships 

and well-being, social support processes, and emotion in organizations. The laboratory 

has an international reputation and collaborations for one active research line on cultural 

differences in emotion and cognition (e.g., Kafetsios & Nezlek, 2012; Kafetsios & Hess, 

2013; Kafetsios & Hess, 2014) 

Research Team: Konstantinos Kafetsios (sub-project coordinator), Marcela Seredjova, 

Sotirios Karaolanis, Aspasia Papachiou. 

 

(3) University of Macedonia (UOM) - Department of Balkan Slavic and Oriental Studies 

is represented by Prof. Aikaterini Sarri (http://katerinasarri.wordpress.com/) who is an 

expert in the field of female entrepreneurship and management. The infrastructure, the 

number of projects successfully executed and the capabilities of the Department 

guarantee the capacity to handle the scale and complexity of the proposed project. 

Furthermore Prof. Aikaterini 's Sarri experience in numerous relevant projects (National 

& International projects on gender and inequalities, see cv) as well as her research 

activity (for example books and papers on Entrepreneurship, Gender Differences, 

Mentoring, see cv) and the focus in interdisciplinary and technological studies (ex. 

Electronic Mentoring) along with the assistance and expertise (ex. Gender and Equality, 

Mentoring, e.t.c) of the UOM team members are adding value factors in the 

implementation and management of ForEMOsT. 

Research Team: Aikaterini Sarri (sub-project coordinator), Anastasios Panopoulos, 

Foteini Tsimpiridou, Stavroula Laspita, Revecca Pedi, Zafeiria Tourtoglou,  

The agency is: 

(4) Ergani Center (ERGANI)-Center for the support of employment and 

entrepreneurship of women (http://ergani.gr/mainen.aspx), is a non-profit making and a 

registered non-governmental organization. Ergani has rich experience in management 

issues (personnel management, resources and financial management) and especially in 

http://www.pem.tuc.gr/5041.html
http://www.logistics.tuc.gr/old-site/employees/CV/Zampetakis-short.pdf
http://foremost.tuc.gr/CV_Lefteris_Koumakis.pdf
http://www.keme.uoc.gr/index.php/2014-05-02-13-52-03
http://psychology.soc.uoc.gr/kafetsios/index.html
http://www.uom.gr/modules.php?op=modload&name=Cv_eng&file=index&id=1607&tmima=8&categorymenu=2
http://www.uom.gr/modules.php?op=modload&name=Cv_eng&file=index&id=1618&tmima=8&categorymenu=2
http://www.uom.gr/modules.php?op=modload&name=Cv_eng&file=index&id=390&tmima=8&categorymenu=2
http://ergani.gr/mainen.aspx
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the field of management of European projects. The Ergani Center participates in national 

and transnational networks and creates or/and cooperates with other recourse centers. It 

provides counseling services on employment and business issues to unemployed women, 

and to members from vulnerable social groups, in the framework of special funding 

programmes. Furthermore, the center creates educational packages and conduct 

researches on issues related to women‟s employment and entrepreneurship, the results of 

which are diffused in local, regional, national and European level. Ergani had the 

responsibility of evaluation of ARTEMIS Network. It has also implemented 4 projects, 

between 1991-1999, under NOW, NOWi, NOWii and Employment Initiative focused on 

services provided to women in order to enter or reenter to the labor market of creates 

their own business. From 2000-2002 coordinated AWAKE/ ECOS OUVERTURE 

project (18 partners from 5 countries) with main objective to create Women 

Entrepreneurs Supporting Centers. From 2002 participates and coordinates some special 

components of W.IN.NET. Project, which is a European network of Resource Centers 

for Women financed by the Interreg IIIC (North) initiative (duration from 2002 to 2005). 

Ergani Centre achievements: Over than 3800 women have visited the Centre, out of 

whom: 90% of them have completed either the Personal or Group Counseling procedure 

and/or other programs of training – professional instruction – networking for which they 

expressed their interest (beneficiaries), 240 new women businesses have been created 

with the support of ERGANI Centre, New female enterprises network counted more than 

80 entrepreneurs, its Mentors Register consists of 120 persons (experienced 

entrepreneurs). 

Research Team: Parthenopi Sourmaidou (sub-project coordinator), Chryssoula 

Karakitsaki, Athanasia Lazaridou, Cornelia Lianou, Kyriaki Kostika  

 

3. Project’s Work packages 

No WORK PACKAGE 

TITLE 

BRIEF DESCRIPTION OF THE 

PROCEEDINGS OF THE WORK 

PACKAGE 

ACTUAL 

START 

DATE 

ACTUAL 

END DATE 

WP1 Testing for 

equivalence of survey 

items with DIF 

Application of the Differential Item 

Functional Analysis (DIF) as the main 

analytical tool of the empirical data which 

were collected with surveys, for the 

examination of the measurement 

instruments at the item level. This method 

provides insight into whether women (in 

comparison to men) may be responding to 

items differently than their male 

counterparts. 

01/12/2015 31/03/2017 

WP2 Entrepreneurial 

intention models 

Testing for gender differences in 

entrepreneurial motivation, using 

entrepreneurial intention models. 

Empirical data will be collected with 

surveys using the instruments finalized 

from the literature review, from male and 

female university students, entrepreneurs, 

and workers. 

01/12/2015 28/02/2017 
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WP3 Entrepreneurial 

growth models 

Testing for gender differences in business 

growth models. Empirical data will be 

collected with surveys, using the 

instruments finalized from the literature 

review, from male and female 

entrepreneurs. 

01/12/2015 28/02/2017 

WP4 Publicity and 

dissemination of 

research results 

The goal is through the exploitation of 

theoretical conclusions a managerial 

learning protocol - instrument to be 

created and then applied to the 

stakeholder publics. Target audiences 

could be university students and/also 

potential entrepreneurs and social agents. 

01/12/2015 31/03/2017 

WP5 Project management 

of ForEMOsT 

Project management of the financial and 

natural objective. ForEMOsT will be 

managed by a Project Joint Monitoring 

Committee (PMC) in which all partners 

will be represented by one representative. 

The first PMC meeting will coincide with 

project start.  

01/12/2015 31/03/2017 

 

At the following table are presenting more detailed the work packages of the project 

FOREMOST:  

Work Packages Partners Duration 

WP1 - TESTING FOR EQUIVALENCE OF 

SURVEY ITEMS WITH DIF 

Coordinator: UOC, 

Participant: TUC, UOM, 

ERGANI 

1/12/2015-31/3/2017 

WP1.1 Literature review related to the DIF method UOC 1/12/2015-29/2/2016 

WP1.2 Literature review related to the measurement 

of the self-construal 

UOC 1/12/2015-31/7/2016 

WP1.3 Literature Review related to the social gender 

and entrepreneurship 

TUC 1/12/2015-31/3/2016 

WP1.4 Development of the theoretical models 

investigating the correlation between self-construal 

and entrepreneurship  

UOC 1/2/2016-31/7/2016 

WP1.5 Definition of the measurement instruments of 

men‟s and women‟s self-construal, principles of 

entrepreneurship and pretesting of  the controlled 

variables 

UOC 1/2/2016-31/7/2016 

WP1.6  Data collection and data entry from 1400  

men and women (students, employed, unemployed) 

UOC, TUC, UOM, ERGANI 1/4/2016-31/8/2016 

WP1.6.1  Data collection and data entry from 

530 men and women (students, employed, 

unemployed) 

UOC 1/4/2016-31/8/2016 

WP1.6.2 Data collection and data entry from 

400 men and women (students, employed, 

unemployed) 

TUC 1/4/2016-31/8/2016 

WP1.6.3 Data collection and data entry from 

350 men and women (students, employed, 

unemployed) 

UOM 1/4/2016-31/8/2016 

WP1.6.2 Data collection and data entry from ERGANI 1/4/2016-31/8/2016 
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120 men and women (students, employed, 

unemployed) 

WP1.7 Unification of the data base and statistical 

analysis of all (1400) questionnaires 

UOC 1/6/2016-30/9/2016 

WP1.8 Report or/and Publication with title "Testing 

for equivalence of survey items with Differential 

Item Functioning" 

UOC, TUC 1/12/2015-31/3/2017 

WP2 - ENTREPRENEURIAL 

INTENTION MODELS 

Coordinator: UOM 

Participants: TUC, UOC, 

ERGANI 

1/12/2015-28/2/2017 

WP2.1 Literature review of the entrepreneurial 

intention models 

UOM 1/12/2015-29/2/2016 

WP2.2 Development of  theoretical models which 

investigate the relation between entrepreneurial 

intention models and female entrepreneurship 

UOM 1/12/2015-29/2/2016 

WP2.3 Mapping of the implemented support model 

to the candidate female entrepreneurs 

ERGANI 1/1/2016-29/2/2016 

WP2.4 Definition of the instruments (scales and 

questionnaires)  for the measurement of women‟s 

and men‟s entrepreneurial intention models 

UOM 1/12/2015-29/2/2016 

WP2.5  Data collection and data entry from 670 

men and women  (student, employed, 

unemployed) 

TUC, UOC, UOM, ERGANI 1/3/2016-31/7/2016 

WP2.5.1  Data collection and data entry from 

310 men and women  (student, employed, 

unemployed) 

UOM 1/3/2016-31/7/2016 

WP2.5.2  Data collection and data entry from 

150 men and women (student, employed, 

unemployed) 

TUC 1/3/2016-31/7/2016 

WP2.5.3  Data collection and data entry from 

140 men and women  (student, employed, 

unemployed)  

UOC 1/3/2016-31/7/2016 

WP2.5.4  Data collection and data entry from 

70 men and women  (student, employed, 

unemployed)  

ERGANI 1/3/2016-31/7/2016 

WP2.6 Unification of the data base and 

statistical analysis of all (670) questionnaires. 

UOM 1/5/2016-31/7/2016 

WP2.7 Report or/and Publication to open source 

Journal or Conference Proceedings with title 

“Entrepreneurial intention models”  

UOM 1/4/2016-28/2/2017 

WP3 - ENTREPRENEURIAL GROWTH 

MODELS 

Coordinator: TUC  

Participants: UOC, UOM, 

ERGANI  

1/12/2015-28/2/2017 

WP3.1 Literature review related to the 

entrepreneurial growth models 

TUC 1/12/2015-29/2/2016 

WP3.2 Development of the theoretical male and 

female entrepreneurial growth model  

TUC 1/12/2015-29/2/2016 

WP3.3 Mapping of the implemented model from 

ERGANI CENTER for supporting  the female 

entrepreneurs  

ERGANI 1/1/2016-29/2/2016 

WP3.4 Definition of the entrepreneurial growth 

models' measurement instruments 

TUC 1/12/2015-29/2/2016 
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WP3.5  Data collection and data entry from 430 

male and female entrepreneurs 

TUC, UOC, UOM, ERGANI 1/3/2016-31/8/2016 

 

WP3.5.1  Data collection and data entry from 200 

male and female entrepreneurs 

TUC 1/3/2016-31/8/2016 

 

WP3.5.2  Data collection and data entry from 80 

male and female  

UOC 1/3/2016-31/8/2016 

 

WP3.5.3  Data collection and data entry from 80 

male and female entrepreneurs   

UOM 1/3/2016-31/8/2016 

 

WP3.5.4  Data collection and data entry from 70 

male and female entrepreneurs  

ERGANI 1/3/2016-31/8/2016 

 

WP3.6 Unification of the data base and statistical 

analysis of all (430) questionnaires 

TUC 1/5/2016-31/8/2016 

 

WP3.7 Report or/and Publication to open source 

Journal or Conference Proceedings with title 

"Entrepreneurial growth models in female 

entrepreneurship" 

TUC, UOC 1/12/2015-28/2/2017 

 

WP4 - PUBLICITY AND DISSEMINATION 

OF THE RESEARCH RESULTS Coordinator: ERGANI  

Participants: TUC, UOC, 

UOM 

1/12/2015-31/3/2017 

WP4.1- Design, construction and update of the 

project’s website 

TUC, UOC, UOM, ERGANI 1/12/2015-31/3/2017 

WP4.1.1 Design and construction of the project 

website structure and continuous content update 

TUC 1/12/2015-31/3/2017 

 

WP4.1.2 Constant update of the project‟s website 

and linkage to other websites. 

ERGANI 1/1/2016-31/3/2017 

WP4.1.3 Updating website with the relevant 

research results of the WP1 

UOC 1/6/2016-31/3/2017 

WP4.1.4 Updating website with the relevant 

research results of the WP2 

UOM 1/6/2016-31/3/2017 

WP4.1.5 Updating website with the relevant 

research results of the WP3 

TUC 1/6/2016-31/3/2017 

WP4.2 Organization of a two-day international 

conference  

TUC, UOC, UOM, ERGANI 1/2/2016-31/3/2017 

 

WP4.2.1 Definition of the topics & the program 

of the conference. Promotion of the international 

conference 

ERGANI 1/2/2016-31/8/2016 

 

WP4.2.2 Coordination of the international 

conference activities. Design and construction of 

the conference website. Presentation of the 

project results to national or/and international 

conferences-lectures-workshops-events 

TUC, UOC, UOM, ERGANI 1/2/2016-31/3/2017 

 

WP4.2.3 Publication of the electronic version of 

the Conference Book of Abstracts 

UOC 1/2/2016-31/3/2017 

 

WP4.2.4 Conference secretariat and publication 

of the electronic version of the conference 

proceedings  

UOM 1/2/2016-31/2/2017 

 

ΠΕ4.3 – Organization and assessment of the 

Intervention (application of the learning protocol) 

TUC, UOC, UOM, ERGANI 1/5/2016-31/3/2017 

WP4.3.1 Application of the learning protocol to 

male and female students 

TUC, UOM 1/5/2016-31/3/2017 

WP4.3.2 Application of the learning protocol to ERGANI, PAMAK 1/5/2016-31/3/2017 
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men and women (entrepreneurs, employed, 

unemployed)  

WP4.3.3 Statistical analysis and assessment of 

the applied learning protocol   

UOC 1/5/2016-31/3/2017 

WP5-PROJECT MANAGEMENT OF 

ForEMOsT 

Coordinator: TUC  

Participants: UOC, UOM, 

ERGANI  

1/12/2015-31/3/2017 

WP5.1 Project‟s kick off meeting in Thessaloniki TUC, UOC, UOM,ERGANI 1/12/2015-29/2/2016 

WP5.2 Establishment and participation in the project 

Joint Monitoring Committee 

TUC, UOC, UOM, ERGANI 1/12/2015-31/3/2017 

 

WP5.3 Management of the financial and natural 

objective of the project 

TUC, UOC, UOM, ERGANI 1/12/2015-31/3/2017 

WP5.3.1 Management of the financial and natural 

objective of TUC sub-project and coordination of 

the project activities 

TUC 1/12/2015-31/3/2017 

WP5.3.2 Management of the financial and natural 

objective of UOC sub-project   

UOC 1/12/2015-31/3/2017 

WP5.3.3 Management of the financial and natural 

objective of UOM sub-project  

UOM 1/12/2015-31/3/2017 

WP5.3.4 Management of the financial and natural 

objective of ERGANI sub-project  

ERGANI 1/1/2016-31/3/2017 

WP5.4 Final project report  TUC, UOC, UOM, ERGANI 1/9/2016-31/3/2017 

  

4. Project Management 

The project ForEMOsT was coordinated by a Project Management Committee (PMC), which 

it was consisted of one representative from each project partner. Specifically, the members of 

PMC were:  

 Professor Vassilis Moustakis (Technical University of Crete,, PMC Chair and 

ForEMOsT Pr oject Manager)  

 Professor Konstantinos Kafetsios (University of Crete/sub-project coordinator) 

 Professor Aikaterini Sarri (University of Macedonia/sub-project coordinator) 

 Parthenopi Sourmaidou (ERGANI Center/sub-project coordinator)  

The first PMC meeting took place the same day that was held the project‟s kick off meeting 

(WP5.2) in Thessaloniki on Monday 15
th

 February 2016 at the Teleconference Room of 

University of Macedonia. The agenda of the kick off meeting, as well as the PMC‟s first 

meeting was prepared two weeks earlier, in Chania at the premises of TUC, on Friday 29
th

 

January 2016, by TUC and UOC research team (Moustakis, Kafetsios, Zampetakis, 

Bakatsaki). The agenda and participant list of the Kick of Meeting, as well as, the minutes of 

the preparatory meeting are included in the CD of Deliverables (Deliverable 6). 

An interim PMC meeting took place in Chania, after the closing of the FOREMOST 

conference on Tuesday 30 August 2016 at the Chania Chamber Commerce and Industries, as 

all the PMC members were participating at the conference works and were present in Chania.    
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The final project meeting and PMC meeting took place in Thessaloniki on Saturday 11
th

 

February 2017, taking advantage of the presence of almost whole project research team at the 

workshop with title “Female Entrepreneurship and Social Economy: Trends, Opportunities 

and Perspectives”, that was held the previous day- that is Friday 10
th

 February 2017 in 

Thessaloniki at the premises of University of Macedonia. The project coordinator Prof. V. 

Moustakis, presented the so far deliverables of the project and noted that the overall 

objectives of the project were achieved very successfully. It was discussed the structure of the 

final project report and the closing managerial activities of the financial and natural objective. 

The activity report of the project meeting is included in the CD of Deliverables (Deliverable 

6). 

5. Project’s Deliverables 

In general, the project overall aims – to investigate social identity factors that can explain 

differences in entrepreneurial motivation between men and women in Greece and to examine 

if gender-related differences found in entrepreneurial motivation could also depend on the 

properties of the instruments being used in research- are achieved.  

All objectives are completed successfully and project’s goals were achieved beyond any 

expectation. Our project research publications were successfully published to reputable 

scientific journals with high impact factor, proving the high level of the produced research 

work through the project activities. 

The planned outputs that were delivered resulting from the main activities of the project 

were: 

5.1 DELIVERABLE 1 of the WP1 - Report or/and Publication with title "Testing for 

equivalence of survey items with DIF" 

The planned Deliverable1 of WP1 was a Report or Publication with title "Testing for 

equivalence of survey items with DIF". The actual deliverables is a Report (ANNEX I) and a 

Publication to open access journal with references:  

Zampetakis L.A., Bakatsaki M., Litos C., Kafetsios K.G. and Moustakis V. (2017) Gender-

based Differential Item Functioning in the Application of the Theory of Planned Behavior for 

the Study of Entrepreneurial Intentions. Frontiers Psychology. 8:451. DOI: 

10.3389/fpsyg.2017.00451 (impact factor 2.46) 

 (http://journal.frontiersin.org/article/10.3389/fpsyg.2017.00451/full)  

Main objective of the Deliverable1 was to examine whether measurement instruments used to 

assess entrepreneurial motivation are culture-specific and thus appropriate for use in 

researching female entrepreneurship in cultures like Greece. Survey data were collected from 

1800 individuals from various parts of Greece. The majority of participants (34.1%) were 

students from various disciplines (e.g., psychology, education, engineering, business and 

science students). Unemployed participants were 32.5% while 33.4% were employed in the 

private (17.5%) and the public sector (15.9%). We used modern statistical techniques, namely 

“differential item functioning”. Results suggested that actually women tend to demonstrate 

http://journal.frontiersin.org/article/10.3389/fpsyg.2017.00451/full
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lower entrepreneurial intentions compared to men and this gender-related difference is not 

dependent on the properties of the instrument being used.  

An extensive report of the Deliverable1 is provided in Annex I. 

5.2 DELIVERABLE 2 of the WP2 - Report or/and Publication with title 

"Entrepreneurial intention models and female entrepreneurship" 

The planned Deliverable2 of the WP2 was a Report or Publication with title "Entrepreneurial 

intention models and female entrepreneurship". The actual deliverable is a Report entitled 

"Entrepreneurial intention models and female entrepreneurship".  

Incorporated gender identity (or related gender roles) in theoretical models of entrepreneurial 

behavior. We proposed that entrepreneurs‟ gender identity or the extent to which 

entrepreneurs possess traits associated with traditional gender stereotypes (masculinity & 

femininity) is an important cognitive mechanism that relates entrepreneurs‟ sex to business 

growth intentions. We collected data from entrepreneurs using a structured questionnaire. 

The sample included 572 entrepreneurs (50% female) aged between 21-61 years (M = 

44.83 years, SD = 8.37 years). Average number of years of business operation was 13.67 

years (SD = 9.09), 44.8% of the respondents had a college/university degree (12.8% had 

Msc/PhD degrees) and 32.2% had a parent that owned a business. On average entrepreneurs 

reported having 9 employees (SD=47.73) for each firm. Within our sample, entrepreneurs‟ 

activities represent different domains. The most frequently indicated domains were tourism 

(39.1%), food production (21%), property and business services (13), finance and insurance 

(12%), health and community services (9%), construction (4%), and smaller percentage in 

other activities. from conditional process analysis, suggested that masculinity and femininity 

fully mediated the effects of entrepreneurs‟ biological sex on his/her business growth 

intentions. Moreover, results provided evidence that the indirect effect of sex on business 

growth intentions (via femininity) was contingent on entrepreneurs' independent self-

construal.  

The full report of Deliverable2 is provided in Annex II. 

5.3 DELIVERABLE 3 - Report or/and Publication with title "Entrepreneurial growth 

models in female entrepreneurship". 

The planned Deliverable 3 of the WP3 was a Report or/and Publication with title 

"Entrepreneurial growth models in female entrepreneurship". The actual deliverable is a 

Report (Annex III) and a Publication to open access journal with references:  

Zampetakis, L.A., Bakatsaki, M., Kafetsios, K., and Moustakis, V. (2016). Sex differences in 

entrepreneurs' business growth intentions: An identity approach. Journal of Innovation and 

Entrepreneurship, Vol. 5:29 DOI: 10.1186/s13731-016-0057-5 (https://innovation-

entrepreneurship.springeropen.com/articles/10.1186/s13731-016-0057-5)  

Built an integrated model of entrepreneurial intentions using several antecedents of 

entrepreneurial intentions that could be taken into consideration and that are related with the 

person (e.g. demographics, personality, personal factors, etc.), the micro-social environment 

https://innovation-entrepreneurship.springeropen.com/articles/10.1186/s13731-016-0057-5
https://innovation-entrepreneurship.springeropen.com/articles/10.1186/s13731-016-0057-5
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(e.g. family, education, etc.) and the macro-social environment (e.g. economic climate, etc.). 

This model depicted provides a holistic view of entrepreneurial intentions and its antecedents. 

The variables used in theory of planned behavior, were used, as this model is the most 

frequently used in entrepreneurship research and it has proven to entail a strong predictive 

value. Survey data were collected from 419 individuals from various parts of Greece, from 

whom 38.4 percent were male and 61.6 percent were female. The mean age of the 

respondents is 27.6 and 63.7 percent were students, 7.2 percent were unemployed, 10.8 

percent worked for the public sector and 18.2 percent worked for the private sector. 48.5 of 

the respondents were singles, 31.2 were in a relationship and 20.3 percent were married. 72.4 

percent of the respondents had no family background in entrepreneurship and 81.9 percent 

knew someone that had already started a business. We tested for gender differences in the 

above-mentioned variables but there were no statistical differences (except from perceived 

behavioral control). The entrepreneurial intention for male respondents (M=3.93, SD=1.746) 

is higher than that for female respondents (M=3.67, SD= 1.647), however the difference was 

not significant. We also tested for gender differences in the perceived barriers. Differences 

were found in the perception of personal barriers that include self-confidence and ambition, 

the perception of operations barriers that include finding business opportunities and 

marketing methods, the perception of networking barriers that include business contacts and 

the perception of stress barriers that include work stress. Men regard these barriers as less 

problematic than women. 

An extensive report is also provided in Annex III. 

 

5.4 DELIVERABLE 4 of the WP4 - “Publicity of project- Website” 

The planned Deliverable4 of the WP4 was entitled “Publicity of project- Website”. The 

actual deliverable is a WP4.1-Website of the project in Greek and English language 

(www.foremost.tuc.gr/el/ , http://foremost.tuc.gr/en/ ) 

http://www.foremost.tuc.gr/el/
http://foremost.tuc.gr/en/
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Print Screen of the website (greek version) Print Screen of the website (english version) 

 

5.5 DELIVERABLE 5 of WP4.2 - “Publicity and dissemination of research results-

International conference” 

The planned Deliverable5 of the WP4 was entitled “Publicity and dissemination of research 

results-International conference”. The actual deliverables are the following: 

5.5.1 WP4.2-International Conference with title "Entrepreneurship in Turbulent Times” 

held in Chania, 29-30 August 2016 and took place at Chania Chamber of Commerce and 

Industry, Chania, Greece (4
th

 floor). 

The conference was international, had 2 days duration and it was broadcast by a web-based 

platform. The entrance was free and no registration fees were charging. The speakers and the 

participants had the possibility to participate in the conference by distance (there were from 

India, USA, Thessaloniki, Heraklion, and generally from all over Greece). The web-platform 

was keeping the logs of attendance (time of entrance and exit and chats).  

The first day of the International Conference on Entrepreneurship was for academic 

researchers, educators and practitioners seeking to promote knowledge, stimulate dialogue 

and set trends, in the field of entrepreneurship, education and management in 

entrepreneurship and gender issues in entrepreneurship. The second day the presentations 

were addressing to male and female entrepreneurs and the subjects were relating to their 

interests. The presentations were organized in 5 sessions:  

Day 1: Monday, August 29th 2016 

• Session 1 - Gender and Entrepreneurship 
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• Session2  - Social Entrepreneurship, Business Development and Growth 

• Session 3  - Education and Entrepreneurship 

• Session 4 – Innovation and Entrepreneurship 

Day 2: Tuesday, August 30th 2016 

• Session 5- Best practices of Entrepreneurship 

 

 
Photo from the Conference works 
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The participants received a Certificate of Attendance, as well as the Presenters received a 

Certificate of Presenter. 

  

Certificate of Attendance Certificate of Presenter 
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From the conference activities were produced the following outputs: 

     • WP4.2.2 Website of the conference www.foremost.tuc.gr/conference    

The official language of the conference was English. Consequently, the web site of the 

conference is only in English version. 

 

     • WP4.2.3 Conference Book of Abstracts (published only in electronic version), with 

ISBN 978-960-8475-26-7 http://foremost.tuc.gr/wp-

content/uploads/2017/08/FOREMOST2016_BookofAbstracts.pdf  

                   

     • WP4.2.4 Conference Proceedings (published only in electronic version) with ISBN  

987-960-8475-27-4   http://foremost.tuc.gr/wp-

content/uploads/2017/08/FOREMOST2016_ConferenceProceedings.pdf  

http://www.foremost.tuc.gr/conference
http://foremost.tuc.gr/wp-content/uploads/2017/08/FOREMOST2016_BookofAbstracts.pdf
http://foremost.tuc.gr/wp-content/uploads/2017/08/FOREMOST2016_BookofAbstracts.pdf
http://foremost.tuc.gr/wp-content/uploads/2017/08/FOREMOST2016_ConferenceProceedings.pdf
http://foremost.tuc.gr/wp-content/uploads/2017/08/FOREMOST2016_ConferenceProceedings.pdf
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• Further outputs beyond our planned actions, without adding to the project any extra cost, 

were the videos from the 2 days conference works, which are accessible openly 

through the conference website www.foremost.tuc.gr/conference/outcomes/.   

5.5.2 Presentations of the research results to international conferences and publication 

to conference proceedings 

Under the Result and Impact Index “Participation into international Conferences and 

workshops” was planned 0 (because in the proposal it was included into a common index 

number with the scientific publications) and finally were achieved 4 

participations/presentations to international conferences:   

• Kafetsios, K. & Karaolanis, S. (2016). On social status, cultural orientation and well-

being: A comparison between urban and rural areas in Greece. In Proceedings of the 

1st  International Conference in the Social Sciences, University of Crete, Rethymno, 

June 8-10, 2016 icconss.soc.uoc.gr/en/papers/download/254/127/102.html    

The aim of the research was to explore relationships between subjective social status (SSS), 

cultural identity, and wellbeing in a sample of employed and unemployed persons from different 

regions in Greece. We collected data from a total of 1800 participants from urban (N = 1267), 

rural (N = 205), and semi-urban (N = 328) areas in Greece. One third of the sample were 

unemployed. The three groups did not differ in gender or age composition. Participants from the 

rural areas were less well-educated and were more likely to be unemployed than participants 

from the other two regions, but those differences were not large. Cultural orientation 

(independent and interdependent self-construal) did not differ, on average, by area or by 

employment status. However, relationships between SSS and individual-level cultural 

orientations as measured by Singelis' (1994) self construal scale, were starkly different in the 

three regions. In the urban areas SSS was associated with higher independent self construal; SSS 

was not a predictor of interdependent self-construal in the urban areas. In the rural areas the 

relationship was reversed, with higher SSS being associated with higher interdependence but not 

with independence. Well-being (Diener, 1995) was predicted by SSS almost in similar levels in 

two regions, yet, this relationship was partially mediated by an independent cultural orientation 

in urban areas and by an interdependent cultural orientation in rural areas. Finally, the extent to 

which relationships between SSS and wellbeing were partially mediated by participants' trait 

positive affect also differed in the two regions. In the urban area, trait positive affect accounted 

for half of the variation between SSS and well-being, whereas in the rural areas, positive trait 

affect fully mediated relationships between SSS and well-being. This research depicts 

relationships between social status and well-being, highlighting the significance of interactions 

between regional and individual-level cultural orientations. 

• Zampetakis, L.A., Bakatsaki, M., Kafetsios, K., and Moustakis,V. (2016) Examining the 

relationship among gender role orientation, future oriented emotions and subjective 

entrepreneurial success. Paper presented in 10th International Conference on Emotions 

and Work life (EMONET), Rome, July 4-5, 2016. 

The purpose of this study was to extend current work on the factors influencing entrepreneurs‟ 

subjective entrepreneurial success (SES), a construct reflecting more than financial and economic 

indicators. Specifically, we proposed and tested a theoretical model that examined the 

relationships among gender role orientation (i.e., masculinity and femininity), one type of future 

http://www.foremost.tuc.gr/conference/outcomes/
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oriented emotions (i.e., anticipated affect) and SES. Data were based on Greek entrepreneurs. 

Results using Bayesian path analysis indicated that the effect of femininity on SES was stronger 

than that of masculinity. Additionally, both masculinity and femininity were positively related to 

an individual‟s positive anticipated emotions towards business growth. Positive anticipated affect 

mediated the effects of masculinity and femininity on subjective entrepreneurial success. We 

interpreted this as evidence in support of the idea that social construction of sex and future 

emotional thinking are influential factors within the entrepreneurial ecosystem that have 

previously been researched separately. 

• Zampetakis, L.A., Bakatsaki, M., Kafetsios, K., and Moustakis,V. (2016). Growth in 

female owned firms: The role of emotional support seeking. Paper presented in the Diana 

International Research Conference 2016, Bodø, Norway, June 12-14, 2016 

It was presented paper it was proposed and tested a theoretical model that examined the 

moderating role of sex on the relationship between emotional support seeking (ESS), an 

emotional self-regulatory coping strategy that involves the assistance of significant others for 

business growth. Data were based on 272 Greek entrepreneurs (112 females). Results from multi-

group path analysis suggested that the effect of ESS on business growth was significant only for 

women entrepreneurs. We interpreted this as evidence in support of the idea that men and women 

might utilize different coping behaviors when responding to stress related to the growth of their 

business 

• Pedi, R., Sarri, K. (2017) Towards a Framework for Understanding Opportunity and 

Change in International Relations. Paper Presented at ISA 2017 Annual Convention, 

Understanding Change in World Politics, Baltimore, USA, 22-25 February, 2017 

Change in international politics is intertwined with opportunity. On the one hand, many of the 

changes in the international system are outcomes of creation, discovery and exploitation of 

opportunities by states, leaders, international institutions; and on the other, change itself can 

provide actors in international politics with new opportunities to improve their position in the 

system. The post WWII order in the West and the US leadership, the creation of the European 

Communities and the EU integration, the improvement of the Small States position in this 

context are all developments occurred due to a series of opportunities that have been effectively 

harnessed. To unpack change then, it is imperative to understand opportunity in international 

politics, first. Yet, opportunity has been hardly studied by International Relations theories. Thus 

we use insights from our recent research on entrepreneurship and gender and on entrepreneurial 

models in order to enhance our understanding of the nature of opportunity in international 

politics and of the ways opportunities are created, discovered, exploited and finally provoke 

changes. We suggest that recent research on entrepreneurship can provide valuable insights 

concerning the nature of opportunities and the factors that influence their recognition and 

exploitation. 

 

5.5.3 WP4.3 Application of the learning protocol to male and female students  

5.5.4 Dissemination of the project research results to workshops/lectures/events. It was 

planned for 2 activities of dissemination and finally during the program activities were 

achieved the following 5 activities of dissemination and promotion of the project: 

1. The project‟s website (Deliverable4) 
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2. The international conference of project ForEMOsT (Deliverable5) 

3. Organization of a Workshop with title “Female Entrepreneurship and Social Economy: 

Trends, Opportunities and Perspectives”, held in Thessaloniki, 10 February 2017. The 

poster, program of the event is included in the CD of Deliverables (Dissemination and 

Publicity\Workshop_Paremvasi_9-11_2_2017) 

                     
 

 
4. Participation as an invited lecturer to present the project‟s results to an event held at 

University of Piraeus, Athens, 16
th

  March 2017 

5. Participation as an invited speaker to present the project‟s results with a speech entitled 

“The research results and practical implications of the project FOREMOST” at the 

event “Female Entrepreneurship: Challenges and Perspectives”, which was organized 



    26 
 

by the Cretan Association of Female Entrepreneurship and held at Chamber of 

Commerce  in Heraklion, in 31 July 2017. 

 
 

  5.5.5 Various publicity activities to Social Media (newspapers, web news portals, 

television, facebook) 

 Dissemination activities for the Conference FOREMOST held in Chania 29-30/8/2016. 

 http://flashnews.gr/post/282255/sta-xania-diethnes-synedrio-gia-thn-epixeirhmatikothta-

se-kairo-krishs  

 http://news.in.gr/economy/article/?aid=1500097256 

 http://flashnews.gr/post/282255/sta-xania-diethnes-synedrio-gia-thn-epixeirhmatikothta-

se-kairo-krishs  

 http://www.zarpanews.gr/%cf%87%ce%b1%ce%bd%ce%b9%ce%ac-

%ce%b4%ce%b9%ce%b5%ce%b8%ce%bd%ce%ad%cf%82-web-based-

%cf%83%cf%85%ce%bd%ce%ad%ce%b4%cf%81%ce%b9%ce%bf-

%ce%b5%cf%80%ce%b9%cf%87%ce%b5%ce%b9%cf%81%ce%b7%ce%bc/  

 http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-

%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF

%83%CE%B5%CE%B9%CF%82-

%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B

7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%C

E%BD%CE%AD%CF%82-

%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-

%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%C

E%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7

%CF%84%CE%B1-%CE%B5%CE%BD-

%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-

%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship  

 http://www.haniotika-nea.gr/sinedrio-gia-ti-ginekia-epichirimatikotita/  

 

The Call for papers was uploaded to the website of the School of Production Engineering & 

Management of TUC: 

 http://www.pem.tuc.gr/index.php?id=5016&&cHash=d05729c3edeeee196cf82a4adca79

432&tx_ttnews%5Btt_news%5D=13897  

 and TUC website Announcements: 

 https://www.tuc.gr/index.php?id=2786&&cHash=35954665eeaf4fe9fb203fda320d1668

&tx_ttnews%5Btt_news%5D=13903  

 

It was also announced to all greek universities‟ websites. Some links are:  

http://flashnews.gr/post/282255/sta-xania-diethnes-synedrio-gia-thn-epixeirhmatikothta-se-kairo-krishs
http://flashnews.gr/post/282255/sta-xania-diethnes-synedrio-gia-thn-epixeirhmatikothta-se-kairo-krishs
http://news.in.gr/economy/article/?aid=1500097256
http://flashnews.gr/post/282255/sta-xania-diethnes-synedrio-gia-thn-epixeirhmatikothta-se-kairo-krishs
http://flashnews.gr/post/282255/sta-xania-diethnes-synedrio-gia-thn-epixeirhmatikothta-se-kairo-krishs
http://www.zarpanews.gr/%cf%87%ce%b1%ce%bd%ce%b9%ce%ac-%ce%b4%ce%b9%ce%b5%ce%b8%ce%bd%ce%ad%cf%82-web-based-%cf%83%cf%85%ce%bd%ce%ad%ce%b4%cf%81%ce%b9%ce%bf-%ce%b5%cf%80%ce%b9%cf%87%ce%b5%ce%b9%cf%81%ce%b7%ce%bc/
http://www.zarpanews.gr/%cf%87%ce%b1%ce%bd%ce%b9%ce%ac-%ce%b4%ce%b9%ce%b5%ce%b8%ce%bd%ce%ad%cf%82-web-based-%cf%83%cf%85%ce%bd%ce%ad%ce%b4%cf%81%ce%b9%ce%bf-%ce%b5%cf%80%ce%b9%cf%87%ce%b5%ce%b9%cf%81%ce%b7%ce%bc/
http://www.zarpanews.gr/%cf%87%ce%b1%ce%bd%ce%b9%ce%ac-%ce%b4%ce%b9%ce%b5%ce%b8%ce%bd%ce%ad%cf%82-web-based-%cf%83%cf%85%ce%bd%ce%ad%ce%b4%cf%81%ce%b9%ce%bf-%ce%b5%cf%80%ce%b9%cf%87%ce%b5%ce%b9%cf%81%ce%b7%ce%bc/
http://www.zarpanews.gr/%cf%87%ce%b1%ce%bd%ce%b9%ce%ac-%ce%b4%ce%b9%ce%b5%ce%b8%ce%bd%ce%ad%cf%82-web-based-%cf%83%cf%85%ce%bd%ce%ad%ce%b4%cf%81%ce%b9%ce%bf-%ce%b5%cf%80%ce%b9%cf%87%ce%b5%ce%b9%cf%81%ce%b7%ce%bc/
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.newsedu.gr/%CE%BD%CE%AD%CE%B1-%CE%B1%CE%BD%CE%B1%CE%BA%CE%BF%CE%B9%CE%BD%CF%8E%CF%83%CE%B5%CE%B9%CF%82-%CF%80%CE%B1%CE%BD%CE%B5%CF%80%CE%B9%CF%83%CF%84%CE%B7%CE%BC%CE%AF%CF%89%CE%BD/%CE%B4%CE%B9%CE%B5%CE%B8%CE%BD%CE%AD%CF%82-%CF%83%CF%85%CE%BD%CE%AD%CE%B4%CF%81%CE%B9%CE%BF-%E2%80%9C%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CF%8C%CF%84%CE%B7%CF%84%CE%B1-%CE%B5%CE%BD-%CE%BA%CE%B1%CE%B9%CF%81%CF%8E-%CE%BA%CF%81%CE%AF%CF%83%CE%B7%CF%82-entrepreneurship
http://www.haniotika-nea.gr/sinedrio-gia-ti-ginekia-epichirimatikotita/
http://www.pem.tuc.gr/index.php?id=5016&&cHash=d05729c3edeeee196cf82a4adca79432&tx_ttnews%5Btt_news%5D=13897
http://www.pem.tuc.gr/index.php?id=5016&&cHash=d05729c3edeeee196cf82a4adca79432&tx_ttnews%5Btt_news%5D=13897
https://www.tuc.gr/index.php?id=2786&&cHash=35954665eeaf4fe9fb203fda320d1668&tx_ttnews%5Btt_news%5D=13903
https://www.tuc.gr/index.php?id=2786&&cHash=35954665eeaf4fe9fb203fda320d1668&tx_ttnews%5Btt_news%5D=13903
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 http://epixeireite.duth.gr/?q=node/22815#.WNto16L-u70  

 https://www.aegean.gr/aegean2/exnews/2015_16/Call_for_papers.pdf  

During the conference works were given interviews to cretan TV channels (TV CRETA, NEA 

TV). 

 Dissemination activities for the Workshop with title “Female Entrepreneurship and Social 

Economy: Trends, Opportunities and Perspectives”, held in Thessaloniki, 10 February 2017. 

 

The workshop was richly promoted (before and after the event) by national (ERT) and local TV 

channels (TV100), online news-portals, newspapers and radio stations (ERA-2
nd 

Program, 

FM100), universities‟ websites. Some indicative links are given below:  

 

 http://www.voria.gr/index.php/article/imerida-gia-ti-ginekia-epichirimatikotita-sto-pamak 

 http://www.praktoreio-macedonia.gr/article/6969/Sunedrio-gia-tin-gunaikeia-

epicheirimatikotita-simera-sto-PAMAK  

 https://www.businesswoman.gr/index.php/enimerwsi/sunedria-seminaria/item/5440-

imerida-yia-ti-yinekia-epixirimatikotita-kai-tin-kinoniki-ikonomia  

 http://www.uom.gr/modules.php?op=modload&name=News&file=article&sid=8170&t

mima=1&categorymenu=7  

 http://www.voria.gr/index.php/article/erevna-i-fitites-theloun-na-ginoun-epichirimaties-

alla-fovounte  

 http://www.praktoreio-business.gr/articleview.php?id=1725  

 

At the CD of Deliverables (Dissemination and Publicity\Workshop_Paremvasi_9-11_2_2017) 

has been included the video from the national TV channel ERT with the more than 3 minutes 

special dedicated video to the project research results and interviews from the speakers of the 

workshop, that was broadcasted the same day during the evening news zone.    

 

 Publicity actions from the presentation of the project‟s research results as invited speaker to the 

event with title “Female Entrepreneurship-Challenges and Perspectives“ which was organized by 

the Cretan Associaton of the Female Entrepreneurs held in Heraklion 31 July, 2017 at the 

Champer of Commerce of Heraklion.  

 

 http://flashnews.gr/post/320047/hmerida-toy-anaptyksiakoy-syllogoy-gynaikwn-

epixeirhmatiwn-krhths    

 http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-

%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5

%CF%82-%CE%BA%CE%B1%CE%B9-

%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5

%CE%BD%CE%B5%CF%82-

%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-

%CF%83%CF%84%CE%B7%CE%BD-

%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-

%CE%BC%CE%B1%CF%82-

%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-

%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-

%CF%84%CF%89%CE%BD-

%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%

CE%B5%CF%89%CE%BD.php  

 http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%C

F%84%CE%B1-

%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-

%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-

%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-

http://epixeireite.duth.gr/?q=node/22815#.WNto16L-u70
https://www.aegean.gr/aegean2/exnews/2015_16/Call_for_papers.pdf
http://www.voria.gr/index.php/article/imerida-gia-ti-ginekia-epichirimatikotita-sto-pamak
http://www.praktoreio-macedonia.gr/article/6969/Sunedrio-gia-tin-gunaikeia-epicheirimatikotita-simera-sto-PAMAK
http://www.praktoreio-macedonia.gr/article/6969/Sunedrio-gia-tin-gunaikeia-epicheirimatikotita-simera-sto-PAMAK
https://www.businesswoman.gr/index.php/enimerwsi/sunedria-seminaria/item/5440-imerida-yia-ti-yinekia-epixirimatikotita-kai-tin-kinoniki-ikonomia
https://www.businesswoman.gr/index.php/enimerwsi/sunedria-seminaria/item/5440-imerida-yia-ti-yinekia-epixirimatikotita-kai-tin-kinoniki-ikonomia
http://www.uom.gr/modules.php?op=modload&name=News&file=article&sid=8170&tmima=1&categorymenu=7
http://www.uom.gr/modules.php?op=modload&name=News&file=article&sid=8170&tmima=1&categorymenu=7
http://www.voria.gr/index.php/article/erevna-i-fitites-theloun-na-ginoun-epichirimaties-alla-fovounte
http://www.voria.gr/index.php/article/erevna-i-fitites-theloun-na-ginoun-epichirimaties-alla-fovounte
http://www.praktoreio-business.gr/articleview.php?id=1725
http://flashnews.gr/post/320047/hmerida-toy-anaptyksiakoy-syllogoy-gynaikwn-epixeirhmatiwn-krhths
http://flashnews.gr/post/320047/hmerida-toy-anaptyksiakoy-syllogoy-gynaikwn-epixeirhmatiwn-krhths
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/5996/%CE%BF%CE%BA%CF%84%CF%89-%CF%83%CE%B7%CE%BC%CE%B1%CE%BD%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BA%CE%B1%CF%84%CE%B1%CE%BE%CE%B9%CF%89%CE%BC%CE%B5%CE%BD%CE%B5%CF%82-%CE%B3%CF%85%CE%BD%CE%B1%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CF%84%CE%B7%CE%BD-%CE%BA%CF%81%CE%B7%CF%84%CE%B7-%CE%B8%CE%B1-%CE%BC%CE%B1%CF%82-%CE%BC%CE%B1%CE%B8%CE%BF%CF%85%CE%BD-%CF%84%CE%B1-%CE%BC%CF%85%CF%83%CF%84%CE%B9%CE%BA%CE%B1-%CF%84%CF%89%CE%BD-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CF%83%CE%B5%CF%89%CE%BD.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
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%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-

%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC

%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1

%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-

%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-

%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9

%CF%82-%CF%83%CF%84%CE%BF-

%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php  

 http://www.1069.gr/crete/gynekia-epichirimatikotita-proklisis-ke-prooptikes/  

 http://www.aftodioikisi.gr/ota/perifereies/perifereia-kritis-erxetai-11i-ekthesi-cretan-

womens-week-2017/  

 Promotion of the event with a live interview at the TV CRETA in 13
th

 July 2017, 

https://www.facebook.com/cretanbusinesswomen/photos/gm.291338081330459/151

294922109386/?type=3&theater  

5.6 DELIVERABLE 6 of the WP5 - Final Project Report 

6.1 The planned and actual Deliverable6 of the WP5 is the Final project report. 

Under the WP5- “PROJECT MANAGEMENT OF ForEMOsT” was included the following 

activities: 

 WP5.1 Project’s kick off meeting in Thessaloniki 

 and  

 WP5.2 Establishment and participation in the project Joint Monitoring Committee 

These workpackages have been described at the previous chapter 4. Project Management. 

Beyond our planned objectives we achieved further the following Result and Impact 

Indexes of Scientific Publications: 

Under the Results and Impact Indexes of Scientific Publications of the project was 

planned to be submitted 4 scientific publications to journals or conference proceedings. We 

achieved finally to make 5 scientific publications. The 5
th

 publication is a Book Chapter 

(protected work due to intellectual property rights) and it derived from the full paper that was 

submitted to the international conference EMONET 10, which was qualified after blind 

review to become Book Chapter. Specifically, the reference details are the following:  

 Book Chapter 7: Leonidas A. Zampetakis, Maria Bakatsaki, Konstantinos Kafetsios and 

Vassilis S. Moustakis (2017) “Examining The Relationship Among Gender-Role 

Orientation, Future Oriented Emotions And Subjective Entrepreneurial Success” of the 

Book with title “Emotions and Identity”, Research on Emotion in Organizations, Volume 

13, 157-173 (ISSN: 1746-9791/DOI:10.1108/S1746-979120170000013009).  

In this chapter, we proposed and empirically tested a theoretical model on the relationships 

among gender-role orientation, anticipated emotions and entrepreneurs‟ subjective 

entrepreneurial success (SES). Results using Bayesian path analysis and a sample of Greek 

entrepreneurs indicated that the effect of femininity on SES was stronger than that of 

http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.cretewoman.gr/el/6297/%CE%BF%CE%B3%CE%B4%CE%BF%CE%BD%CF%84%CE%B1-%CE%BA%CF%81%CE%B7%CF%84%CE%B9%CE%BA%CE%B5%CF%82-%CF%83%CE%B5-%CE%BC%CE%B9%CE%B1-%CE%B5%CE%BA%CE%B8%CE%B5%CF%83%CE%B7-%CE%B7-%CE%B7%CE%BC%CE%B5%CF%81%CE%B9%CE%B4%CE%B1-%CE%B5%CF%80%CE%B9%CF%87%CE%B5%CE%B9%CF%81%CE%B7%CE%BC%CE%B1%CF%84%CE%B9%CE%BA%CE%BF%CF%84%CE%B7%CF%84%CE%B1%CF%82-%CE%BA%CE%B1%CE%B9-%CE%BF%CE%B9-%CF%80%CE%BB%CE%BF%CF%85%CF%83%CE%B9%CE%B5%CF%82-%CE%B5%CE%BA%CE%B4%CE%B7%CE%BB%CF%89%CF%83%CE%B5%CE%B9%CF%82-%CF%83%CF%84%CE%BF-%CE%B7%CF%81%CE%B1%CE%BA%CE%BB%CE%B5%CE%B9%CE%BF.php
http://www.1069.gr/crete/gynekia-epichirimatikotita-proklisis-ke-prooptikes/
http://www.aftodioikisi.gr/ota/perifereies/perifereia-kritis-erxetai-11i-ekthesi-cretan-womens-week-2017/
http://www.aftodioikisi.gr/ota/perifereies/perifereia-kritis-erxetai-11i-ekthesi-cretan-womens-week-2017/
https://www.facebook.com/cretanbusinesswomen/photos/gm.291338081330459/151294922109386/?type=3&theater
https://www.facebook.com/cretanbusinesswomen/photos/gm.291338081330459/151294922109386/?type=3&theater
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masculinity. Positive anticipated affect mediated the effects of masculinity and femininity on 

subjective entrepreneurial success. We interpreted this as evidence in support of the idea that 

social construction of sex and future emotional thinking are influential factors within the 

entrepreneurial ecosystem that have previously been researched separately. 

As supplemental material of the final work is attached a CD with the produced Deliverables 

of the projects. The directories are named according to the Number of Deliverables as 

follows: 

 Deliverable1 

 Deliverable2 

 Deliverable3 

 Deliverable4 

 Deliverable5 

 Deliverable6 

 Dissemination and Publicity 
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5. Conclusions/Practical Implications 

 

One important finding deriving from the project research, is that business growth intention 

is a complex phenomenon that may be influenced by gender. Broadly speaking, being a 

member of two traditionally unrelated groups (i.e. being a woman and an entrepreneur) is not 

an easy task for women. The image of the entrepreneur has traditionally been masculinized 

and rooted in masculine discourse. This suggests that cues or symbols in the entrepreneurial 

environment should make independent self-construal more accessible. In our case, dual 

identifiers, such as female entrepreneurs, are required very often to adopt opposing sets of 

cultural proscriptions where the masculine is prioritized over the feminine provided empirical 

insights into how the mother role is taken for granted while the business role is approached as 

problematic in portrayals of women in family business. Our results indicate that gender 

identity mediates the influence of sex on business growth intentions and the mediation effects 

are contingent on entrepreneurs‟ independent self-construal. Thus, women make decisions 

related to the growth of their businesses using a different process than men do. Our results 

reinforce the claims that it is valuable to incorporate a feminine perspective when studying 

the factors influencing entrepreneurs‟ growth intentions in established business.  

 

Second important finding deriving from the project research, deals with the women‟s 

emotional support seeking. Men and women might utilize different coping behavior when 

responding to stress related to the growth of their business. In order for women to gain 

legitimacy as entrepreneurs they are encouraged to adopt and reproduce attitudes and 

behaviors which are in fact reproductions of what men do and what men are. That is, men are 

more likely to be socialized to construct an independent self-construal (i.e., as separate from 

others, aiming to maintain a sense of autonomy and uniqueness, while women are more likely 

to be socialized to develop a social self that is marked by the motivation to be connected  to 

others). Thus our results provide evidence to support the proposition that when women 

emulate the behavior of the idealized male, there is evidence of misfit (i.e., lower growth 

intentions). Emotional support seeking is positively related to business growth for women 

entrepreneurs (after controlling for the effects of entrepreneurs‟ dispositional positive affect, 

internal locus of control, need for achievement and age), but not for male entrepreneurs. This 

is the 1
st
  time such a result is reported in the literature. 

 

Our studies have some practical implications for business policy formulation and the teaching 

of entrepreneurship, that can contribute to the firms‟ sustainability, as well as growth, with 

subsequently contribution to the sustainability and development of the national economy:  

1. Educators should craft strategies and learning environments that validate and stimulate 

women‟s identity in a way that does not emulate the behavior of the idealized male 

entrepreneur.  

2. Women wanting to grow their business may be disadvantaged when they do not fit the 

prevalent stereotype (i.e. high levels of independent self-construal). They should trust their 

unique ability of socialization and exploit it by establishing Social Enterprises or Women 
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Rural Cooperatives. After all, we should not forget that the strength of Greek society is the 

maintenance of family bonds and the Greek mother-businesswoman was always trying to 

reinforce the family financial budget without neglecting her family obligations (e.g. 

children, the elderly people).  

3. From the other side, men can take lessons from women‟s ability of networking and 

emotional support seeking, which may offer a way to take direct action to alleviate 

problems associated with business growth and to build up and maintaining close 

relationships, as an action step that directly helps the development of tight network of 

relationships and interconnected groups that protect and offer security. Furthermore, men 

must leave their ego-autonomous world and realize their limits in knowledge and 

capabilities and seek for consulting and support from experts, in order to make their 

enterprises sustainable and growth.   

ERGANI Center will adopt the research results and embody into the learning protocol that is 

applied to the candidate female entrepreneurs and to female entrepreneurs. In Annexes IV 

and V is presenting the European model that is applied to ERGANI Center and other 

European Women Resources Centers to candidate female entrepreneurs (ANNEX IV - WP2.3 

Mapping the implemented support model for candidate female entrepreneurs of ERGANI 

Center (in Greek)) and to female entrepreneurs (ANNEX V - WP3.3 Mapping the 

implemented support model for female entrepreneurs of ERGANI Center (in Greek). 
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ANNEXES 

 ANNEX I – Deliverable 1 of the WP1-Report 

 ANNEX II – Deliverable 2 of the WP2-Report 

 ANNEX III – Deliverable 3 of the WP3-Report 

 ANNEX IV – WP2.3 Mapping the implemented support model for 

candidate female entrepreneurs of ERGANI Center (in Greek) 

 ANNEX V- WP3.3 Mapping the implemented support model for female 

entrepreneurs of ERGANI Center (in Greek) 
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ANNEX I 

Deliverable 1 of WP1-Report entitled 

“Testing for equivalence of survey items used in entrepreneurship 

research with DIF”  
1
 

1. Introduction 

Entrepreneurial activity is an important vehicle for value creation and has a significant 

impact on economic growth, continuous business renewal, and employment (Van Praag and 

Versloot, 2007). However, although half of the working population are women, and women 

make up a substantial proportion of those choosing to be entrepreneurs (Minniti et al., 2005), 

female entrepreneurship significantly lags behind male entrepreneurship (Kelley et al., 2013; 

Minniti et al., 2005).  

According to findings from the Global Entrepreneurship Monitor (GEM) project, males‟ 

rates of entrepreneurial activity range from over three times that of females in some 

countries, while in others, the male–female ratio of participation is nearly identical (Minniti 

et al., 2005; Sarri and Trihopoulou 2005). In nearly all of the 67 economies included in the 

GEM the rate of men‟s venture creation is higher than that of women (Kelley et al., 2013). 

This is especially true of Greece, which is characterized by higher gender inequality (Sarri 

and Trihopoulou, 2005).  

In the same vein, recent findings from the Global University Entrepreneurial Spirit 

Students' Survey project (GUESSS - Sieger, et al. 2014; Tognazzo, Gubitta and Gianecchini, 

2016) conducted in 34 countries and in more than 700 universities suggest that 10.7% of all 

male students strive for an entrepreneurial career path, compared to only 6.6% of all female 

students. The differences are even larger, five years after completion of studies: on average 

35.1% of all male students aspire to be entrepreneurs, but only 27.5% of all female students. 

The aforementioned studies raises questions as to why the rate of men‟s venture creation 

exceeds that of women and what factors explain these differences (Sarri and Trihopoulou, 

2005; Piachentini, 2013). 

Research has suggested the existence of the gender gap in entrepreneurial orientation and 

in the motivation, and intention to become an entrepreneur (Mueller and Dato-on, 2013; 

Schlaegel and Koenig, 2014). The image of the entrepreneur has traditionally been 

masculinized and rooted in masculine discourse (Ahl, 2006). Moreover, it has been found that 

                                                           
1
 Part of this chapter was published as:  Zampetakis, L.A., Bakatsaki, M. Litos, Ch., Kafetsios, K., and 

Moustakis, V. (2017). Gender-based Differential Item Functioning in the Application of the Theory of Planned 

Behavior for the Study of Entrepreneurial Intentions. Frontiers in Psychology–Organizational Psychology, Vol. 

8, article 451, doi: 10.3389/fpsyg.2017.00451 
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for women who work in gender incongruent occupations dominated by men, the experience 

of discrimination has a negative association with their well-being (Di Marco et al., 2016; 

Maddox, 2013). Being a member of two traditionally unrelated groups (i.e., being a woman 

and an entrepreneur) is not an easy task for women (Zampetakis et al., 2016).  

Research has drawn on several theoretical perspectives when considering business startup 

motivation, including innovation theory (Stewart et al., 1999) or social and human capital 

theory (Langowitz and Minniti, 2007). In recent years Ajzen‟s (1991) theory of planned 

behavior (TPB) is often used as a framework for predicting entrepreneurial motivation (Maes, 

Leroy and Sels, 2014; Schlaegel and Koenig, 2014). According to the TPB, there are three 

key factors that influence an individual's intention (INT) to start a business, these being: (i) 

attitudes towards entrepreneurship (ATT), that is a person‟s overall assessment of the 

advantages and disadvantages of entrepreneurship, (ii) subjective norms (SN), that is a 

person‟s perception of the social pressure from significant others to perform the behavior 

(i.e., start a business), and (iii) perceived behavioral control (PBC) that is the perceived ease 

or difficulty of starting a business. The TPB suggests that INT results from positive ATT, 

positive SN and feelings of control over the creation process.  

On average men compared to women have higher INT (Haus et al., 2013).  The gender-

related differences found in entrepreneurial motivation may be attributable to real and valid 

differences in constructs used, such as ATT and PBC. According to Maes et al. (2014) 

women are driven toward entrepreneurship by motives that facilitate a balance in business 

and personal life, that are less dominant in predicting personal attitude. Moreover, women 

seem to display lower internal feelings of control than men that are more dominant in 

predicting perceived behavioral control.  

However, the gender-related differences found in entrepreneurial motivation could also 

depend on the properties of the instruments being used in research raising issues of construct 

validity (Bird and Brush, 2002; Jennings and Brush, 2013). What is common in contemporary 

entrepreneurship research studies is that the often adoption of self-report techniques and 

structured questionnaires for the assessment of entrepreneurship related variables, such as the 

ones used in the TPB (Henry, Foss and Ahl, 2016). Although scales observe differences in 

scores between groups, differences may also be due to a characteristic of test items other than 

the scale attribute. Research on female entrepreneurship has often been criticized for using 

instruments developed for male entrepreneurs, making it impossible to capture anything 

differentially feminine while women are more likely to appear inadequate in comparison to 

men (Ahl, 2006; Stevenson, 1986). These instruments are superimposed on women, and not 

tested with appropriate methods for measurement equivalence (or Differential item 

functioning-DIF; Holland and Wainer, 1993), thus missing any potential important 

differences between the male/female entrepreneurial endeavors.  
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DIF occurs when a test or a survey item (i.e., a question) functions differently for a 

reference group (e.g., males) of respondents compared to focal group (e.g., females) 

respondents, after controlling for the level of the attribute being measured (Millsap, 2012). 

For example, an item exhibits DIF if the probability of males responding to a specific 

category differs from females when they both are operating at the same overall level on the 

construct (Crane et al., 2006; Holland and Wainer, 1993). Awareness of this bias is of 

particular importance where scale scores are used to investigate gender differences and 

ensure that derived scores are comparable across groups.  

A lack of measurement equivalence at the item level, may lead to spurious mean 

differences in the observed scores between male and female participants, because one cannot 

be certain there is a meaningful difference, thereby making mean score differences un-

interpretable (Millsap, 2012). Furthermore, the existence of DIF across genders for 

entrepreneurship-related variables, could lead to scores of questionable meaning and 

interpretation depending on the gender of the respondent, because DIF suggests that the items 

do not relate to the construct of interest in the same way. In that situation, scores would not 

be comparable between males and females; a particular score may have a different meaning 

for men than it does for women. Taken together, detection of DIF is important as it can 

influence the psychometric properties of an instrument and mean score comparisons (e.g., 

Church et al., 2011). 

There are several ways in which gender stereotypes, and/or social constructions regarding 

entrepreneurship and family roles could differentially affect men and women‟s responses to 

entrepreneurship-related constructs. According to gender role theory traditional gender roles 

prescribe that women‟s role should be based around family, while men‟s role should be more 

focused on work (e.g. Gutek et al., 1991). Moreover, entrepreneurship is considered to be a 

gendered phenomenon (Jennings and Brush, 2013). Because women feel more pressure to 

have a family centered identity, items such as “A career as entrepreneur is attractive for me”, 

or “Among various options, I would rather be an entrepreneur” may be interpreted by men 

and women to indicate differing levels of ATT. Thus, a male respondent and a female 

respondent with the same moderate level of ATT might answer this item differently. A male 

respondent might consider his moderate level of ATT as warranting high agreement with 

these items, since he and the people around him tend to perceive entrepreneurship as a 

stereotypically masculine endeavor (Jennings and Brush, 2013). A female respondent with 

the same moderate level of ATT might disagree with this item, since her moderate level 

might be construed by her and those around her as being too low, as society generally expects 

women‟s identity to reside in the family sphere (i.e., social desirable responding). Socially 

desirable responding, could influence responses and lead to DIF, as men and women may be 

uncomfortable providing answers that fall outside of societal expectations. 

 Similarly, an item on the INT scale such as “Spend time learning about starting a firm” 

may indicate a different level of INT for men than it would to female respondents. For 
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example, a male respondent and a female respondent with the same high level of INT might 

respond to such an item differently. The male respondent may endorse strong agreement with 

the item, since men are generally expected to be more involved in business startup, compared 

to women.  

Nevertheless, the presence of DIF at the item level does not necessarily imply DIF at the 

scale level (differential test functioning-DTF). Conversely, having no or little DIF at the item 

level does not imply that the scale as a whole is measurement-invariant (Penfield and Algina, 

2006). Research provides evidence that DIF can influence the psychometric properties of test 

scores (e.g., coefficient alphas, score variances) and depending on its direction, DIF can 

increase or decrease sum scores (Li and Zumbo, 2009). DIF favoring women might increase 

women‟s scores relative to men‟s scores, while DIF favoring men might do the opposite. 

DTF analyses allow assessing the overall impact of DIF effects with all items being taken 

into account simultaneously. 

 Although testing for DIF is a quite common practice in other social science research 

domains (such as psychology) applications to entrepreneurship related constructs are rare. 

One notable exception is a study that analyzed the essential dimensions of enterprising 

personality (Suárez-Álvarez et al., 2014) regarding gender-related DIF. The researchers 

found that nine out of the 127 items showed DIF as a function of students‟ gender, in 

constructs such as optimism, innovativeness, self-efficacy, risk taking and stress tolerance. In 

another study, Maes et al. (2014) used Ajzen‟s (1991) TPB as a theoretical framework and 

analyzed the measurement part of the model, at the indicator level, testing the hypothesis that 

students‟ gender moderates the strength of the relationship between certain indicators and 

their respective factors. Their analyses indicated important gender differences in the factors 

that shape entrepreneurial intentions. Finally, entrepreneurial intention is not restricted to 

students or unemployed people. For example it is plausible that people may have the 

intention to launch a business while retaining their “day job” for some time (i.e., hybrid 

entrepreneurs; Raffiee and Feng, 2014).  

In summary, although reports of gender-specific differences in constructs used in 

entrepreneurship research may reflect true distinctions in entrepreneurial intentions between 

men and women, these same effects may simply be an artifact of gender differences in the 

linguistics used to describe entrepreneurial phenomena. Given the various mechanisms by 

which the interpretation of the TPB scales could vary between men and women, the 

objectives of this study were (1) to test the main antecedents of entrepreneurial behavior 

(Kautonen, Van Gelderen, and Fink, 2015) that is, ATT, SN, PBC and INT, using indicators 

used in previous research for DIF regarding gender and (2) to examine the implications of 

DIF at the scale level using analyses of DTF.  

2. Differential item functioning 
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Researchers are often interested in making profound comparisons between individuals and 

groups in order to provide significant and narrow focused results. Taking into account that 

scores of various psychometric measures do not always reflect authentic differences in 

accordance to the construct measured, the development and implementation of more accurate 

and efficient statistical detection procedures are required. Test bias implies originally a 

deficiency in the validity of the statistics made from test scores, resulting in biased 

conclusions against individuals with certain characteristics or for some demographic groups 

of individuals. The explicit difference between groups is usually blended with the actual 

group difference and the item difference. However, classical test theory techniques fail to 

separate possible “bias” from true mean differences, as analyses are performed on the test as 

a whole rather than on particular items. According to a more contemporary view of validity, 

validity is a property both of the measurement tool and the inferences made from that tool 

(Zumbo, 1999). In such a way, the use of more sophisticated assessment techniques may 

provide substantial outcomes regarding the investigation of inter-group differences and the 

interpretation of them as a result of particular statistical decisions.  

A modern scheme of evaluating test or item bias is the Differential Item Functioning (DIF) 

(Crane, van Belle, & Larson, 2004; Holland & Wainer, 1993). DIF analyses involve a 

number of statistical methods that are used to identify differences between subgroups (e.g., 

different age groups, men and women, or different types of employees) in the way they 

respond to particular items within a scale, after having controlled for possible group 

differences (Camilli & Shepard, 1994; Dorans & Holland, 1993; Swaminathan & Rogers, 

1990; Zumbo, 1999). The presence of DIF indicates that an undeliberate value affects the 

item answers of the participants' responses, resulting in different mean responses between the 

two groups: the reference and the focal group. Thus, the contravention of two important 

assumptions may take place: i) unidimensionality, and ii) parameter variance. Nevertheless, 

the presence of item DIF does not necessarily imply the presence of DIF at the scale level 

(differential test functioning-DTF). Accordingly, having no or little item-DIF does not imply 

that the scale as a whole exhibits measurement variance (Penfield & Algina, 2006). DTF 

analyses allow evaluating the overall impact of item-DIF effects considering all items 

simultaneously.  

Differential Item Functioning (DIF) should be distinct from the constructs of test bias, 

item analysis, item bias, item impact, and measurement invariance (Camilli & Shepard, 1994; 

Zumbo, 1999, 2003). Notably,  

 Test bias (Cole, 1981; Osterlind, 1983) refers to the standardized errors concerning 

the content of test scores associated to group membership. It constitutes a statistical 

quality of the entire test and is analyzed through the total test scores. This means 

that the characteristics of each item can be quite different from the characteristics 

of the sum of the items. For example, if the number of items against one group is 
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approximately equal to the number of items that give advantage to the other group, 

then the biases may eclipse in the total score (Hong & Roznowski, 2011).  

 Item analysis consist a series of statistical methods to examine the performance of 

individual items, and it is important when developing or adapting a measure.  

 Item impact refers to group differences in performance on a test or specific items 

and it is present when examines from different groups have unequal probabilities 

of responding correctly to an item because there are true group differences 

regarding the latent ability being measured by the item.  

 Conversely, DIF refers to differences in the operation of an item among groups that 

are matched on the variable/construct measured by the test (Dorans & Holland, 

2003). DIF compares the relative distribution of the item conditioned on the sum 

score or some estimate of the latent attribute, contrary to the item impact. 

 Item bias is present when examinees of one group have less probabilities to answer 

an item correctly than the examinees of the other group due to characteristics of the 

item or irrelevant testing conditions. DIF is required, but not sufficient, for item 

bias.  

 Measurement invariance concerns the question of whether the factors and model 

parameters (i.e., intercepts, errors) are equivalent across multiple groups 

(Vandenberg & Lance, 2000). Measurement invariance is usually referred to multi-

group confirmatory factor analysis and covariance structure analysis.  

Although test bias, DIF and measurement invariance exhibit differences in specific parts, the 

common aspect among them is that an underlying variable is not distributed equally to the 

observed level.  

DIF analyses were first employed in educational settings to investigate whether particular 

items in a test were arbitrary to particular groups (e.g., female gender, a specific ethnic 

group), yet having modified the group‟s overall test ability. DIF has been widely studied, 

also, in psychometric measurement (e.g., assessment of cross-cultural response differences or 

translations of questionnaire items; e.g., see Johnson, Spinath, Krueger, Angleitner, and 

Riemann, 2008; Church, Alvarez, Mai, French, Katigbak, & Ortiz, 2011). Although testing 

for DIF is a quite common practice in social science research (such as in psychology) 

applications to entrepreneurship related constructs are limited. One exceptional study is that 

of Suárez-Álvarez and colleagues (2014) who analyzed the enterprising personality regarding 

gender-related DIF. The researchers found that nine out of the 127 items showed DIF as a 

function of students‟ gender, in constructs such as optimism, innovativeness, self-efficacy, 

risk taking and stress tolerance. In another study, Krinstensen, Bjorner, Christensen & Borg 

(2004) analyzed job demand scales with regard to DIF. They demonstrated that the items 

used in the original demand scale functioned very differently for different jobs. Specifically, 

they found that if many items on „fast work pace‟ are included in a scale, a number of blue-

collar jobs will be identified as high-demand jobs. 
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Research has shown that DIF can influence the psychometric characteristics of test scores 

(e.g., coefficient alphas, score variances) and can increase, or decrease, sum scores (Li & 

Zumbo, 2009). DIF is assessed by comparing the ICCs of different groups on an item, 

focusing on how the psychometric properties of the test may fluctuate as function of variation 

within the sample. If the ICCs are equal or almost equal for each group compared, then the 

item does not exhibit DIF. The presence of DIF might degrade the validity of a test (Li & 

Zumbo, 2009). Not excluding DIF items of the test may also have a significant effect on other 

psychometrical procedures. Consequently, the decision of when the DIF analysis should be 

practiced seems fundamental and it usually depends on the general goals of each study. For 

example, in the case of a study where an established test is used, DIF analyses should be 

conducted before the final scoring is done, whereas in the case of the developing a new scale, 

DIF analyses should be conducted both at the pilot study and before cut-off scores are set 

(Zumbo, 1999). However, there is little empirical evidence regarding the impact of DIF on 

the subsequent statistical hypothesis tests (i.e, Type I error rate and effect size of hypothesis 

tests).   

DIF may be present in a test because either: i) DIF analyses have not been used as a part of 

item analyses, ii) it is out of knowledge of the researcher and iii) items left marked out as DIF 

in a test. It is possible that item- DIF not be detected during item analysis because DIF is a 

statistical characteristic of the sample (Li & Zumbo, 2009). The primary question addressed 

through these analyses is whether the group membership: (g) is associated with differential 

responses, (xi) to an item (x) for respondents at the same level of a matching criterion (ζ).  In 

particular, the grouping variable (g) may be dichotomous involving only two categories such 

as male/female, or polytomous. The item response (xi) may be dichotomous (e.g., yes/no) or 

ordered categorized (e.g., poor/fair/good; Likert type scales). The matching criterion variable 

(ζ) is used to explain the different levels of functioning or ability of each group. For some 

DIF methods, the sum of the items is used as a matching variable whereas in other methods a 

latent variable is used. The type of score has emerged as an important issue in the literature as 

most of the DIF methods target on binary items. More recent statistical techniques have 

introduced new approaches to measuring DIF for ordinal variables.  

2.1 Types & Detection Methods of DIF 

Two different types of DIF are the uniform DIF and the non-uniform DIF (Mellenbergh, 

1982). The uniform DIF occurs when in respect of the ability level, the test item is easier for 

one group than it is for another. When the non-uniform DIF occurs there is an interaction 

between group membership and ability level (Swaminathan & Rogers, 1990). Non-uniform 

DIF can be split into two types (crossing and non-crossing). In crossing non-uniform DIF, for 

one end of the ability level spectrum the item is easier for members of one group, whereas at 

the other end of the ability level the item is easier for members of the other group. Detection 

procedures should attempt to assess both uniform and non-uniform DIF. Although, in 

general, uniform DIF is the most common type of DIF, previous applied research has found 
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non-uniform DIF in operational tests as well (e.g. Hambleton & Rogers, 1989). Therefore, 

just testing for uniform DIF is insufficient. Nevertheless, not all methods can detect non-

uniform DIF. 

DIF assessment can be conducted through a variety of statistical methods, both in test of 

dichotomous (Millsap & Everson, 1993) and polytomous (Penfield & Lam, 2000) items.  

Potenza & Dorans (1995) suggest a two-dimensional classification structure of the diverse 

DIF methods. One dimension is observed score vs latent score approach; the other dimension 

is parametric vs non-parametric approach. The dimension of observed vs latent score 

approach determines the type of matching variable or the variable measured. 

In the early development of DIF, researchers employed more conventional statistical 

techniques, such as the analysis of variance, the delta-plot or transformed item difficulty, and 

the Golden rule procedure (Camilli & Shepard, 1987; Faggen, 1987; Linn & Drasgow, 1987). 

The literature of DIF is vast presenting a wide range of methodologies, including contingency 

table, item response theory (IRT), structural equation modelling and logistic regression 

methods. More recent methods include the Mantel-Haenszel chi-square and Mantel-Haenszel 

common odds ratio procedures (Holland & Thayer, 1988), the standardization method 

(Dorans & Kulick, 1986), the logistic regression procedure (Swaminathan & Rogers, 1990) 

and the item response theory (IRT; Tissen, Steinberg, & Wainer, 1988).   

2.2 Item Response Theory (IRT) model 

Many DIF detection studies have used statistical techniques based on item response theory 

(IRT; Thissen, Steinberg, Wainer, 1993). IRT involves a set of latent trait models used to 

form the psychometric qualities of items and tests, and is composed by three basic factors: i) 

the Item Response Function (IRF), which constitutes a mathematical function that associates 

the latent trait with the probability of answering correctly to an item; ii) the Item Information 

Function, indicating the item‟s ability to differentiate among examinees, and iii) the 

Invariance, displaying that the position of the latent trait can be evaluated by any item when 

the IRF is known.  

The main advantage of the IRT DIF model is the use of an underlying (rather than an 

observed) construct (ζ), for the matching criterion. Psychological measurement involves 

deciding how much of such a latent trait a person possesses (Hambleton & Slater, 1997). A 

correct response is the result of the interaction between the qualities of item and the 

respondent‟s ability, which can be converted into the item characteristic curve (ICC). Each 

item has its own ICC. The ability level of respondents (ζ) is mapped along the X-axis while 

the odds of answering correctly on the Y-axis.  

An item‟s location (parameter b) is defined as the amount of the latent trait which is 

necessary in order to have a 0.5 probability of answering correctly to the item. The highest 

the b parameter is, the highest a respondent needs to be regarding the trait level in order to 

respond correctly to the item. The Item Parameters Discrimination (α) parameter (slope) 
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measures the strength of the relationship between the item and ζ; higher slopes indicate that 

the item can discriminate more sharply between respondents above and below of the level of 

ζ. The more extreme in direction the slope of the curve, the greater the discrimination will be. 

Another significant parameter is the Item Parameter Guessing (c) which indicates that 

respondents very low on the latent variable may still have a probability of endorsing the item 

(i.e., at multiple choice tests). Furthermore, Item Parameters Upper Asymptote (d) shows the 

probability of respondents high on the latent variable not to endorse the item (De Beer, 2004).  

The 4-parameter logistic model: 

P(x= 1|ζ, a, b, c, d)= c+ (d-c)* e 
a(ζ-b)

 / 1+ e 
a(ζ-b)

     (1) 

If the upper asymptote parameter is set to 1.0 then the model is termed a 3PL.  

P(x= 1|ζ, a, b, c)= c+ (1-c)* e 
a(ζ-b)

 / 1+ e 
a(ζ-b)

         (2) 

If the lower asymptote parameter is constrained to zero then the model is termed a 2PL, 

indicating that IRFs vary both in their discrimination and difficulty (location parameter).  

 P(x= 1|ζ, a, b) = e 
a(ζ-b)

 / 1+ e 
a(ζ-b)

                           (3) 

Finally, if the item discrimination parameter is set to 1.0 then the model is termed a 1PL, 

and it is assumed that all the items of the scale relate to the latent variable equally and 

differentiate only in difficulty. 

 P(x= 1|ζ, b)= e 
(ζ-b)

 / 1+ e 
(ζ-b)

                                  (4) 

Through the item characteristic curve (ICC), the non-uniform type of DIF is observable as 

the ICCs do not cross, contrary to the uniform DIF where the ICCs cross over one another 

(Zumbo, 1999). When considered in an IRT framework this means that the item characteristic 

curve for one group is more to the left than for the other group. In IRT terms this means that 

the b-parameter is the same (or very similar), whereas the a-discrimination parameter is 

different, which causes the ICCs to cross in the middle. In non-crossing non-uniform DIF, the 

item is of similar difficulty for both groups at one end of the ability spectrum, but different 

difficulties for the groups at the other end of the ability spectrum. 

An emerged problem in the IRT DIF could be the groups‟ divergence regarding their 

ability distributions (Zumbo, 2003) which leads weakness in interpretation of results. Other 

disadvantages of IRT model are linked to issues of increased sample size demands and the 

need of more specialized computer software.  

The most common IRT methods for DIF include signed area tests (for uniform DIF), 

unsigned are tests (non-uniform DIF), and nested model testing. Another IRT based 

technique for detecting DIF is the Likelihood-ratio test, through the comparison of the ratio 

of two models.  

2.3 Logistic regression 
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Logistic regression is the most widely used method for detecting DIF due to its simple, 

robust and flexible implementation (Millsap & Everson, 1993; Crane, Gibbons, Jolley, van 

Belle, 2006). Logistic regression is a generalized linear model which is applied for the 

calculation of the probability of giving a correct answer to a dichotomous/binary item 

considering a score (as a criterion variable) and group membership P(Y = 1| X, G). Group 

membership usually refers to a focal group (G = 1) and a reference group (G = 0).  X 

represents the ability score of this person (meaning the total test score), β0 is the intercept 

parameter and β1 is the slope parameter. Thus, the logistic regression procedure will use the 

item response (0 or 1) as the dependent variable.  

The logistic equation for predicting the probability of a correct answer to a binary scored 

item is: 

P(Y = 1|X,G) =  exp (β0 + β1X + β2G + β3X*G)/ 1 + exp (β0 + β1X + β2G + β3X*G) 

In order to determine the presence of DIF, we want to know whether the regression 

coefficient of group membership (β2) and interaction coefficient (β3) are significantly 

different from 0. β2 will be different when respondents in one group succeed higher on the 

item than respondents in the other group, matched with the ability level (uniform DIF). β3 

will be different when there is an interaction effect between group membership and total test 

score (non-uniform DIF).  

An advantage of logistic regression methods is that it analyses both uniform and non-

uniform DIF (Swaminathan, 1994). Another advantage of the logistic regression method is 

that if more than two groups are to be compared, extra variables may be included in the 

regression model to indicate the effect of each group with respect to a reference category. 

DIF detection methods with logistic regression for polytomous items are extensions of the 

logistic regression model for dichotomous items (French &Miller, 1996; Zumbo, 1999).  

Moreover, the binary logistic regression model can, also, be used with ordinal item scores 

(Zumbo, 1999). Zumbo  (1999)  proposed  a  DIF  detection  method  that  combines  the  

Ordinal  Logistic regression  (OLR) method, which works with cumulative logits model, and 

an R
2 

measure of  effect  size  in  order  to  detect  DIF  and  determine  its  magnitude  in  

polytomous  items. Ordinal logistic regression is extensively used for examining DIF for 

items included in personality and social psychological measures. In ordinal LR, a score is 

evaluated as a linear function of the independent variables and a set of cut points.  

Logistic regression has been found to be more powerful than an IRT based analysis of 

variance method at detecting (non-uniform) DIF (Whitmore and Schumacker, 1999). 

2.4 Mantel-Haensel method 

Furthermore, DIF methods may be divided into parametric methods and non-parametric 

methods. Parametric tests may be more powerful and stable. Contingency table methods, and 

particularly Mantel-Haensel (MH), are non-parametric methods. These methods are 

straightforward to perform and do not require any model assumptions to be satisfied, but are 
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unable to detect non-uniform DIF. The MH procedure is simple to compute and implement, 

and allows for significance testing (Swaminathan & Rogers, 1990; Rogers and Swaminathan, 

1993). However, the MH-procedure is designed to detect uniform DIF and may not be so 

powerful at detecting non-uniform DIF.  The MH-test statistic is computed by comparing the 

observed frequency of correct and incorrect answers (split out by group membership and 

ability level), to the expected frequency if there were no DIF. If the difference is significant, 

the conclusion is that there is DIF.  

Another procedure that has got some attention in the past is the Breslow-Day procedure 

for DIF detection. It was proposed by Breslow and Day in 1980. It compares the odds ratio of 

a correct response per group membership given an ability level. A larger difference is an 

indicator of non-uniform DIF. The BD-procedure can be combined with the MH-procedure in 

what is called the Combined Decision Rule (CDR), because the MH-procedure is good at 

detecting uniform DIF and the BD-procedure is good at detecting non-uniform DIF (Penfield, 

2003). Both procedures are carried out with a correction for multiple testing, and if either is 

significant DIF is said to be present. 

2.5 Methodological considerations of DIF Analyses  

Sample size. One major consideration for DIF analyses is the sample size and more 

specifically, the number of people included into each subgroup- the reference and focal 

group. The basic question is whether the sample is large enough in order to succeed adequate 

statistical power for detecting DIF.  

According to existing literature, there are no demonstrated directions regarding the amount of 

people included-it is underlined that this is dependent on the type of method used, the 

distribution of item responses in the two groups, and the number of respondents in each group 

(Scott et al., 2010).  For example, when binary logistic regression is used, Zumbo (1999) has 

found that 200 respondents per group is a sufficient number. However, other researchers 

(Scott et al., 2009) suggested that more participants needed for two-item scales.  

Determining the considering variable/matching criterion. In the case that the matching 

criterion is the sum of the test score, the item examined should be included in the summary 

(Teresi, 2006).  

Purification.  Purification refers to the exclusion of items showing the most intense DIF and 

not including them to the matching criterion. In such a case, it is crucial to consider the length 

of the instrument and the influence of our statistical decisions on the matching criterion. Scott 

et al. (2010) argue that for scales with a small number of items, these items should not be 

removed.  

3. Method 

3.1 Sample and procedures 
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Survey data were collected from 1800 individuals from various parts of Greece. The majority 

of participants (34.1%) were students from various disciplines (e.g., psychology, education, 

engineering, business and science students). Unemployed participants were 32.5% while 

33.4% were employed in the private (17.5%) and the public sector (15.9%).  

The study was carried in accordance to the principles expressed in the Declaration of 

Helsinki and was approved by the authors‟ institutional ethics committees. Surveys were 

administrated to participants through personal contact by the study authors with written 

informed consent from all participants. A variety of recruitment methods were used, 

including word of mouth, advertising through social network sites, and course credit.  The 

study was described as examining “Factors affecting career choice and development”. 

Participants were informed that anonymity was guaranteed and that they had the option to 

withdraw from the study at any moment.  Data collection took place at the beginning of 2016 

and lasted approximately six months.  

In sum, the sample consisted of 1800 participants (50.4% female), the mean sample 

age was 32.05 years (SD = 12.46), range was 18 to 59 years. The majority of respondents 

(61.8%) had a university/college degree; four hundred and thirty three participants (24.1%) 

reported that one of their parents owned a full time business most of the time, while they 

were growing up, eighty seven percent reported that they know an entrepreneur in their close 

environment, and twenty seven percent of participants reported that they had some 

experience from business start-up procedures. The survey instrument contained items 

representing the theoretical constructs along with demographic data. Items referring to the 

same construct were positioned in different locations throughout the questionnaire.  

3.2 Measurement of theoretical constructs 

 The specific measures used in the analysis, along with sample items of the relevant 

constructs, are outlined. All the main constructs included in the analysis were assessed with 

self-report measures based on multi-item scales. The back-translation procedure 

recommended by Brislin (1980) was followed for the translation of the items into the Greek 

language. 

Entrepreneurial Intention (INT). We assessed participants‟ entrepreneurial intent 

using a scale originally developed by Thompson (2009). This is a reliable and internationally 

applicable individual entrepreneurial intent scale. It includes ten items, four of which are 

distracter items that act as red herrings and were not included in scale analyses. Sample items 

are: “Intend to set up a company in the future”, “I have no plans to launch my own business” 

(reverse scored). Responses to the six items were made on 7-point Likert-type scales (1 = 

strongly disagree, 7 = strongly agree). Coefficient alpha for this scale was 0.89. 

Attitudes towards entrepreneurship (ATT). We assessed ATT using the five item 

scale from Liñán and Chen (2009). Sample items are: “A career as entrepreneur is attractive 

for me”, “Among various options, I would rather be an entrepreneur”. Responses to the five 
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items were made on 7-point Likert-type scales (1 = strongly disagree, 7 = strongly agree). 

Cronbach‟s reliability for this scale was 0.88. 

Subjective Norm (SN). We assessed SN using the three item scale from Liñán and 

Chen (2009). Students were asked: “If you decided to create a firm, would people in your 

close environment approve of that decision?” Items were (a) Your close family, (b) Your 

friends and (c) your fellow students. Responses to the three items were made on 5-point 

Likert-type scales (1 = total disapproval, 5 = total approval). Cronbach‟s reliability for this 

scale was 0.80. 

Perceived Behavioral Control (PBC). We assessed PBC using five items from the 

scale of Liñán and Chen (2009). Sample items are: “To start a firm and keep it working 

would be easy for me”, “I can control the creation process of a new firm”. Responses to the 

five items were made on 7-point Likert-type scales (1 = strongly disagree, 7 = strongly 

agree). Cronbach‟s reliability for this scale was 0.84. 

3.3 Methods of analyses 

 First, the fit of the measurement model was examined (that is, the four constructs of 

the TPB) for the whole sample and separately for men and women. Analysis of Moment 

Structures (AMOS software, version 7.0) (Arbuckle, 2006) was used. Because the χ
2
 statistic 

for model fit is highly sensitive to sample size, we employed several statistics to assess model 

fitness (Shook, et al. 2004): (a) Root Mean Square Error Approximation (RMSEA): 0 = an 

exact fit, < 0.05 = a close fit, 0.05 – 0.08 = a fair fit, 0.08 – 0.10 = a mediocre fit, and > 0.10 

= a poor fit (AMOS also computes a 90% confidence interval around RMSEA); (b) 

Comparative Fit Index (CFI): best if above 0.90; (c) Akaike Information Criterion (AIC). For 

model comparisons, smaller values in AIC represent a better fit of the model. 

Second, DIF analyses were performed. Females served as the focal group with males 

as the reference group in the gender DIF analyses. The Mantel–Haenszel (MH) χ
2
 procedure, 

as implemented in the DIFAS (Differential Item Functioning Analysis System - version 5.0) 

software (Penfield, 2005), was used. The MH statistical procedure consists of comparing the 

item performance of two groups (reference and focal), whose members were previously 

matched on the total score of the scale (the matching is done using the observed total test 

score as a criterion or matching variable). The MH statistic is based on a contingency table 

analysis. The critical values for this statistic are 3.84 (α = 0.05) and 6.63 (α = 0.01) (Penfield, 

2013). The results offered by the DIFAS software are displayed in two tables: The first of 

these shows the DIF statistics, while the second presents the conditional differences in the 

mean item scores between the reference and focal groups at ten intervals across the matching 

variable continuum. In the DIF analysis for polytomous items DIFAS software includes 

several statistics including the MH χ
2
, the Liu-Agresti cumulative common log-odds ratio (L-

A LOR), the estimated standard error (SE) of the L-A LOR and the Cox‟s Noncentrality 

Parameter Estimator (COX‟S B), with its corresponding SE. The L-A LOR is based on the 
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Haenszel common-odds ratio generalized to polytomous data and represents the log odds 

ratio of one group selecting a response option compared with the other group when the level 

of the overall measured construct is the same (Penfield, 2013). Positive values indicate DIF in 

favor of the reference group, and negative values indicate DIF in favor of the focal group. 

The standardized Liu-Agresti Cumulative Common Log-Odds Ratios (LOR Z) was also used. 

A value greater than 2.0 or less than –2.0 may be considered evidence of the presence of DIF 

(Penfield and Algina, 2003). Finally, Cox‟s B is similar to the MH statistic except that it uses 

the hypergeometric mean. It is distributed similarly to L-A LOR that is, positive values 

indicate DIF in favor of the reference group, and negative values indicate DIF in favor of the 

focal groups. The size of the DIF was interpreted using a widely accepted classifying system 

whereby DIF in polytomous items is considered negligible if L-A LOR < 0.43, moderate if 

between 0.43 and 0.64, and large if > 0.64 (Penfield, 2007). 

Third, DTF analysis was conducted to examine measurement invariance directly at 

the scale level and was analyzed using the ν
²
 statistic in DIFAS (version 5.0) (Penfield, 2005, 

2013). The ν
²
 statistic allows quantifying the overall DIF effect across the items of a scale 

(Penfield and Algina, 2006). A scale with a DIF effect variance of ν² below 0.07 can be 

classified as having small DTF, whereas DTF would be considered medium for 0.07≤ν² ≤ 

0.14 and large for ν² > 0.14 (Penfield, 2013; Penfield and Algina, 2006). To examine whether 

differential functioning of the items influenced gender differences on the TPB scales, we 

computed Cohen‟s d for gender differences (Cohen, 1988) for each scale. First, Cohen‟s d 

was computed using all items, next items with large level of DIF were removed and lastly 

items with moderate a large levels of DIF were removed. 

4. Results 

4.1 Descriptive summary and correlations  

 We present means, standard deviations and correlations across the four variables of 

the TPB, for the entire sample and separately for men and women participating in the study, 

in Tables 1 to 3. 

Table 1.  Descriptive statistics and inter-correlations for the total sample (N=1800) 

 

 M SD 1 2 3 4 5 6 

1. Gender 
a 

1.50 0.50 -      

2. Age 32.05 12.46 0.05 -     

3. ATT 4.29 1.44 -0.13** -0.01 (0.88)    

4. PBC 2.81 1.24 -0.17** 0.07** 0.45** (0.83)   

5. SN 4.66 1.42 -0.05* -0.18** 0.34** 0.29** (0.80)  

6. INT 2.63 1.40 -0.18* -0.03 0.54** 0.68** 0.26** (0.89) 



    47 
 

NOTE: a Gender is coded:  1= male  2 = female; Cronbach‟s alpha reliabilities are in parenthesis 
* 
p<0.05 (two tailed) 

 
** 

p<0.01 (two tailed)  

 

 

Table 2.  Descriptive statistics and inter-correlations for men in the sample (N=892) 

 

NOTE: Cronbach‟s alpha reliabilities are in parenthesis 

* 
p<0.05 (two tailed) 

 
** 

p<0.01 (two tailed)  

 

Table 3.  Descriptive statistics and inter-correlations for women in the sample (N=908) 

 

NOTE: Cronbach‟s alpha reliabilities are in parenthesis 

** 
p<0.01 (two tailed)  

Results of independent t-tests, suggested that men scored higher compared to women in 

ATT [Men: MATT = 4.49; Women: MATT = 4.11; t (1798) = 5.572, p <0.001)], PBC [Men: 

MATT = 3.03; Women: MATT = 2.60; t (1780) = 7.432, p <0.001)], SN [Men: MATT = 4.73; 

Women: MATT = 4.60; t (1798) = 2.117, p =0.034] and INT [Men: MATT = 2.89; Women: 

MATT = 2.38; t (1762.19) = 7.953, p <0.001)] (see Tables 2 and 3). These results are in line 

with previous research suggesting significant gender differences in terms of perceived 

feasibility (expressed as PBC), perceived desirability (expressed as ATT) and INT (Dabic, et 

al., 2014; Kolvereid, 1996; Sieger, et al., 2014). Moreover, results from one way ANOVA 

 M SD 1 2 3 4 5 

1. Age 31.98 12.66 -     

2. ATT 4.49 1.41 0.07 (0.87)    

3. PBC 3.03 1.27 0.09** 0.45** (0.84)   

4. SN 4.73 1.43 -0.18** 0.33** 0.26** (0.80)  

5. INT 2.89 1.46 0.02 0.54** 0.67** 0.26** (0.88) 

 M SD 1 2 3 4 5 

1. Age 32.11 12.27 -     

2. ATT 4.11 1.45 0.03 (0.89)    

3. PBC 2.60 1.17 0.06 0.43** (0.86)   

4. SN 4.60 1.40 -0.17** 0.35** 0.31** (0.81)  

5. INT 2.38 1.28 -0.06 0.53** 0.67** 0.25** (0.88) 
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analyses suggested that employees working in the private sector and unemployed had higher 

INT compared to the other two groups of participants. We have found no statistically 

significant differences between students and participants working in the public sector in terms 

of ATT, PBC and INT; students scored higher to SN  [t (475.77) = -5.897, p <0.001)]. 

4.2 Confirmatory factor analyses 

 Results from the confirmatory factor analysis (CFA) of the measurement model for 

the whole sample, suggested an adequate fit to the data: χ
2
 (146, N = 1800) = 1796.39, p = 

0.000; RMSEA = 0.079 (90% CI: 0.075-0.081); CFI = 0.916; AIC = 1922.39. All factor 

loadings are significant at the 0.001 level. To further assess discriminant validity of the 

constructs, we compared the measurement model with a model that constrained the 

correlations among the constructs to be equal and examined the change in chi-square (χ
2
). A 

model comparison between the unconstrained measurement model and a model that 

constrained the correlations among the constructs to be equal produces a significant 

difference in χ
2
, suggesting the presence of discriminant validity among the selected 

constructs (Δχ
2
 = 634.97, Δdf=5, p<0.001). The fit indices indicated also an adequate model 

fit for women [χ
2
 (146, N =908) = 1048.13, p = 0.000; RMSEA = 0.083 (90% CI: 0.076-

0.087); CFI = 0.911; AIC = 1174.13] and men participants [χ
2
 (151, N =892) = 999.03, p = 

0.000; RMSEA = 0.081 (90% CI: 0.076-0.085); CFI = 0.908; AIC = 1125.03]. 

 

4.3 Differential Item Functioning (DIF) 

In Table 4 we present the Mantel χ2
, L-A LOR, LOR Z and COX‟S B values for all 

the items in the four constructs. One item in the ATT scale: Item 4 - “Being an entrepreneur 

would entail great satisfactions for me”, exhibited a statistically significant but negligible DIF 

based on the L-A LOR criteria outlined above (Mantel χ
2
 = 2.871, p<0.10) (Penfield, 2007). 

No DIF was found for the PBC and SN scale. Finally one item in the INT scale: Item 6- 

“Spend time learning about starting a firm” exhibited a statistically significant but negligible 

DIF (Mantel χ
2
 = 4.566, p<0.05).  The negative L-ALOR of the item (4) in the ATT scale 

indicates DIF favoring the focal group (women), i.e., for the same level of construct easier to 

endorse for women. The positive L-ALOR of the item (6) in the INT scale indicates DIF 

favoring men. 
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Table 4. Results of the differential item functioning (DIF) analyses 

 

NOTE: *p < 0.10; **p < 0.05; Negative L-A LOR values indicate DIF favoring the focal group (women), i.e., for the same level of construct easier to endorse 

for the focal group. Conversely, positive L-A LOR values indicate DIF favoring men. Classification for L-A LOR:  DIF is considered negligible if  L-A LOR < 

0.43, moderate if between 0.43 and 0.64, and large if > 0.64. Results meeting important criteria for DIF are marked in bold 

Constructs Item Content Mantel χ
2
 L-A LOR (SE) LOR (Z) COX'S B (SE) 

1. ATT 1. Being an entrepreneur implies more advantages than disadvantages to me 0.806 0.082 (0.092) 0.891 0.042 (0.046) 

 2.  A career as entrepreneur is attractive for me 0.433 -0.064 (0.097) -0.660 -0.035 (0.053) 

 3.  If I had the opportunity and resources, I‟d like to start a firm 1.447 0.116 (0.097) 1.196 0.062 (0.052) 

 4.  Being an entrepreneur would entail great satisfactions for me 2.871* -0.167 (0.099) -1.687 -0.1 (0.059) 

 5.  Among various options, I would rather be an entrepreneur 0.007 -0.008 (0.097) 0.082 -0.005 (0.055) 

2. PBC 1.  To start a firm and keep it working would be easy for me 2.198 0.146 (0.098) 1.49 0.073 (0.0494) 

 2.  I am prepared to start a viable firm 0.075 0.029 (0.11) 0.264 0.017 (0.0605) 

 3.  I can control the creation process of a new firm 2.342 -0.15 (0.098) -1.531 -0.082 (0.0536) 

 4.  I know the necessary practical details to start a firm 0.306 0.058 (0.103) 0.563 0.025 (0.046) 

 5.  If I tried to start a firm, I would have a high probability of succeeding 0.709 -0.079 (0.095) -0.832 -0.039 (0.0468) 

3. SN 1.  Your close family 0.032 0.018 (0.099) 0.182 0.009 (0.049) 

 2.  Your friends 1.896 0.144 (0.104) 1.385 0.09 (0.0655) 

 3.  Your colleagues 1.568 -0.124 (0.1) -1.24 -0.064 (0.051) 

4. INT 1.  Intend to set up a company in the future 0.439 0.064 (0.096) 0.667 0.025 (0.038) 

 2.  Never search for business start-up opportunities 0.053 -0.024 (0.105) -0.229 -0.011 (0.047) 

 3.  Are saving money to start a business 2.144 -0.162 (0.109) -1.486 -0.073 (0.051) 

 4.  Do not read books on how to set up a firm 0.013 -0.014 (0.118) -0.119 -0.006 (0.053) 

 5.  Have no plans to launch your own business 1.19 -0.116 (0.107) -1.084 -0.058 (0.054) 

 6.  Spend time learning about starting a firm 4.566 ** 0.232 (0.111) 2.09 0.115 (0.054) 
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4.4 Differential Test functioning (DTF) 

 We present the ν² coefficients for the four TPB contsructs in Table 5. Based on criteria 

for assessing the size of DTF (Penfield and Algina, 2006), the DTFs were deemed not to 

warrant concern (all ν² coefficients, were below 0.07).  

 

Table 5.  Results of the differential test functioning (DTF) analyses 

 

 

 

 

 

 

5. Discussion 

 The primary goal of this study was to investigate the validity and meaningfulness of 

the main antecedents of entrepreneurial behavior (Kautonen et al., 2015) that is, attitudes 

towards entrepreneurship, subjective norms, perceived behavioral control and entrepreneurial 

intentions across gender. Such comparisons have potential theoretical importance in 

increasing researchers‟ understanding of the interplay between gender and entrepreneurial 

motivation and improve the participation rate of women in entrepreneurial activities. We 

focused on one important prerequisite for such comparisons, measurement invariance. To our 

knowledge, this is the first examination of gender-based DIF in entrepreneurship-related 

constructs.  

Specifically, this study addressed DIF in the constructs that constitute the Theory of 

Planned Behavior-TPB, a widely used theoretical framework for the study of entrepreneurial 

motivation. Our results suggest that there are overall differences in mean scores for men and 

women in the TPB dimensions, yet the DIF analysis indicated that differences at the item-

level are almost nonexistent. Men outperformed women in ATT, PBC, SN and INT. These 

results are in agreement with previous studies concerning gender differences in 

entrepreneurial attitudes and intentions (Haus, et al. 2013; Tognazzo et al., 2016). Moreover, 

the differential test function (DTF) analysis suggested that the effect of DIF across all the 

items for each scale was negligible.  

The study contributes to previous research that uses the TPB model to study 

entrepreneurial intentions (Maes et al., 2014; Schlaegel and Koenig, 2014). Our results 

suggest that after controlling for the underlying TPB construct, the response to an item is not 

related to whether the respondent is male or female. Thus, the TPB constructs appear to 

Scale λ² (SE) 

1. ATT 0.001 (0.007) 

2. PBC 0.002 (0.006) 

3. SN 0.003 (0.01) 

4. INT 0.005 (0.009) 
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function equivalently for men and women at the item level. Furthermore, our DTF analyses 

for each TPB construct, where we assessed the overall impact of DIF effects with all items 

being taken into account simultaneously, suggested that the scales of the TPB as whole are 

measurement invariant. These findings provide evidence that the constructs used in the 

present research provide valid comparisons between male and female respondents.  

Our findings suggest that actually women tend to demonstrate lower entrepreneurial 

intentions compared to men (at least in a country such as Greece) and this gender-related 

difference is not dependent on the properties of the instrument being used. This opens the 

road for researchers to examine other theoretical variables that influence the lower 

entrepreneurial intention of women, For example Zampetakis and his colleagues (2016) 

proposed that gender identity, that is the extent to which people incorporate gender roles into 

their self-concepts, is a promising construct for the study of gender differences in intentions 

related to entrepreneurship.  

Although our study sheds some light on measurement invariance of the TPB 

constructs applied to entrepreneurship across gender, it has several limitations that further 

research can seek to address. First, our study design is cross sectional, where we did not 

measure actual business startup, but only respondents‟ intent to start a business. As such, one 

could consider our INT construct as general attitude to become an entrepreneur. Although our 

CFA results suggest that ATT and INT are two separate factors, future research could employ 

longitudinal designs, including actual business startup, in order to validate the INT construct. 

Second, our study was limited to a sample of Greek participants. To extend the 

generalizability of our results, we encourage scholars in this area to examine our proposed 

model with different samples across different countries. Second, we applied nonparametric 

DIF detection methods. Nonparametric methods make fewer assumptions concerning the 

distribution of the latent trait in the population, but have the disadvantage that they rely on an 

observed score as the matching variable. This suggests that if our measurement contain 

widespread bias, it is possible that some bias within the measurement was not detected. Future 

research could use parametric DIF estimates in the framework of item response theory (IRT); 

IRT-based methods use a latent variable modeling approach.  

Third, our analyses were based on manifest grouping variables such as gender, where 

DIF and DTF results depend on the contrasting group. Future research could benefit from the 

use of latent DIF detection approaches that relies on the use of mixture IRT models, that is, a 

combination of IRT and latent class models (see Benítez et al., 2016). The use of mixture IRT 

models to detect DIF differentiates groups based on an unknown latent grouping variable that 

is not specified a priori but is determined by the results from the model parameter estimation.  

One last consideration concerns the social and economic context in which the study 

took place. The recent global economic crisis with its peak in 2008 resulted in shocking 

changes for the labor market: in many countries workers lost their jobs, the work hours 
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shortened while wage earnings declined (Giorgi, et al., 2015; Pines, et al., 2010). Greece is 

facing severe economic challenges in recent years. The economic crisis is an important 

stressor with negative effects on the health of workers and especially women (Mucci, et al., 

2016). According to Drydakis (2015) during the Greek economic crisis, women were more 

negatively affected by unemployment in terms of their physical and mental health in 

comparison to men. Higher stress regarding employment status may exacerbate gender roles 

and may have further influenced relative cross-gender differences in entrepreneurial 

intentions and attitudes. 

6. Conclusion 

The present study examined differential item function analysis (DIF) in constructs of the 

TPB, a theoretical framework that is often used for describing entrepreneurial intention. DIF 

analysis indicated that differences at the item and scale level are almost nonexistent between 

male and female participants. However, DIF results may not generalize across inventories, 

especially when they have different theoretical frameworks. As such we believe that DIF 

should be conducted in constructs used in different theoretical frameworks of 

entrepreneurship research as testing for DIF enables developers to determine whether the 

constructs behave differently for women and men. In our opinion, DIF should be a 

prerequisite of meaningful group comparisons across male and female respondents, for the 

study of entrepreneurship related phenomena.  
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ANNEX II 

Deliverable 2 of WP2 entitled 

“Entrepreneurial intention models and female 

entrepreneurship” 

  

1. Introduction 

During the last years, Greece is undergoing a major economic crisis which is associated 

with a deep and prolonged depression both in economic and social terms. According to the 

OECD (2016), the GDP has fallen significantly, public debt has increased, poverty and 

especially youth poverty has risen, life satisfaction has dropped, unemployment and income 

inequality have increased. Entrepreneurship has also been affected in multiple ways in the 

country, by the current economic crisis. Greeks show low intentions to start a business (8,3%) 

compared to other European countries, which can partly be explained by the fact that few 

people see good opportunities (14,2%) for starting businesses (Ioannidis et al., 2016;Kelley et 

al 2016).  

On the other hand, entrepreneurship is also seen as a way out of the economic crisis as 

start-ups and entrepreneurial activities have proven to accelerate structural change, to improve 

the competitive position of a nation in the global business environment, and to create new 

jobs (Ripsas, 1998). Compared to established firms, start-ups are less resistant to change, and 

they are often more flexible and innovative. Entrepreneurs play a central role in the process of 

creative destruction (Schumpeter, 1934) (understood as “the devaluation of still technically 

functioning products or services which goes hand-in-hand with the introduction of innovative 

products and production processes” (Volkmann et al 2010, p.6), by recognizing new 

opportunities and turning them into business ideas, which is especially important in periods of 

economic crises (Schaper and Volery, 2007). As stated by Alison Coleman in Forbes “While 

the Euro crisis devastated the Greek economy, it also forced a change in the perception of 

entrepreneurship, with the need to restore growth through entrepreneurship becoming 

critical. Potential was identified in various sectors and, with a dearth of career alternatives, 

entrepreneurship was seen as the way forward for Greece.” (Forbes, 2014).  

In this unstable economic climate raising the entrepreneurial intentions of the Greek 

population is imperative, as the intention to start a company is a central part of the 

entrepreneurial process and an immediate antecedent of actual behaviour (Ajzen, 1991). 

Meta-analyses on the intentions-behaviour/action gap confirm this, as up to 39% of the 

variance in actual behaviour can be explained by intentions (Bullough, 2014). Therefore, 

entrepreneurial intentions are one of the best predictors of planned behaviour (Krueger and 

Carsrud, 1993). Raising intentions in an economic crisis era, however can be a major 

challenge for governments, because the features of the economic setting unavoidably worsen 

and people see fewer business opportunities. On the other hand, such an economic climate can 

possibly boost entrepreneurial activities. According to Landini et al. (2005) “when 

unemployment is high and raising, in fact, the choice to become an entrepreneur depends also 

on the extent to which self-employment is perceived as a viable second- best alternative to 

unemployment.” (p. 12). So, the economic crisis may have a counteractive effect on 

entrepreneurship. 

It is also imperative to identify drives and barriers towards the formation of 

entrepreneurial intentions both for males and females. Ahl (2006) pointed out numerous 

limitations regarding research in entrepreneurship: a) the one-sided empirical focus on men, 
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b) the use of male-gendered measuring instruments and c) the lack of theoretical grounding. 

Furthermore, examining the reasons for gender differences in entrepreneurial intentions, will 

support the understanding of the lower entrepreneurial activity of women compared to men 

(Ljunggren and Kolvereid,1996) and some factors that impede females from becoming 

entrepreneurs can be overcome very early in the entrepreneurial process. Then measures can 

be taken in order to foster female entrepreneurship and limit the gender gap in entrepreneurial 

activity. Furthermore, by researching potential and not existing entrepreneurs the “success” 

bias can be avoided or overcome and policy makers and educators can still intervene in order 

to raise people‟s entrepreneurial intentions and in extension future entrepreneurial activity. 

Alsos and Ljunggren (1998) argue that when researching existing entrepreneurs “the gender 

imbalance is already materialized, and the (male and female) respondents in the studies are 

only those who succeeded in setting up a business” (p.137). 

We structure this report as follows. First, we provide an overview of entrepreneurship in 

Greece over the years and female entrepreneurship in particular. Then we continue, with an 

extended literature review on entrepreneurial intentions and the models used in the literature 

to explain entrepreneurial intentions. Third, we look in detail at several antecedents of 

entrepreneurial intentions that have been proposed in the literature and derive our integrated 

research model. Forth, we detail the research method and present the results. Finally, we 

discuss our findings and state the implications. 

  

2. Literature review 

2.1. Entrepreneurship in Greece 

The attitude of the Greek society towards entrepreneurship is not characterized as 

positive, and Greeks associate entrepreneurship mainly with large and established companies. 

Until recently the entrepreneur has often been labeled as a “fraud man or an adventurer or a 

manipulator of the market” and profit resulting from entrepreneurial activities has been 

considered as negative and reprehensible. Furthermore, entrepreneurial activities occasionally 

were related with an exercise of pressure towards political powers in order to have certain 

benefits or privileges, which resulted in the creation of large distortions in the competition 

and in the prosperity of enterprises and employees. In such a climate, young people were kept 

from engaging in entrepreneurial activities. However, this situation and perception of 

entrepreneurship in Greece has changed radically, allowing entrepreneurs to envision their 

future without the distortions of past and providing the benefit of equal opportunities to all. 

(Barsakelis et al., 2010). 

The ongoing economic crisis in Greece, as expected, drastically affects entrepreneurship 

in the country (Ioannidis et al., 2016; Kelley et al., 2016). Greeks show low intentions to start 

a business (8,3%) compared to other European countries, which can partly be explained by 

the fact that few people see good opportunities (14,2%) for starting businesses. Entrepreneurs 

in Greece are self-confident about their capabilities towards entrepreneurship (46.8%) in 

comparison to entrepreneurs in other European countries, but at the same time, they have the 

lowest perceptions about opportunities relative to new business starts and the fear of failure is 

one of the highest in Greece (46.9%) among all economies in the GEM study. This continues 

to be an ongoing pattern over the past years. Furthermore, more than half of adults (61%) 

believe entrepreneurship is a good career choice and 68% indicate a high status to successful 

entrepreneurs, whereas fewer (38%) see positive images of entrepreneurs in the media (Kelley 

et al., 2016).  

As far as demographics are concerned, one-fourth of the entrepreneurs fall into the 45–

54 year category, whereas there are few young entrepreneurs (18-24 years old). Possible 
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explanations could be graduate studies and military service for the male population of the 

study. Besides these, it could be that older people not only see more entrepreneurial 

opportunities, but they also have the capacity to pursue them. The majority of Greek early 

stage entrepreneurs (50%) holds a degree from higher education institute. The percentage of 

entrepreneurs who have completed secondary education 45.5% and only 4.5% have 

completed basic training. This means that knowledge based entrepreneurship is feasible due 

to the high skills and knowledge of early stage entrepreneurs.  

In 2014, the total early-stage entrepreneurship (TEA) in Greece, which includes nascent 

(people involved in setting up a business) and new entrepreneurs (owner-manager of a new 

business up to 3.5 years old), increased significantly from only 5.2% in 2013 to 7.8% in 2014, 

at levels higher than the long-term average of the index as it can be seen in Figure 6. In 2009, 

TEA, dropped to 7.5% from 9.5% in 2008, while in 2010 it dropped even further to 5.5%. 

This substantial decrease in 2010 is a reflection of the debt crisis that permeated the country 

in the spring of 2010 and made it difficult for entrepreneurs to access finance (Kelley et al., 

2011). The analysis of the 2015 data shows a further decrease in the TEA rate to 6.9% which 

however is in accordance with the long- term average (see Figure 6). This fact may signal a 

possible mitigation of uncertainty of starting and doing business in Greece brought about by 

the economic crisis (Ioannidis et al., 2016).  

According to the latest report on women entrepreneurship published by GEM in 2015, 

in Greece, in addition to the gender gap in entrepreneurial intentions, with men showing 

higher intentions than women, there is a gender gap also in TEA and established activity and 

this trend is consistent throughout all years that Greece participates in GEM. In 2014, the 

level of female participation in early-stage entrepreneurship was 5.6% and the level of male 

participation was 9.9%. In 2009, the level of female participation in early-stage 

entrepreneurship was 6% and was lower compared to the year before (7.7%). The evolution of 

female and male TEA can be found in Figure 1. 

 

Figure 1: The evolution of female and male TEA, Greece (2003-2014) 

 

Men (TEA) in the entire male population  Women (TEA) in the entire female 
population 
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Source: Ioannidis et al. (2016), p. 40 

Necessity entrepreneurship in Greece appears stronger in female early stage entrepreneur‟s 

early stages than their male counterparts. The economic crisis may have pushed women 

towards entrepreneurship, because of the associated unemployment and the need to earn an 

income to support their facilities. Women in Greece seem to have lower perceptions as to 

their capacity and skills to undertake entrepreneurial initiatives than men and a higher fear of 

failure (77% for women and 69% for men) as shown in the next figure(Ioannidis and 

Giotopoulos, 2014). 

Figure 2: Evolution of fear of failure by gender 

 

men  women 

Source: Ioannidis and Giotopoulos, 2014, p. 69 

Women seem to engage in entrepreneurial activities later than men, they have a similar 

educational background as men and perceive to a smaller percentage (50%) than men (68%) 

entrepreneurship as a good career choice (Ioannidis and Giotopoulos, 2014). Female Greek 

entrepreneurs mainly run their business in consumer-oriented services and rarely in high-tech 

sectors and they perceive their products or services to be less innovative than men and use 

marginally more than men new technologies in their businesses. The vast majority of both 

men (46.51%) and women (42.86%) entrepreneurs state that their businesses are not export-

oriented. 9.52% of female entrepreneurs indicate that 76-100% of their sales comes from 

exports, while the corresponding figure for men is just under 7%.  

2.2. Entrepreneurial intentions 

A large part of what is called entrepreneurial activity is a direct outcome of repeated 

attempts to exercise control over the entrepreneurial process, in order to achieve in creating a 

business. There are several obstacles that must be overcome so as to succeed in this process 

and therefore there is a need for subsequent actions over a considerable period of time, actions 

that are clearly intentional (Shaver et al., 2001). Scholars argue that entrepreneurship is 
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exactly the type of planned behavior for which intention models are ideally suitable (Bird, 

1988), because intentions have a profound effect and are usually determinants of most 

entrepreneurial behavior (Krueger and Carsrud, 1993). Furthermore, intentions are central to 

understanding entrepreneurship, as they are the first step in the sustained and long-term 

process of starting a new business (Krueger and Carsrud, 1993). 

The intention to start a company is a central part of the entrepreneurial process and an 

immediate antecedent of actual behavior (Ajzen, 1991). Meta-analyses on the intentions-

behavior/action gap confirm this, as up to 39% of the variance in actual behavior can be 

explained by intentions (Bullough, 2014). Therefore, entrepreneurial intentions are one of the 

best predictors of planned behavior (Krueger and Carsrud, 1993), as opposed to attitudes, 

beliefs, demographics or personality (Kolvereid, 1996; Krueger and Carsrud, 1993, Krueger 

et al.,2000). Intentions capture the degree to which people are willing to put an effort in order 

to perform a behavior and show the motivational factors that affect the behavior (Ajzen, 

1991). Bird (1988) defines intentionality as “a state of mind directing a person's attention 

(and therefore experience and action) toward a specific object (goal) or a path in order to 

achieve something (means)” (p.442). Based on this definition of Bird, Souitaris, et al. (2007) 

define entrepreneurial intentions as the state of mind, which directs a person‟s attention and 

action towards becoming self-employed as opposed to becoming an employee. Following this 

definition entrepreneurial intentions are very important because they can be a strong indicator 

not only of entrepreneurial behavior such as becoming self-employed or starting a business, 

but also of entrepreneurial success. Another simpler definition of entrepreneurial intentions is, 

the intention of an individual to start a new business (Krueger, 2009). 

Early factors that were used to explain differences in entrepreneurial intentions among 

individuals, are related to individual-level factors such as demographic and psychological 

traits. For example, many studies show significant higher levels in entrepreneurial intentions 

for males, as compared to females (e.g., Laspita et al., 2007; Scheiner et al., 2008; Díaz-

García and Jiménez-Moreno, 2010). As far as psychological traits are concerned, Douglas and 

Shepherd (2002) show for example, that individuals with a strong risk-taking propensity are 

particularly oriented towards undertaking entrepreneurial activities. Other personal-level 

variables, such as perceived skills and perceived barriers towards entrepreneurship may be 

associated with entrepreneurial intentions (Dickson et al., 2008). Skills can stimulate 

creativity and the recognition of opportunities and, therefore, could lead to the formation of 

entrepreneurial activities (Liñán et al., 2011). Parents, as a major source of the socialization 

process for a child and as people that a child repeatedly observes, have often been suggested 

to influence their children‟s career choice through the process of role modeling (Matthews 

and Moser, 1996) and entrepreneurial intentions specifically (Laspita et al., 2012). The role of 

entrepreneurship education in forming entrepreneurial intentions has also been studied in the 

entrepreneurship research. In many cases though, results are contradictive and sometimes 

even confusing (Slavtchev et al., 2012). 

Despite the important role of entrepreneurial intentions research up to now, on the one 

hand, has mainly been focused on existing entrepreneurs and not on potential entrepreneurs 

and on the other hand, scholars up to now have a rather limited understanding of the factors or 

of the processes through which entrepreneurial intentions develop and become existent. In 

this sense, studies suffer from the bias of over-selecting people that managed to become 

entrepreneurs and simply ignore the issues of success and survival bias. It is of great 

importance to go back in the first steps of the entrepreneurial process, because by surveying 

potential and not existing entrepreneurs a researcher can better understand the process of how 

and why someone decides to start a business and in this way, he/she could help in fostering 

future entrepreneurial activity.  
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2.3. Models of entrepreneurial intentions 

A central question that occupies entrepreneurship scholars for a long time is “What 

drives people into becoming entrepreneurs?” Early research that tried to answer this question 

paid particular attention to personality traits like for example the “need for achievement” 

(McClleland, 1961), “risk-taking propensity” (Brockhaus, 1980) and “locus of control” 

(Rotter, 1966). However, whereas the trait approach offered some insights to the 

entrepreneurial process, due to inconsistencies and shortcomings it was argued that perhaps 

other approaches would be more suitable (e.g. Carland et al., 1988). The development of 

intention models (e.g. Ajzen, 1991; Bird 1988; Shapero 1984), has offered a more 

comprehensive framework for explaining actual behavior (Drennan, 2005; Krueger et al., 

2000). The use of intention models is well established in the entrepreneurship literature and 

there is little difference in the amount of variance explained by the various models (Krueger et 

al., 2000).  

Several intention models have been developed through the years (Bullough et al., 2014) 

in entrepreneurship literature, three of them have been the most dominant ones. Bird‟s (1988) 

model of implementing entrepreneurial ideas, Shapero‟s (1984) model of entrepreneurial 

event and Ajzen‟s (1991) theory of planned behavior. These models are to a great extend 

similar as they all integrate attitudes, social learning theory and include individual and 

contextual factors that influence the decision to start a business. According to Guerrero et al. 

(2006), in the 80s and 90s, six main models were developed to explain entrepreneurial 

intentions: The Entrepreneurial Event Model, The Theory of Planned Behavior, 

Entrepreneurial Attitude Orientation, Intentional Basic Model, Entrepreneurial Potential 

Model and Davidsson Model. These, along with Bird‟s model will be shortly introduced in 

the next sections. 

 

Figure 3: Evolution of entrepreneurial intention models 

 

Source: Guerrero et al. (2006), p. 37 

2.3.1. Bird’s Model of implementing entrepreneurial ideas 
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Bird‟s model, grounded in the theory in cognitive psychology, illustrates the 

implementation of entrepreneurial ideas and tries to predict and understand human behavior. 

Individuals are predisposed to intention “based upon a combination of both personal and 

contextual factors” (Boyd and Vozikis, 1994, p. 66). Contextual factors include social, 

political, and economic variables and personal factors include personal characteristics and 

abilities, personal history, prior experiences and demographics. Personal and social contexts 

interact with rational analytic thinking (which includes the writing of a business plan, 

opportunity analysis, resource acquisition) and intuitive holistic thinking (which includes the 

potential entrepreneur‟s vision, hunch, etc.). The last two frames and structure entrepreneurial 

intention and action Bird‟s context of Entrepreneurial Intentionality can be found in Figure 4. 
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Source: Bird, B. (1988), p. 444 

This model was significantly revised by Boyd and Vozikis (1994) who argue that self-

efficacy, “a person‟s belief in his or her capability to perform a task” (p.63), influences the 

entrepreneurial process and especially entrepreneurial intention and activity. The concept of 

self-efficacy is derived from social learning theory (Bandura, 1982) and it influences an 

individual's views as to whether or not certain objectives might a chance to be achieved. A 

person‟s self-perception as to his or her competencies influence choices and aspirations. For 

example, if a person believes he is capable performing a task, he will act accordingly despite 

possible setbacks or social demand for the particular behavior (Boyd and Vozikis, 1994). 

Self-efficacy may be influenced by several ways which include mastery experiences (i.e. 

successful performance accomplishments), vicarious experiences through modelling (i.e. 

observational learning from role models), social persuasion (i.e. positive feedback from 

others) and a person‟s own psychological state (i.e. anxiety levels, mood, etc.). Boyd and 

Vozikis also include another variable in their model which is stored information. This refers 

to the repertory of stored pieces of information that individuals develop and that are result of 

their personal and contextual history. This model can be found in the figure below. 

 

Figure 5: A Revised Model of Bird's Contexts of Entrepreneurial Intentionality 

 

Source: Boyd and Vozikis (1994), p. 69 

Figure 4: Context of Entrepreneurial Intentionality 
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2.3.2. Model of entrepreneurial event 

Shapero‟s work in the early 1980s was the starting point of the theoretical and empirical 

research of entrepreneurial intentions which led to rapid growth the years after (Fayolle and 

Linan, 2014). Shapero and Sokol (1982) theory of entrepreneurial event is a fundamental 

intention-based model and aims to explain entrepreneurial intentions and tries offer a better 

understanding of subsequent behavior. The model hypothesizes that the intention to start a 

business is influenced by three factors: perceived desirability, perceived feasibility and 

propensity to act.  Perceived desirability refers to the degree to which, an individual feels 

attracted towards a career as an entrepreneur, perceived feasibility refers to the degree to 

which an individual feels confident to start a business and considers the possibility to be 

feasible and the propensity to act refers to the degree to which an individual has the 

disposition to act on his or her decision (Shapero and Sokol, 1982).Perceived feasibility for 

example can be influenced by the presence of role models, barriers, support, education, 

perceived skills to perform entrepreneurial tasks, or perceived availability of resources needed 

to create a business (Gasse and Tremblay, 2011). According to this model, prospective 

entrepreneurs develop entrepreneurial intentions when they think of entrepreneurship as a 

credible career choice. Furthermore, according to Shapero‟s work (1975), entrepreneurial 

events are a consequence of interrelating situational and social–cultural elements. “Each 

entrepreneurial event occurs as a result of a dynamic process providing situational 

momentum that has an impact upon individuals whose perceptions and values are determined 

by their social and cultural inheritance and their previous experience.” (Elfving et al., 2009 

p. 24) 

Intentions only develop if the person in question experiences something that leads to a 

change in behavior: a positive or negative displacement event (Peterman and Kennedy, 2003). 

Positive events may include an inheritance and the recognition of an opportunity and negative 

evens may include unemployment and forced migration. These events (positive of negative) 

change the behavior of an individual, who then looks for the best opportunity taking into 

consideration all the different alternatives (Katz, 1992). According to Shapero “a person‟s 

attitude towards entrepreneurship would be indirectly influenced by his or her prior exposure 

to entrepreneurship, through prior work experience and the existence of role models” 

(Peterman and Kennedy 2003, p.130).This model was tested empirically by Krueger et al. 

(2000), Peterman and Kennedy (2003), and Audet (2002). Shapero‟s model of entrepreneurial 

event can be found in the figure below. 

 
Figure 6: Entrepreneurial Event Model 
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Source: Schlaegel, C., & Koenig, M. (2014,) p. 294. 

2.3.3. Theory of planned behavior 

The theory of reasoned action (Fishbein & Ajzen, 1975) has served as the basis for the 

development of the theory of planned behavior (Ajzen, 1991). According to the theory of 

planned behavior (Ajzen, 1991; Ajzen and Fishbein, 1980), an individual‟s intention becomes 

the central factor in explaining behavior and is shaped by three attitudinal antecedents: 

attitude toward behavior, subjective norms, and perceived behavioral control. Attitude 

towards behavior refers to “the degree to which a person has a favorable or unfavorable 

evaluation or appraisal of the behavior in question” (Ajzen, 1991, p. 188). Subjective norms 

refer to “the perceived normative beliefs about significant others, such as family, relatives, 

friends, as well as other important individuals and groups of individuals” (Schlaegel and 

Koenig,2014, p.293). Subjective norms have two components. The one is related to normative 

beliefs about the perceived probability that important referent individuals or groups will 

approve or reject a given behavior Perceived behavioral control refers to “an individual‟s 

belief about being able to execute the planned behavior and the perception that the behavior 

is within the individual‟s control” (Schlaegel and Koenig, 2014,p. 294). 

The theory of planned behavior has been the one mostly used from scholars in the 

entrepreneurship research. This is mostly because “unlike other models, the TPB offers a 

coherent and generally applicable theoretical framework, which enables us to understand and 

predict entrepreneurial intention by taking into account not only personal but also social 

factors” (Iakovleva, et al., 2011, p.356).  

 
 Figure 7: Theory of Planned Behavior 
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Source: Ajzen, I. (1991). p. 182. 

2.3.4. Entrepreneurial Attitude Orientation 

Robinson et al. (1991) generated the entrepreneurial attitude orientation scale, which 

describes the attitude of the entrepreneur taking into consideration other factors than 

personality and demographic characteristics. The scale explains the attitude prediction 

through four different sub scales: 

1. Achievement in business, referring to concrete results associated with the start-up and 

growth of a business venture (Robinson et al., 1991, p. 19) 

2. Innovation in business, relating to perceiving and acting upon business activities in new 

and unique ways. (Robinson et al., 1991, p. 19) 

3. Perceived personal control of business outcomes, concerning the individual's perception of 

control and influence over his or her business. (Robinson et al., 1991, p. 19) 

4. Perceived self-esteem in business, pertaining to the self-confidence and perceived 

competency of an individual in conjunction with his or her business affairs. (Robinson et al., 

1991, p. 19) 

The scale also explains three types of reactions. The affective reaction refers to positive 

or negative feelings toward the object. The cognitive reaction refers to the beliefs that an 

individual has about an attitude object. The conative refers to tendencies to behave in a given 

way. This scale has been used in various empirical studies regarding potential entrepreneurs 

(Koh, 1995; Paramond, 2004; Tan et al., 1996; Tkachev and Kolvereid, 1999).  

2.3.5. Intentional basic model 

The basic intention based model was proposed by Krueger and Carsrud (1993). In this 

model, intentions affect behaviour directly and attitudes affect intentions. Exogenous 

influences, such as role models and personality traits drive attitudes or moderate the 

relationship between intentions and behavior. The influence of exogenous factors is indirect 

most times as these are generally either person or situation variables. The model is depicted in 

the next figure. 

Figure 8: The basic intention-based process model 
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Source: Krueger and Carsrud (1993), p. 317 

Krueger and Carsrud (1993) also proposed the “Theory of planned behavior 

entrepreneurial model”, which is based on Ajzen‟s theory of planned behavior, however it is 

adjusted to the entrepreneurial context. According to this model starting a new business is an 

intentional process that can be in influenced by three antecedents: a) the attitude to venture 

creation, b) the perceived social norms for engagement in business creation and c) the 

perceived control for an entrepreneurial behavior.  

Figure 9: Theory of planned behavior entrepreneurial model 

 

Source: Krueger and Carsrud (1993), p. 323 

2.3.6. Model of entrepreneurial potential 

The model of entrepreneurial potential proposed by Krueger and Brazeal (1994) is 

based primarily on the work of Ajzen as well as on the work of Shapero as described in the 

previous sections). The entrepreneurial potential model, as shown below suggests three 

critical constructs: Perceived desirability, Perceived feasibility, and propensity to Act. 

According to Guerrero et al., (2006) and Singh et al. (2012) this model is one of the best 

robust measures of entrepreneurial intention however it is not often used in related studies. 
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Figure 10: Model of Entrepreneurial Potential 

 

Source: Krueger and Brazeal (1994), p. 95 

2.3.7. An economic-psychological model 

The model proposed by Davidsson (1995) includes economic and psychological factors 

that affect an individual‟s intentions for venture creation. According this model, intention can 

be influenced by general attitudes including: willingness to change, competitiveness, money 

orientation, achievement, and autonomy. Furthermore, intention can be influenced by domain 

attitudes (payoff, social contribution and know-how), and the situation such as the current 

employment status.  

Figure 11: An economic-psychological model 

 

Source: Davidsson, P. (1995). 

2.3.8. Comparison of the models 

The above-mentioned models have been used by various researchers in order to 

establish a better understanding on entrepreneurial intention and the entrepreneurial process in 

general. For example, Peterman and Kennedy (2003) used Shapero‟s model of entrepreneurial 

event to study the effect of participation in an enterprise educational programme on 

perceptions of the desirability and feasibility of starting a business. Maes et al. (2014) used 

the theory of planned behavior for a better understanding of the origin of gender differences in 

entrepreneurial behavior. They found that the effect of gender on entrepreneurial intentions is 

mediated from personal attitudes and perceived behavioral control but not subjective norms. 
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Guerrero et al., (2006) used Krueger & Brazeal‟s model, to analyze the relationship between 

desirability and feasibility of student‟s intentions to create a new firm in Catalonia. 

Krueger et al. (2000) compared the two main intention-based models (Shapero‟s model 

of entrepreneurial event and the theory of planned behavior) and their ability to predict 

entrepreneurial intention. The results of their study show statistical support for both models. 

Furthermore, both models are largely homologous to one another. Perceived behavior control 

reflects the perceived feasibility of performing the behavior that is included in the 

Entrepreneurial Event model and both are conceptually associated with perceived self-

efficacy. Attitude towards the behavior reflects the perceived desirability and the subjective 

norms (Krueger et al., 2000). The propensity to act variable included in the entrepreneurial 

event model is not included in Ajzen‟s framework. Finally, the elements used in the 

Davidsson model are similar to perceived self-efficacy included in previous approaches 

developed by Krueger and Carsrud (1993) and Krueger and Brazeal (1994). 

2.4. The antecedents of entrepreneurial intentions 

Going a step backwards one can pose the question what determines or affects 

entrepreneurial intentions. Therefore, there is need to identify factors that precede intentions, 

so as to have a better understanding of the entrepreneurial process (Krueger et al.,2000). 

There are a number of antecedents of entrepreneurial intentions that could be taken into 

consideration and that are related for example with the person (e.g. demographics, 

personality, personal factors, etc.), the micro-social environment (e.g. family, education, etc.) 

and the macro-social environment (e.g. economic climate, etc.). These factors seem to have an 

indirect influence on entrepreneurship through influencing key attitudes (such as perceived 

behavioral control and the perceived attitude towards entrepreneurship) and general 

motivation to act (Krueger et al., 2000). Some of these factors are taken into consideration in 

this report. Several authors integrated antecedents of intention into entrepreneurial intention 

models. Davidsson (1995) for example, included in his model, values and beliefs and culture 

that are assumed to be related to entrepreneurial intentions, not directly but through general 

attitudes and domain attitudes. 

2.4.1. Demographics 

Demographic characteristics such as age (individuals' entrepreneurial intentions can 

change with age (e.g., Matthews and Moser, 1996), gender (entrepreneurial intentions was 

found to be gender dependent (e.g., Wang and Wong, 2004)) and work experience (Kent et 

al., 1982) have an impact upon the decision to become an entrepreneur. Demographic 

variables, however have been found to indirectly influence intentions and only if they change 

the decision-maker‟s attitudes (Krueger et al., 2000). Here the focus will be on one 

demographic characteristic, that is gender. 

 Gender 

The term gender, introduced in the 1970s and 1980s, is used as a useful tool to 

differentiate between biological sex and socially constructed sex or gender identity, which is 

seen as a result of social interaction and upbringing. This differentiation had the objective to 

point out that inequalities between the two sexes were not only caused by nature, but also 

from other factors such as historic-societal development and therefore could be changed (Ahl, 

2006). So, gender is a combination of the biological sex and socialization that starts with birth 

and goes on throughout a person‟s life. 
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Entrepreneurship scholars have also concentrated themselves on research that has 

differences and similarities between the two genders in focus and the field of female 

entrepreneurship has emerged the last decades (e.g. Birley 1989; Mueller 2004; Sexton and 

Bowman-Upton 1990; Verheul and Thurik 2001). Whereas women entrepreneurs make an 

important contribution to the development of the world economy, particularly in low- and 

middle-income countries, there is still a gender gap in entrepreneurial activity. However 

according to the newest Global Entrepreneurship Monitor special Report on women 

entrepreneurship published in 2015, the gender gap has narrowed by 6% in comparison to 

2012 (Kelley et al.,2015). Gender gap ratios saw positive upward movement in three regions: 

factor- and efficiency-driven Asia, Latin America and the Caribbean and innovation-driven 

Europe.   

Brush‟s (1992) literature review on female entrepreneurs showed that there are more 

gender similarities than differences in individual characteristics such as demography and 

business skills. However, gender related differences have been found in several 

entrepreneurship aspects such as business and industry choices, financing strategies, growth 

patterns, and governance structures (Greene et al., 2003; Hisrich 1982). Females develop 

different products, pursue different goals, use less debt and launch their businesses on a 

smaller scale (Carter et al., 1997; Chaganti and Parasuraman 1996; Fischer at al., 1993). 

Besides that, women judge their knowledge, experience and success lower than men 

(Sternberg et al., 2004). In comparison to men, women are less likely to own multiple 

businesses and are less likely to expand their businesses, are more risk averse and spend less 

time on networking (Rosaet al.,1996; Verheul and Thurik 2001). Independence and the need 

for achievement are strong motivators for both males and females (Cromie 1987; Shane et al., 

1991). However male entrepreneurs favor occupations because of the financial gain, while 

female entrepreneurs prefer careers that allow work-family balance (DeMartino and Barbato, 

2003). Women pursue self- employment because it allows them to work at home which eases 

the burden of finding childcare (Boden, 1996) 

Despite the latest growing interest in female entrepreneurship from scholars and policy 

makers, little is known about women entrepreneurs (Sarri and Trihopoulou, 2005; Orhan, 

2001) and less is known about potential female entrepreneurs. Entrepreneurship research has 

been concentrated on existing entrepreneurs fails to answer two questions. Firstly, whether the 

supply of potential male and female entrepreneurs is the same (Mueller, 2004) and secondly 

when do the differences or similarities of male and female entrepreneurs occur. Do they occur 

after the commencement of business activities or before that? By answering these questions, 

some factors that impede females from becoming entrepreneurs can be overcome very early in 

the entrepreneurial process and measures can be taken in order to foster female 

entrepreneurship and limit the gender gap in entrepreneurial activity (Laspita, 2010).  

Furthermore, research indicates that there is a relationship between gender and 

entrepreneurial intention (Kristiansen and Indarti, 2004). Researching the reasons for gender 

differences in entrepreneurial intentions will support the understanding of the lower 

entrepreneurial activity of women compared to men (Ljunggren and Kolvereid, 1996). 

Drawing from the fact that there are more male than female entrepreneurs one could argue 

that also the interest of males towards entrepreneurship will be higher than that of their female 

counterparts. Wang and Wong (2004) indeed could verify this and found that the level of 

interest in entrepreneurship is related to gender and that males‟ interest is higher. Kourilsky 

and Walstad (1998), found similar results. However, more research is needed to support these 

findings. 

2.4.2. Personality factors 
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Early research that tried to answer the question “who the entrepreneur is”, paid 

significant attention to personality traits, as entrepreneurs were said to be different from the 

general population. Special attention has been given to traits like “need for achievement” 

(McClleland, 1961) and “risk-taking propensity” (Brockhaus, 1980), locus of control (Rotter, 

1966), etc.  

 Need for achievement 

The question what motivates someone to become an entrepreneur has bothered 

entrepreneurship scholar for a long time. McClelland (1987, p.183) defines a motive as “a 

recurrent concern for a goal state that drives, orients and selects behavior”.  One of the 

earliest motives that drives people to become entrepreneurs has been found to be the “need for 

achievement” (McClelland, 1961). The need for achievement “seems to entail expectations of 

doing something better or faster than anybody else or better than the persons own earlier 

accomplishments” (Hansemark 2003,p.302).McClelland suggested that people that have a 

high need for achievement probably have a preference towards tasks that have to do with 

effort, set high goals, like to face challenges and are innovative. Such characteristics are 

related to entrepreneurship more than they are to other professions and therefore the need for 

achievement may affect the intention to start an own business. 

 Risk taking propensity 

Entrepreneurs have to assume different risks when engaging in entrepreneurial 

activities. Among others, these can be financial, social, even health risks (Schaper and Volery, 

2007). Investing own capital in the start-up or giving some kind of collateral in order to raise 

finance is not untypical for entrepreneurs. The long hours that they have to work often create 

problems within the family or other social commitments may suffer. Furthermore, in some 

societies that do tolerate failure, failed entrepreneurs are often stigmatized (Schaper and 

Volery, 2007). Very often entrepreneurs consider their ventures like their “own babies” and in 

a case of bankruptcy or close down of the firm they have feelings of grief and desperation 

(Shepherd, 2003; Shepherd, 2009) and these negative emotions could have a significant 

negative impact on themselves and their family‟s well-being. Finally, job stress and burnouts 

are not uncommon among entrepreneurs. Therefore, entrepreneurs are considered to be 

engaging in risky behavior and risk taking propensity has been defined as “the tendency to 

take or avoid risk”(Norton and Moore, 2006). This tendency may affect the intention to start 

a new business, despite the fact that also situational factors may play a role in a person‟s risk 

preference. Indeed, research shows “that individual predispositions do influence behavior 

across situations involving uncertainty or risk” (Zhao et al., 2010, p.388).  

 Locus of control 

The locus of control, “measures subjects‟ perceived ability to influence events in their 

lives” (Begley and Boyd, 1987) and has been one of the most studied psychological traits in 

entrepreneurship research. People with an internal locus of control believe that events in their 

life derive primarily from their own actions whereas people with and external locus of control 

tend to believe that external factors are responsible for what is happening in their lives and 

that they personally have little or no control over such things. Entrepreneurs have been found 

to be people with an internal locus of control as they are initiators, they depend more on their 

skills and not on others and they take responsibility for their actions (Mueller and Thomas, 

2001).For example, Brockhaus (1975) found that business students with entrepreneurial 

intentions had a tendency towards a higher internal locus of control than those students who 
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did not have entrepreneurial intentions. Similar results were found by Shapero (1975) and 

Pandey and Tewary (1979).  

2.4.3. Personal factors 

A person‟s specific reactions to the given situation and personal beliefs seem to have an effect 

on entrepreneurship (Rychlak, 1981). Perceived skills and perceived barriers are taken into 

consideration in this report. 

 Perceived skills 

The perception of a person‟s skills indicates how confident people feel to make the step 

towards entrepreneurship and also influences people‟s self-efficacy that is gradually acquired 

through experience (Bandura 1982, Boyd and Vozikis 1994, Linan 2008). For example, a 

person that previously worked as an employee and obtained the necessary skills and 

experience may be more confident to start an own business (Heilman and Chen, 2003). 

Specific entrepreneurial skills may also be related to higher personal attraction and subjective 

norms (Scherer et al., 1991; Carsrud, 1992) and could help a lot in the individual‟s decision to 

start a firm (Linan, 2008). Studying perceived skills is of great importance for the 

enhancement of entrepreneurial intentions as for example: “education and training initiatives 

trying to increase entrepreneurial potential in the participants should include workshops 

specifically addressed to the development of those entrepreneurial skills” (Linan, 2008, p. 

267). 

 Perceived barriers 

In the entrepreneurship literature, several factors have been identified that are perceived as 

barriers towards making the step into entrepreneurship (Kouriloff, 2000). These barriers could 

be related to personal, social, cultural, psychological, and political, economic factors and may 

include time for family, stress, discrimination, political instability, unfavorable economic 

conditions, etc. Luthje and Franke (2003) found that that the perceived contextual barriers 

play a significant role for the entrepreneurial behaviour of technical students. For example, 

when students perceive that there is an unfriendly environment for entrepreneurs, (e.g., due 

for example to bank‟s unwillingness to provide loans), they have lower intentions to become 

entrepreneurs. Understanding the factors that potential entrepreneurs perceive as barriers for 

making the step into entrepreneurship is of great importance as measures and suitable 

initiatives can be taken so as to alter such perceptions with the aim to increase 

entrepreneurship rates (Kouriloff, 2000; Luthje and Franke, 2003).  

2.4.4. Micro-social factors 

Several factors of the micro-social environment such as entrepreneurial parents and 

entrepreneurship education were found to have an impact on entrepreneurial intentions 

(Laspita et al.,2012; Kolvereid and Moen,1997). 

 Family background 

Entrepreneurial socialization, anchored in social learning theory is often used as an 

explanation and as an antecedent of the entrepreneurial intention and career choice of children 

of self-employed parents (Lerner et al., 1995). Social learning theory suggests that through 

observation of the behavior of others, known as role models, learning and the adaption of a 
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behavior takes place, which is driven by following the example of the role model rather than 

by direct experience (Bandura, 1977). “Fortunately, most human behavior is learned 

observationally through modeling: from observing others one forms an idea of how new 

behaviors are performed, and on later occasions this coded information serves as a guide for 

action” (Bandura, 1977, p.22).  

Parents, as a major source of the socialization process for a child and as people that a child 

repeatedly observes, have often been suggested to influence their children‟s career choice 

through the process of role modeling (Laspita et al., 2012;Dyer and Handler, 1994; Hundley, 

2006; Krueger and Carsrud, 1993; Matthews and Moser, 1996;Scherer et al., 1989; Scott and 

Twomey, 1988; Tkachev and Kolvereid, 1999; Wang and Wong, 2004). Early exposure to 

entrepreneurship and the family business creates values and attitudes towards business 

ownership (Carr and Sequeira, 2007). The work experiences of the parents have significant 

effects on children and can be internalized as norms of behavior within the children 

(Menaghan and Parcel, 1995). Children of self-employed learn to value autonomy and having 

control over their own lives and to value hard work for the accomplishment of their goals 

(Aldrich et al., 1998). The “entrepreneurial capital” or the “entrepreneurial inheritance” in 

terms of values that children obtain from being exposed to the family firm has been a possible 

explanation for the predisposition towards self-employment among the offspring of the self-

employed (Aldrich et al., 1998; Hundley, 2006). This exposure tends to improve the business 

knowledge of children from a young age and increases their entrepreneurial intentions (Wang 

and Wong, 2004). 

 Entrepreneurship education 

The link between entrepreneurship education and entrepreneurial attitudes and intentions has 

been proposed several times by scholars. Education can help to increase perceptions of 

feasibility and desirability for potential entrepreneurs (Krueger et al., 2000). The perception of 

feasibility can be increased, as students on the one hand, gain more knowledge and develop 

critical competencies, thus their self-efficacy is promoted and on the other hand by making 

known entrepreneurial successes of famous role models. Showing students that being self-

employed is an activity supported by the community and the positive personal feelings (e.g. 

independence) and rewards that are associated with it, could increase perceptions of 

desirability towards entrepreneurship. Dyer (1994) suggested that specialized courses in 

entrepreneurship could raise the confidence that people need in order to become self-

employed. Robinson et al. (1991) argued that educators and practitioners may influence 

entrepreneurial attitudes and in extension also intentions since attitudes are open to change. 

These studies however did not empirically verify the proposed positive link.  

2.4.5. Integrated model 

This model depicted below provides a holistic view of entrepreneurial intentions and its 

antecedents. The variables used in theory of planned behavior, were used, as this model is the 

most frequently used in entrepreneurship research and it has proven to entail a strong 

predictive value. As antecedents, various personal and micro-social factors were used, as 

described in the previous sections of the literature review. 
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Figure 12: Integrated model 

 

 

3. Methodology 

3.1. Data Collection and Sample Characteristics 

 A survey was conducted between February and June 2016. The questionnaire used 

was in Greek and a random sample took part in the survey which was not an online survey. In 

order to ensure that the questions in the questionnaire were formulated consistently, a 

bilingual native speaker assisted in the translation process. Consistent with the strict back-

translation process (Brislin, 1970), an independent bilingual expert who did not help create 

the original survey translated the Greek version back into English. No major differences 

between the original English and the back-translated version were found. 

 In total 419 people participated in the survey from whom 38.4 percent were male and 

61.6 percent were female. The mean age of the respondents is 27.6 and 63.7 percent were 

students, 7.2 percent were unemployed, 10.8 percent worked for the public sector and 18.2 

percent worked for the private sector. 48.5 of the respondents were singles, 31,2 were in a 

relationship and 20.3 percent were married. 4.7 percent of the respondents had a monthly 

family income below 300 Euros, 11.5 percent were in the 301-700 Euros category, 34.6 

percent in the 700-1200 Euros category, 28.4 percent in the 1200-2000 category and finally 

20.8 percent in the above 2000 Euros category. 72.4 percent of the respondents had no family 

background in entrepreneurship and 81.9 percent knew someone that had already started a 

business. 

3.2. Measures 

All the main constructs included in the analysis were assessed with self-report measures based 

on multi-item scales. 7-point Likert scales were used ranging from 1 (I totally disagree) to 7 (I 

totally agree).                               
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 Entrepreneurial intention 

In order to measure entrepreneurial intention, the scale by Linan and Chen (2009) was 

applied, with six items (general sentences indicating different aspects of intention). The six 

items are the following: I am ready to do anything to be an entrepreneur, My professional 

goal is to become an entrepreneur, I will make every effort to start and run my own firm, I am 

determined to create a firm in the future, I have very seriously thought of starting a firm, I 

have the firm intention to start a firm some day. These items were averaged to yield an 

intention score (Cronbach‟s reliability coefficient = 0.949) 

 Attitude towards entrepreneurship 

In order to measure attitude towards entrepreneurship, the validated scale by Linan and Chen 

(2009) was applied.The items used were: Being an entrepreneur implies more advantages than 

disadvantages to me, A career as entrepreneur is attractive for me, If I had the opportunity and 

resources, I‟d like to start a firm Being an entrepreneur would entail great satisfactions for 

me, Among various options, I would rather be an entrepreneur. These items were averaged to 

yield an attitude towards entrepreneurship score (Cronbach‟s reliability coefficient = 0.906) 

 Perceived behavioral control 

In order to measure the perceived behavioral control, the validated scale by Linan and Chen 

(2009) was applied. The items used were: To start a firm and keep it working would be easy 

for me, I am prepared to start a viable firm, I can control the creation process of a new firm, I 

know the necessary practical details to start a firm, I know how to develop an entrepreneurial 

project, If I tried to start a firm, I would have a high probability of succeeding. These items 

were averaged to yield a perceived behavioral control score (Cronbach‟s reliability coefficient 

= 0.898). 

 Subjective norms  

 In order to measure the subjective norms, the validated scale by Linan and Chen 

(2009) was applied.Respondents were asked: If you decided to create a firm, would people in 

your close environment approve of that decision? Indicate from 1 (total disapproval) to 7 

(total approval). Three target groups were included: Your close family, Your friends, Your 

colleagues. These items were averaged to yield a subjective norms score (Cronbach‟s 

reliability coefficient = 0.813). 

 Locus of control 

Locus of control was measured according to Chen et al. (1998) who followed Levenson. The 

items that were averaged in order to create the aggregated locus of control score were: I am 

usually able to protect my personal interests, When I make plans, I am almost certain to make 

them work, I can pretty much determine what will happen in my life, My life is determined by 

my own actions, When I get what I want, it‟s usually because I worked hard for it 

(Cronbach‟s reliability coefficient = 0.750). 

 Need for achievement 

In order to measure need for achievement the established scale by McClelland was used. The 

items that were averaged in order to create the aggregated need for achievement score were: 

Nothing else in life is a substitute for a great achievement, My ambitions and my goals are 
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high, I spend more time thinking about future despite my previous successes, Usually I push 

myself and I feel real satisfaction when my work is among the best available (Cronbach‟s 

reliability coefficient = 0,694) 

 Risk taking propensity 

Risk taking propensity was measured according to Norton & Moore (2006). The items that 

were averaged in order to create the aggregated risk taking propensity score were: I am not 

willing to take risks when choosing a work environment, I prefer a low risk/high security 

work environment with predictable income over a high risk and high reward environment, I 

prefer to remain in an environment that has problems that I know about rather than to take the 

risks of a new environment that has unknown problems, even if the new environment offers 

greater rewards, I view job-related risk as a situation to be avoided at all costs. (Cronbach‟s 

reliability coefficient = 0,752) 

 Perceived skills 

Perceived skills were measured according to Linan (2008). The items that were averaged in 

order to create the aggregated perceived skills score were: Recognition of opportunity, 

Creativity, Problem solving skills, Leadership and communication skills, Development of 

new products and services, Networking skills, and making professional contacts (Cronbach‟s 

reliability coefficient = 0,814) 

 Perceived barriers 

Finally, the operationalization of the barriers was done based on prior studies conducted by 

using different sources such as Kourikoff (2000).                             The list with the items can be found in the 

appendix. 

 

4. Results 

Table 1 shows descriptive statistics of entrepreneurial intention and its antecedents such 

as attitude, subjective norms and behavioral control, etc. 

Table 1: Means for entrepreneurial intention and its antecedents 

 

N AM SD Cron. a 

Entrepreneurial intentions 418 3,77 1,689 0,949 

Attitudes towards entrepreneurship 418 4,54 1,416 0,906 

Perceived Behavioral Control 417 3,24 1,272 0,898 

Subjective norms 417 5,12 1,348 0,813 

Locus of control 419 5,11 1,130 0,750 

Need for achievement 419 5,09 1,064 0,694 

Risk taking propensity 419 3,89 1,211 0,752 

Perceived skills 419 4,99 0,927 0,814 
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Despite the fact that entrepreneurial intentions are rather low, respondents have a rather 

favorable attitude towards entrepreneurship, they perceive their skills to be high, they have a 

rather high need for achievement and a high internal locus of control. The subjective norms 

are also quite high, meaning that social environment has a positive attitude towards 

entrepreneurship. The low level of entrepreneurial intentions suggests that there may be other 

variables which affect the relationship between attitude and the actual behavior. For example, 

people in our sample are quite risk averse and this finding may to some extent explain the low 

level of the entrepreneurial intentions. Findings reveal a very low perceived behavioral 

control which means that individuals in Greece and during the economic crisis regard 

themselves as not able to engage in entrepreneurial activities and they perceive that the 

entrepreneurial behavior is not within their control. So, despite the fact that people may have 

a positive attitude towards entrepreneurship, the unstable economic climate in the country 

renders entrepreneurship not a feasible career path. 

We also tested for gender differences in the aggregated entrepreneurial intention index. 

The entrepreneurial intention for male respondents (M=3,93, SD=1.746) is higher than that 

for female respondents (M=3.67, SD= 1.647), however the difference was not significant 

(t(416)=1,508, p>0.05). The following figure provides a more detailed picture of the results.  

Figure 13: Entrepreneurial intentions by gender 

 

We tested for gender differences in the above-mentioned variables but there were no 

statistical differences (except from perceived behavioral control), as can be seen in the tables 

below. This may be due to fact that the bad economic conditions in the country affect 

attitudes, personal factors and personality variables similarly. However, men regard 

themselves more able to engage in entrepreneurial activities and they perceive that the 

entrepreneurial behavior is more within their control than their female counterparts (see tables 

2 and 3). 
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1 2 3 4 5 6 7

I am ready to do anything to be an entrepreneur.

My professional goal is to become an entrepreneur.

I will make every effort to start and run my own business.

I am determined to create a business in the future.

I have very seriously thought of starting a business.

I have the strong intention to start a business someday.

Female Male
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Table 2: Gender differences in vocal variables 

 Gender N Mean Std. Deviation Std. Error  

Entrepreneurial intentions Male 161 3.9246 1.74592 .13760 

Female 257 3.6690 1.64762 .10278 

Attitudes towards entrepreneurship Male 161 4.6422 1.43081 .11276 

Female 257 4.4722 1.40523 .08766 

Perceived Behavioral Control 

 

Male 161 3.5031 1.34480 .10599 

Female 256 3.0760 1.19805 .07488 

Subjective norm 

 

Male 161 5.1159 1.24834 .09838 

Female 256 5.0931 1.40978 .08811 

Locus of control 

 

Male 161 5.1146 1.36622 .10767 

Female 258 5.1021 .95561 .05949 

Need for Achievement 

 

Male 161 5.0864 1.09782 .08652 

Female 258 5.0901 1.04489 .06505 

Risk taking propensity 

 

Male 161 4.0000 1.25437 .09886 

Female 258 3.8253 1.17998 .07346 

Perceived Skills 

 

Male 161 4.9832 .93136 .07340 

Female 258 4.9961 .92538 .05761 

 

Table 3: Results t-tests (gender differences) 

 

A correlation analysis has been conducted to explore the relationship between entrepreneurial 

intentions and all other variables. The results can be found in the table below.  
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Table 4: Correlations between entrepreneurial intention and its antecedents 

 

 

1 2 3 4 5 6 7 

1 
Entrepreneurial 

intentions 
  

     

2 
Attitudes towards 

entrepreneurship .689**       

3 
Perceived 

Behavioral Control .456** .507**      

4 Subjective norms .342** .426** .196**     

5 Locus of control .096* .231** .268** .168**    

6 
Need for 

achievement .158** .274** .294** .213** .437**   

7 
Risk taking 

propensity -.240** -.185** -.084 -.008 -.004 .013  

8 Perceived skills .301** .343** .455** .146** .343** .453** -.043 

** Correlation is significant at the 0.01 level (2-tailed). 

* Correlation is significant at the 0.05 level (2-tailed).  

The table above shows a significant positive correlation for all variables with 

entrepreneurial intentions except for the risk-taking propensity which is significant but 

negative. This means that more risk averse people are, the less their intention to become self-

employed. This finding is in accordance with previous research that provided evidence that 

individuals with a greater risk tolerance have a stronger entrepreneurial intention (Hmieleski 

and Corbett, 2006) Furthermore, a rather strong correlation exists between entrepreneurial 

intentions and perceived desirability and the attitude towards entrepreneurship and a modest 

correlation between entrepreneurial intentions perceived feasibility, perceived behavioral 

control and subjective norms. These findings, are similar to other studies that used the theory 

of planned behavior to explain entrepreneurial intentions (Ozaralli and Rivenburgh, 2016). 

Consistent with the trait approach, personality characteristics, such as the need for 

achievement, appear to be related to entrepreneurial intention, even if the correlation is quite 

small. 

A confirmatory factor analysis (varimax rotation, main component analysis) reduced the 

36 different barriers into nine factors. These are: public policy barriers (a=0,810), personal 

barriers (a=0.830), social barriers (a=0.772), economical barriers (a=0,661), operation barriers 

(a=0.809), networking barriers (a=0.791), stress barriers (a=0,633), regulation barriers 

(a=0.565) and finally business risk barriers (a=0.258). The nine factors together explain a total 

of 63.38 percent of the variance.  

Table 5 shows descriptive statistics of the perceived barriers. As the results show the 

economic barriers, the public policy barriers and the business risk barriers are considered of 

the most important barriers towards undertaking entrepreneurial activities and reflect the 

difficult economic and political situation in Greece. The least important barriers are personal 

barriers and operation barriers. 
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Table 5: Descriptive statistics of the perceived barriers 

 
N AM SD 

Public policy barriers 418 5,76 0,9552 

Personal barriers 416 4,12 1,310 

Social barriers 415 4,32 1,179 

Economical barriers 418 5,89 1,036 

Operation barriers 416 4,27 1,322 

Networking barriers 417 4,32 1,337 

Stress barriers 418 4,82 1,163 

Regulation barriers 418 4,97 1,241 

Business risk barriers 418 5,45 1,046 

 

The correlation analysis between the perceived barriers and entrepreneurial intention 

shows that there is in almost all cases a very weak negative relationship. In other words, the 

stronger the inhibiting factors are perceived the lower becomes the intention to become self-

employed. However, the negative relationship with the entrepreneurial intentions is 

significant only for two barriers that is stress barriers and business risk barriers. So 

surprisingly the perceived barriers do not seem influence the intentions to become an 

entrepreneur. This may be due to the fact that people because of the economic crisis that 

leaves them without many alternatives because of the high unemployment are willing to make 

the step into entrepreneurship even if they perceive that this process will be associated with 

different barriers. The results show modest or strong correlations between different kinds of 

barriers. 

Table 6: Correlations between entrepreneurial intention and perceived barriers 

 

 

1 2 3 4 5 6 7 8 9 

1 Entrepreneurial 
intentions 

         

2 Public policy barriers -.075         

3 Personal barriers .000 .213**        

4 Social barriers -.060 .422** .462**       

5 Economic barriers -.047 .530** .187** .260**      

6 Operation barriers -.008 .302** .284** .456** .256**     

7 Networking barriers -.046 .260** .459** .410** .245** .500**    

8 Stress barriers -.152** .378** .244** .367** .294** .291** .313**   

9 Regulation barriers .012 .465** .197** .331** .355** .325** .341** .231**  

10 Business risk barriers -.153** .384** .282** .308** .332** .290** .304** .389** .235** 

** Correlation is significant at the 0.01 level (2-tailed). 

* Correlation is significant at the 0.05 level (2-tailed).  

We also tested for gender differences in the perceived barriers. Differences were found 

in the perception of personal barriers that include self-confidence and ambition, the perception 

of operations barriers that include finding business opportunities and marketing methods, the 
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perception of networking barriers that include business contacts and the perception of stress 

barriers that include work stress. Men regard these barriers as less problematic than women. 

Table 7: Gender differences in perceived barriers 

 Gender N Mean SD Std. Error  
Public policy barriers Male 160 5.7372 1.05479 .08339 

Female 258 5.7674 .88981 .05540 
Personal barriers Male 158 3.8443 1.28557 .10227 

Female 258 4.2920 1.29758 .08078 

Social barriers Male 158 4.2282 1.14856 .09137 

Female 257 4.3718 1.19677 .07465 

Economic barriers Male 160 5.7828 1.20581 .09533 

Female 258 5.9551 .91107 .05672 

Operation barriers Male 159 4.0681 1.30874 .10379 

Female 257 4.3995 1.31644 .08212 

Networking barriers Male 159 4.0818 1.29098 .10238 

Female 258 4.4683 1.34551 .08377 

Stress barriers Male 160 4.5771 1.25989 .09960 

Female 258 4.9677 1.07502 .06693 

Regulation barriers Male 160 4.9875 1.28115 .10128 

Female 258 4.9612 1.21855 .07586 

Business risk barriers Male 160 5.3875 1.11303 .08799 

Female 258 5.4845 1.00182 .06237 

 

Table 8: Gender differences (t-tests) 
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5. Summary and discussion of the results 

The main goal of this paper was to examine the entrepreneurial intention of people in 

Greece in an era of an economic crisis, but also to explore antecedents that may enhance or 

hinder the entrepreneurial intentions. Another goal was to identify gender similarities or 

differences on the entrepreneurial intention but also on its antecedents Drawing mainly on the 

theory of planned behavior, this paper offers preliminary results of a study that took place 

between February and June and consists of 419 respondents. 

An important finding is that respondents showed relatively low intention to start their 

business whereas, their personal attitudes toward becoming an entrepreneur and perceived 

desirability are high. One explanation could be that the perceived risks associated with new 

business creation and the unstable economic and political climate render entrepreneurship an 

unfeasible career choice. Similar levels of entrepreneurial intentions in Greece were also 

shown in the Greek data of the GUESSS study that took place in 2013 (Sarri and Laspita, 

2014) However, the lack of potential entrepreneurs or entrepreneurs in the first steps of their 

activities could be an obstacle to the fast revival of the economy in the country, as especially 

during times of financial instability, new businesses generate jobs, they spread innovation and 

provide support to the local economy and the economy as a whole (Engle et al., 2010). In our 

study the attitude towards entrepreneurship was higher than perceived behavioral control and 

Fitzsimmons and Douglas (2011) have found that individuals reporting high perceived 

desirability but low feasibility were less likely to report entrepreneurial intentions, which may 

also explain the level of entrepreneurial intention of the respondents in our sample.  

The negative relationship between risk preference and entrepreneurial intentions is in 

accordance with other studies (e.g. Hmieleski and Corbett, 2006; Barbosa et al, 2007). Similar 

to our results Kennedy et. al (2003) also found that subjective norms positively related with 

entrepreneurial intentions. Finally, there was a rather small positive correlation between 

entrepreneurial intentions and need for achievement and locus of control. The positive 

correlation has been confirmed by previous studies conducted by Brockhaus (1975) and 

Borland (1974). 

Another interesting result is that the economic barriers, the public policy barriers and 

the business risk barriers are considered of the most important barriers towards undertaking 

entrepreneurial activities and not for example barriers that have to do with the person (such as 

stress towards undertaking entrepreneurial activities or networking). This is in accordance 

with the findings of Kouriloff (2000) who pointed out that the government instead of being 

the key player in fostering entrepreneurship; it may in fact be a source of several important 

barriers to entrepreneurship. This is why the role of the government and of the society as a 

whole in creating an entrepreneurial environment is essential in order to boost entrepreneurial 

activity in the current period. Policy makers could put in use measures that include facilitation 

of access to financial services and funding which is especially important in times of economic 

recession, the reduction of bureaucracy, regulations and taxation (OECD, 2009). Such 

measures not only can render entrepreneurship a feasible (people in our study regard 

entrepreneurship desirable but less feasible) careers path but could also restore long-term 

growth for current businesses. 

Our results show that generally male and female potential entrepreneurs are quite alike 

in the motivation towards becoming self-employed during this period of the economic crisis 

in Greece, as it also shown in the literature on existing entrepreneurs (Brush, 1992; Veena and 

Nagaraja, 2013. Similarities were found for example in the risk-taking propensity, the 

perceived skills, need for achievement, locus of control, etc. If however, both potential and 

existing male and female entrepreneurs do not mainly differ in their motivation to become 

entrepreneurs, the question of the gender gap in entrepreneurial activity still remains open and 
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is subject to future research. For example, Pines et al. (2010) found gender similarities in the 

motivation for starting a business, the sense of significance it provided and their 

entrepreneurial traits. They argue that women‟s inferiority in entrepreneurship is a result of 

social and economic exclusion and lack of equality, whose role is reinforced in times of an 

economic crisis. “In times of crisis money „talks‟ and women have no money. Financial 

organizations are reluctant to lend money to small and vulnerable businesses (that tend to 

characterize women) and they are reluctant to lend money to new businesses (that tend to 

characterize women)”(Pines et al., 2010, p. 192).The small differences that we found in 

motives and hurdles could be influenced by socialization. “Society requires women to take on 

the mothering role, which often leads to unsatisfactory, truncated careers, while men are 

expected to be bread-winners. As a result of different socialization what one might expect 

would simply be fewer independent businesswomen than independent businessmen” (Cromie, 

1987, p.259).  

In our study, we did not identify significant differences in the entrepreneurial intentions 

of men and women (even if men show higher intention than women). However, in times of 

economic crisis, when there is a need for women to earn money for the survival of their 

families, stereotypes concerning women being a part of the workforce may be overcome, 

however obstacles regarding, for example, access to finance for women from banks may still 

remain as banks may face females that try to become entrepreneurs with some incredulity. 

These matters should be taken into consideration in order to reduce the gender gap in 

entrepreneurial intentions and activity. However, a gender gap in entrepreneurial activity still 

exists in the country and this has important implications for policy makers and educators since 

measures are needed to be taken in order to raise female‟s interest in entrepreneurship. Policy 

makers could put in use measures that include facilitation of access to financial services, legal 

protection of women entrepreneurs, a combination of mentoring and practical sessions, 

through which women can improve their business knowledge and their self-efficacy. In all the 

measures taken, women‟s special needs (e.g. children, care of older people, etc.) should be 

taken into consideration. Educators could bring in class successful female entrepreneurs or 

organize excursions to companies founded by women in order to increase students‟ 

perceptions of entrepreneurship as something feasible and desirable. 
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ANNEX III 

Deliverable 3 of WP3-Report entitled 

Entrepreneurial growth models in female entrepreneurship  
2
 

 

1. Introduction 

The development and growth of existing business is a process with many societal benefits 

including job and wealth creation, and the advancement of innovation (Tang & Koveos, 2004; 

Van Praag & Versloot, 2007). Entrepreneurs‟ decision for growing their business is complex, 

is neither linear nor dependent on a limited number of factors (Miller, Washburn, & Glick, 

2013). Entrepreneurs not only have to make important decisions for different tasks which are 

different in nature but also have to ensure that those decisions are the right ones not only for 

their business but also for themselves. While some entrepreneurs are pleased to be self-

employed in a small scale, others have growth aspirations for their ventures (Shane, 2009).  

Research clearly delineates that women-owned businesses tend to have lower levels of 

growth and remain smaller than men-owned businesses (Coleman, 2016; Cliff, 1998; Davis & 

Shaver, 2012), suggesting the existence of a gap between men and women in 

entrepreneurship; this is an issue that is attracting increasing academic attention (Coleman, 

2016). However, much of that research has investigated differences in the levels of start-up 

activity between men and women (see Jennings & Brush, 2013). Little research has examined 

the growth aspirations of ventures led by women. Compared to male entrepreneurs, female 

entrepreneurs tend to pursue non-economic goals such as balancing work and family roles and 

have preferences for employee relationship and society satisfiers which in turn may detract 

from economic performance or growth (Eddleston & Powell, 2008; Jennings & Brush, 2013).  

As noted by Henry, Foss and Ahl (2015), normative representations of 

entrepreneurship are dominated by masculinity. This marginalizes female entrepreneurs and 

renders them invisible. The authors note that whilst the awareness that “gender” (masculine 

and feminine) is socially constructed and corresponds to a learned set of behaviors that does 

not refer to simply the biological sex (male/man and female/woman) of the entrepreneur 

seems widespread among scholars, several detrimental themes related to women are 

persistent. For instance, many scholars use male norms to judge women‟s activities merely 

comparing men and women, with little or no attention paid to constructions of gender (Ahl, 

2006; Lewis, 2006). However, this practice neglects the fact that masculine and feminine 

                                                           
2
 Part of this chapter was published as: Zampetakis, L.A., Bakatsaki, M., Kafetsios, K., and Moustakis, 

V. (2016). Sex differences in entrepreneurs' business growth intentions: An identity approach. Journal 

of Innovation and Entrepreneurship, Vol. 5:29 DOI: 10.1186/s13731-016-0057-5 
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aspects will be incorporated into the process of business growth for both men and women. 

That is to say, gender could be a vital aspect of business growth intention. 

Taken together, to date, research does not provide conclusive explanations for the 

variation in the growth trajectory that men and women would like their venture to follow (i.e., 

their growth intention) (Dutta & Thornhill, 2008; Bulanova, Isaksen, & Kolvereid, 2016). 

Growth intention is considered an essential characteristic of entrepreneurial behavior and a 

key element in understanding venture development and growth (Sadler–Smith et al., 2003). 

Moreover, intentions have proven to be the best predictor of planned behavior (Ajzen, 1991), 

especially if the phenomenon involves unpredictable time lags, planning and a high degree of 

cognitive processing, such as business growth (Krueger, Reilly, &  Carsrud, 2000). Growth 

intentions are considered a key predictor of actual business growth (Delmar & Wiklund, 

2008; Wiklund & Shepherd, 2003).  

Considerable evidence suggests that an individual‟s identity (or concept of self) in 

general (Fauchart & Gruber, 2011; Hoang & Gimeno, 2010) and gender identity (or related 

gender roles) in particular (Eddleston & Powell, 2008; Gupta et al., 2009) can contribute to 

substantial differences between men and women in entrepreneurial behavior. People tend to 

differ in the extent to which they incorporate gender roles into their self-concepts. In this 

study we propose that entrepreneurs‟ gender identity or the extent to which entrepreneurs 

possess traits associated with traditional gender stereotypes (Bem, 1981; Mueller, 2004; 

Wood & Eagly, 2010) is an important cognitive mechanism that relates entrepreneurs‟ sex to 

business growth intentions. We argue that gender identity shapes the way entrepreneurs view 

themselves, how they understand the world around them and approach other people, but also 

what they aim to achieve in the future (Eddleston & Powell, 2008; Hoang & Gimeno, 2010).  

However, the mechanisms by which sex and gender identity exert influence on 

entrepreneurs‟ growth intentions and the moderating influences that constitute boundary 

conditions of the theory are in need of further investigation. Self-construal, is such a potential 

moderator of the relationship between gender, gender identity and growth intentions. Self-

construal refers to individuals' culturally-contingent thoughts, feelings and actions that are 

concerned with one's understanding of the self as connected to others (interdependent self-

construal) or distinct from others (independent self-construal) (Markus & Kitayama, 1991). 

Individual‟s exposure to certain conditions can increase the likelihood they exhibit 

independent (individualistic) or interdependent (collectivistic) tendencies (Hong et al., 2000). 

The concepts of “entrepreneur” and “entrepreneurship” are considered male-gendered (Ahl, 

2006; Lewis, 2006). Cues or symbols in the environment that entrepreneurs utilize to operate 

their business could make independent self-construal more accessible (Hong et al., 2000), 

since the masculine identity highlights individuals' unique attributes (Cross & Madson, 1997). 

A systematic consideration of the potential moderating effects of self-construal will contribute 
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to a fuller understanding of the conditions under which the effects of sex on growth intentions 

are more likely to hold.  

In summary, the current study extends the entrepreneurship literature to examine the 

relationship between entrepreneurs‟ sex, gender identity and business owner‟s growth 

intentions of their established ventures and to determine the role of self-construal in this 

relationship (see conceptual model in Figure 1). We reasoned that an exploration into the 

growth intentions of business owners of established firms might help explain sex differences 

in the decision to grow. To date, there has been little research explaining the influence of 

these domains and entrepreneurs‟ intention for the growth established business. However, this 

is important considering that individuals start and operate their ventures for a variety of 

reasons other than growth or maximizing economic returns (Wiklund, Davidsson, & Delmar, 

2003).  

Figure 1. Representation of the hypothesized theoretical model. 

 

 

 

The paper commences with an analysis of business growth intentions; this is followed 

by an evaluation of the influence of gender identity on growth intentions and the moderating 

role of self-construal. Next, we describe our sample, research methods and data analysis 

techniques which include ANOVA and moderated mediation analyses. Finally, we discuss the 

outcomes of the empirical analysis and the limitations of the research, present the practical 

implication of research results and propose areas for further research.  

2. Growth intention and entrepreneurs’ gender identity   

Business growth is a multidimensional and complex phenomenon that involves careful 

planning and thinking on the part of the entrepreneur. As such, business growth can be 

considered a deliberate and planned intentional behavior and consequently applicable for 
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intention models (Ajzen, 1991; Krueger et al., 2000). Growth intentions are central to the 

understanding of business growth as they are the first step in the process and involve a 

purposive element with specific steps to reach the goal (Delmar & Wiklund, 2008; 

Venugopal, 2016). Intentions have been identified as a key predictor of actual behavior, 

across a wide range of different behaviors including business startup (Delmar & Wiklund, 

2008; Wiklund & Shepherd, 2003). Moreover, research provides evidence that the proportion 

of entrepreneurs with growth intentions in the population is a significant predictor of 

economic growth compared to self-employment rates or general start-up rates (Stam et al., 

2009). 

 Up to date, research on entrepreneurs' growth intentions has produced mixed results 

regarding empirical differences between men and women and not all scholars agree that 

women and men differ in their overall business growth intent (Cassar, 2006; Davis & Shaver, 

2012). For instance, Cassar (2006) found that women entrepreneurs had lower estimates of 

future revenues than did men. However, Menzies, Diochon, and Gasse (2004) in a study 

conducted in Canada, found no statistically significant differences between women and men 

in their expressed preferences for unrestrained growth. In the present study we propose that 

gender socialization processes may explain differences between male and female 

entrepreneurs‟ business growth intentions.  

Contemporary research in entrepreneurship suggests that decisions such as the growth 

of established ventures are intimately intertwined with the entrepreneurs‟ identity (Shepherd 

& Haynie 2009). Identity is a fluid social process that has a range of conceptual meanings and 

theoretical roles associated with it (Fauchart & Gruber, 2011; Hoang & Gimeno, 2010). It can 

be viewed as peoples‟ representation of the internalization and incorporation of socially held 

behavioral expectations. Moreover, identity can be regarded as a fundamental bridging 

concept between the individual and the social (Hoang & Gimeno, 2010). Individuals are 

socially constructed through social interactions and that they acquire throughout their lives 

diverse and multiple social identities. In the case of the entrepreneurial process, Ireland and 

Webb (2007) note in their review that for entrepreneurs, the entrepreneurial process is based 

on and driven by self-identities. Recent conceptual models of the role of identity in 

entrepreneurship propose strong links between entrepreneurs‟ self-concept and 

entrepreneurial actions and outcomes (Shepherd & Haynie 2009) but to date empirical 

research is limited (Farmer, Yao, & Kung-Mcintyre, 2011). Gender identity is considered an 

essential element of a many-sided conception of the self that situates individuals within social 

structures (Eddleston & Powell, 2008; Wood & Eagly, 2010). Gender is something that is 

different from sex (Ahl, 2006). Feminist researchers separated sex from gender during the 

1970s and 1980s to distinguish between biological characteristic of males and females and the 

meanings that societies and individuals ascribe to male and female categories (Bem, 1981; 

Wood & Eagly, 2010). Individuals throughout the life course are taught (implicitly or 

explicitly) which behaviors and roles are desirable for men or women in society. As such 
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most individuals accept or internalize the cultural meanings associated with their sex-

meanings. Gender identity represents the extent to which an individual believes that he or she 

possesses traits associated with traditional gender stereotypes (Bem, 1981; Wood & Eagly, 

2010).  

People differ in the extent to which they incorporate gender roles into their self-

concepts. Two independent dimensions of gender identity arise: masculinity, or beliefs about 

the extent to which one possesses traits associated with males (e.g., dominance independence, 

ambition) and femininity, or beliefs about the extent to which one possesses traits associated 

with females (e.g., sensitivity to the needs of others, compassion, understanding) (Eddleston 

& Powell, 2008; Wood & Eagly, 2010). Women are socialized to identify with attributes that 

are considered feminine and men are socialized to identify with attributes that are considered 

masculine (Bem, 1981). As such, male entrepreneurs are more likely to exhibit a stereotypical 

masculine orientation and female entrepreneurs are most likely to exhibit a stereotypical 

feminine orientation (Bird & Brush, 2002). 

People use their gender identity as a standard against which to regulate their behavior 

Entrepreneurs who have a masculine self-concept involving independence and dominance 

might regulate their behavior by, for example, seeking opportunities for high growth and 

financial rewards from their businesses (Bird & Brush, 2002).  Eddleson and Powell (2008) in 

their survey of entrepreneurial alumni show that women entrepreneurs value different sources 

of career satisfaction than men. Male entrepreneurs preferred satisfiers associated with status 

attainment (e.g., earning a lot of money, having high prestige and social status, being in a 

leadership role, leading a large, rapidly growing enterprise etc.) whereas female entrepreneurs 

preferred satisfiers associated with employee relationships (e.g., working with friendly and 

congenial people, having supportive employees, working as part of a team, etc.) and making a 

contribution to society.  Nevertheless the study presents no evidence on whether business 

owners‟ masculinity relates more strongly to growth intentions compared to business owners‟ 

femininity.  

3. Boundary conditions: The role of independent self-construal  

Research provides convincing evidence that the concept of entrepreneurial activity is 

gender-biased: Entrepreneurship is often depicted as a form of masculinity and the terms 

“entrepreneur” and “male” have tended to become interchangeable (Ahl & Marlow, 2010; 

Gupta et al., 2009). This supports an hierarchical valuation in which the masculine is 

prioritized over the feminine and the characteristics of successful business owners (i.e., 

proactivity, need for achievement, risk taking competiveness, confidence etc.) are 

stereotypically perceived to be masculine (Ahl, 2006; Bird & Brush, 2002; Coleman, 2016). 

Moreover, the behavior of women involved in entrepreneurial activity is defined and 

evaluated according to the standards of an invisible masculine norm (Lewis, 2006). Women 
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entrepreneurs have to manage different identities simultaneously which can result in conflict 

(Ahl, 2006; Bird & Brush, 2002). 

Accordingly, to be recognized as credible actors within entrepreneurship women have 

to learn the delicate balance between adopting a credible entrepreneurial identity which 

reflects masculinized norms but, without denying ascribed femininity (Ahl & Marlow, 2010). 

Thus, one important question raised is how women entrepreneurs‟ growth intentions are 

formed despite the mixed messages they receive from a process that broadly emphasizes 

masculinity but also expects females specifically to care for and nurturing children or 

maintaining the household, or be supportive, that is interdependent and connected with others. 

Building on the cultural dimensions of individualism and collectivism Cross and Madson 

(1997) propose additional facets of gender identity reflecting investment in an individual 

versus social sense of self. The authors define masculine identity as an independent sense of 

self and feminine identity as an interdependent sense of self.  

Specifically, independent and interdependent self-construals represent one of the most 

fundamental and overarching schemata of an individual‟s selfhood (Markus & Kitayama, 

1991; Oyserman et al., 2002). Self-construal refers to the way an individual understands 

oneself in relation to other people. A person possessing an independent self-construal views 

one‟s self as separate from others, aiming to maintain a sense of autonomy and uniqueness. A 

person possessing an interdependent self-construal views one‟s self as connected to others, 

where self-presentations are woven together with representations of close others and social 

context (Markus & Kitayama, 1991; Oyserman et al., 2002). Men are more likely to be likely 

to be socialized to construct an independent self-construal and develop a social self that is 

marked by placing primary emphasis on values of individual needs, autonomy and self-

fulfillment. Women are more likely to be socialized to construct an interdependent self-

construal and develop a social self that is marked by the motivation to be connected with 

particular relationships or contexts (Cross & Madson, 1997; Oyserman et al., 2002; Singelis, 

1994). 

There is limited research to date that has assessed the relationship between self-

construal and entrepreneurship. Recent empirical research provides evidence for the 

moderating role of individual-level self-construal in cognitive models of intention to start a 

new business (Siu & Lo, 2013; Zampetakis et al., 2015). For instance, Siu and Lo (2013), 

using a sample of students from China and Hong Kong, found that the strength of perceived 

social norms in predicting entrepreneurial intention was dependent on interdependent self-

construal. Zampetakis and his colleagues (2015) using a sample of students from Greece 

found that independent self-construal was related to attitudes towards entrepreneurship and 

moderated relationships between attitudes and entrepreneurial intentions.  

As noted above, in order for women to gain legitimacy as entrepreneurs they are 

encouraged to adopt and reproduce attitudes and behaviors which are in fact reproductions of 
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what men do and what men are (Ahl & Marlow, 2010).  However some evidence suggests 

that when women emulate the behavior of the idealized male, there is evidence of misfit. For 

instance, Kerfoot and Miller (2010) evaluated the results of a training program for potential 

business owners aiming to encourage more women to start their own ventures. The 

programme established men as natural entrepreneurs rendering women as outsiders and the 

only hope for entry in the entrepreneurial process was by learning how to emulate the 

behavior of the idealized male. After undertaking the course, many of the potential female 

business owners were actively discouraged from starting new ventures. It became evident that 

they did not „fit‟ the masculinized image of an entrepreneur (Kerfoot & Miller, 2010).  

This suggests that when cues or symbols in the environment make independent self-

construal more accessible (Hong et al., 2000; Oyserman & Sorensen, 2009) (i.e., symbols of 

individual freedom, autonomy, personal fulfillment and separation) then feminine 

entrepreneurs may have less need for growing their ventures because of the conflict inherent 

in the relation between independent self-construal and femininity. Specifically, individuals 

who see themselves as higher in femininity are more likely to consider themselves as a 

member of a group. This in turn prompts a cognitive style that is concerned with the negative 

consequences of behavior (that is business growth) and avoiding potential failure (Oyserman 

& Sorensen, 2009). Thus we expect that the interaction between independent self-construal 

and femininity for the prediction of growth to be negative.   

 

4. Overview of study aims and hypotheses 

The purpose of the present study was to understand differences in the process of 

business growth of established firms, between male and female entrepreneurs. We focused on 

a specific aspect of firm growth – the intention of the entrepreneur – and whether and how 

biological sex, gender identity and independent self-construal affect growth intentions.  

Specifically, the study aimed firstly to determine whether and the extent to which 

biological sex is associated with gender identity and entrepreneurs‟ business growth 

intentions. We expected that the correlation between entrepreneurs‟ sex and gender identity to 

be strong such that male entrepreneurs are most likely to exhibit a stereotypical masculine 

orientation and female entrepreneurs are most likely to exhibit a stereotypical feminine 

orientation. Secondly, we aimed to test whether, and the extent to which, gender identity 

mediates biological sex effects on business growth intentions. We expected that gender 

identity would at least partially mediate biological sex effects on growth intentions; we 

expected the effect of masculinity on growth intentions to be stronger compared to the effect 

of femininity. Finally, we examined the moderating influences of independent self-construal 

that constitute boundary conditions of the theory. We expected that independent-self construal 

would moderate the relationship between sex and gender identity and between gender identity 

and growth intentions. To our knowledge the present study is one of the first to examine 
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within-culture individual-level cultural orientations as antecedents to business growth 

intentions in some depth. 

We conducted a moderated mediation analysis (Hayes, 2013) in order to clearly 

distinguish the mediatory power of gender identity and the moderating role of independent 

self-construal while controlling for both firm-level and individual-level variables. 

5. Methods 

5.1 Participants and Procedures 

Entrepreneurs were selected from email lists of businesses drawn from inventories held by 

champers and municipalities of regional governments in a country in south Europe were 

invited to participate in the study through personal contact by the authors. Entrepreneurs were 

given the following explanation for the purposes of the study: “This is an effort to combine 

research into how entrepreneurs run their businesses and get insights of the values and desires 

that make people like you successful. You will answer a questionnaire without filling in 

anything that will identify you, or your business and the results will be used to better 

understand how entrepreneurship progress in your area.”  

Five entrepreneurs provided comments on the survey instrument. After reviewing 

comments from these individuals, we made minor modifications to the instrument. 

Entrepreneurs who agreed to participate in the survey were sent the research instrument to 

complete by email or fax. A total of 2600 questionnaires were distributed and 613 

entrepreneurs completed useable surveys. To maximize the reliability and generalizability of 

our results, we employed an instructional manipulation check (Oppenheimer, Meyvis, & 

Davidenko, 2009). More specifically, one of the survey questions was presented in a very 

similar way as other questions, except it was followed by a parenthesis in which the 

respondents were informed that the question was intended to check whether they were paying 

proper attention, and that they should select the first choice for this particular question. The 

respondents who failed to make the instructed choice were dropped from the analysis. This 

process resulted in 572 entrepreneurs representing a response rate of 22%. Data collection 

took place during January and April 2016. 

The sample included 286 males (50%) aged between 21-61 years (M = 44.83 years, 

SD = 8.37 years). Average number of years of business operation was 13.67 years (SD = 

9.09), 44.8% of the respondents had a college/university degree (12.8% had Msc/PhD 

degrees) and 32.2% had a parent that owned a business. On average entrepreneurs reported 

having 9 employees (SD=47.73) for each firm. Within our sample, entrepreneurs‟ activities 

represent different domains. The most frequently indicated domains were tourism (391%), 

food production (21%), property and business services (13), finance and insurance (12%), 

health and community services (9%), construction (4%), and smaller percentage in other 

activities.  
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5.2 Measurement of theoretical constructs 

All the main constructs included in the analysis were assessed with self-report measures based 

on multi-item scales. Native speakers translated all the items into the Greek language. A back-

translation into English by other bilingual individuals revealed that the translation had worked 

quite well and that the wording had similar connotations. The specific measures used in the 

analysis, along with sample items of the relevant constructs, are outlined.  

Gender identity. To measure masculinity and femininity a short form of the Bem‟s Sex 

Role Inventory (BSRI; Bem, 1981) was used. The short BSRI contains six items for each 

masculine and feminine dimension. These items have been validated in previous research 

(Carver et al., 2013; Vafaei et al., 2014). Entrepreneurs rated the extent to which six 

masculine items (with leadership abilities, possessing strong personality, dominant, act like a 

leader, make decision easily and defend own beliefs) and six feminine items (warm, gentle, 

affectionate, sympathetic, sensitive to others‟ needs and tender) described themselves on a 7-

point scale (1= Not at all like me, 7= Very much like me). The masculine items were 

averaged to yield a masculine score (Cronbach‟s reliability coefficient = 0.83) and the 

feminine items were averaged to yield a feminine score (Cronbach‟s reliability coefficient = 

0.79). 

Business growth intentions. To assess business growth intentions we used two items 

from previous research (Davis & Shaver, 2012; Edelman et al., 2010). Entrepreneurs rated the 

extent to which they agreed with the two items using a 7-point Likert-type scale ranging from 

(1) strongly disagree to (7) strongly agree. The two items were: (1) “I want my business to be 

as large as possible” and (2) “I want a size I can manage myself or with a few key employees” 

(reverse scored). The items were averaged to yield a growth intentions score (Cronbach‟s 

reliability coefficient = 0.83) 

Biological sex.  Sex was measured as a dummy variable with men coded as 1 and 

women coded as 2.  

Self-construal. We assessed independent and interdependent self-construal using a 

shortened version of the original Singelis (1994) self-construal scale, a measure of chronic or 

trait self-construal (Fernández, Paez, & González, 2005). Respondents indicated their level of 

agreement with each items using a 7-point Likert-type scale ranging from (1) strongly 

disagree to (7) strongly agree.The independent self-construal subscale (IND) contained six 

items that assess uniqueness, personal reward and “less contextualized self” in social 

behaviour (1.“I enjoy being unique and different from others in many respects”, 2. “I am 

comfortable with being singled out for praise or rewards”, 3. “My personal identity is 

independent of others is very important for me”, 4. “I act the same way no matter who I am 
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with”, 5. “I prefer to be direct and forthright when dealing with people I‟ve just met”, 6. “I‟d 

rather say “no” directly, than risk being misunderstood”). Cronbach‟s alpha coefficient for 

this scale was 0.65. The interdependent self-construal subscale (INTER) included seven items 

that assessed connectedness in social behaviour concerning in-groups (1. “I would stay in a 

group if they needed me even if I were not happy with the group”, 2. “I will sacrifice my self-

interest for the benefit of the group I am in”, 3. “I often have the feeling that my relationships 

with others are more important than my own accomplishments”, 4. “It is important for me to 

respect decisions made by the group”, 5. “My happiness depends on the happiness of those 

around me”, 6. “I respect people who are modest about themselves”, “It is important for me to 

maintain harmony within my group”, 7. “It is important to me to respect decisions made by 

the group”). Cronbach‟s alpha coefficient for this scale was 0.76.  

 Control variables. As controls we used both firm-level and individual-level variables. 

The firm-level controls included self-reported questions about firm age, number of 

employees, and the performance of the firm. Firm age was measured as the number of years 

since the firm had been established. Firm performance was measured by entrepreneurs‟ 

subjective reports of their firms‟ performance relative to that of other ventures in their 

industry (Perf1 – “Relative to competing products/services, those of my business have been 

more successful in terms of sales”; Perf2 – “Relative to competing products/services, those of 

mu venture have been more successful in terms of achieving and establishing market share” 

(Cronbach‟s alpha = 0.81).  

The individual-level controls included the age of the entrepreneur, the education level, 

internal locus of control and perceived behavioral control. Younger entrepreneurs are likely to 

be more eager to grow than older entrepreneurs. Education level was measured with a four 

point ordinal scale with higher values indicating a higher level of education. Previous research 

suggests a positive relationship between entrepreneur‟s internal locus of control and success 

of small-scale enterprises (Rauch & Frese, 2000). Entrepreneurs with an internal locus of 

control (InLOC) believe that they have control of their destiny. It was assessed using the five 

item scale (Cronbach‟s reliability coefficient= 0.74) presented in Chen, Greene and Crick, 

(1998). Finally we controlled for entrepreneurs‟ perceived behavioral control (PBC) that is 

entrepreneurs‟ beliefs that they are capable of performing a given behavior. Venugopal (2016) 

using the theory of planned behavior (Ajzen, 1991) found that self-efficacy (a construct with 

conceptual similarities with PBC) had a direct positive effect on business growth intentions. 

However the effects of both attitudes towards growth and subjective norms on growth 

intentions were not significant.  We assessed entrepreneurs‟ PBC by adopting two items from 

the scale of Linan and Chen (2009). Item are: 1. “I can control the growth process of my 

firm”, It is easy to manage the sales growth of my business (Cronbach‟s reliability 

coefficient= 0.81). 

5.3 Measurement Model 
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To examine the within and between statistical structure of the measurement scales 

used, we conducted a four factor confirmatory analysis in Analysis of Moment Structures 

(AMOS version 7.0) software (Arbuckle, 2006) using the indicators for gender identity 

(masculinity, femininity), independent self-construal, and growth intentions. Goodness of fit 

was determined using the root mean square error of approximation (RMSEA) and the 

comparative fit index (CFI), and commonly used threshold values were used as indicators of 

poor fit (RMSEA ≥ 0.08 and CFI ≤ 0.90) (Shook, et al., 2004). The Akaike Information 

Criterion (AIC) was used for model comparisons; smaller values indicate better fitting model. 

Overall, the hypothesized measurement model fit the data quite well when evaluated in terms 

of the recommended cut offs or the combination cut off approach: χ
2
 (155, N = 572) = 418.11, 

p = 0.00; RMSEA = 0.055 (90% CI: 0.048-0.060); CFI = 0.928 and AIC = 568.10. The four-

factor model was then compared to a measurement model that specified perfect correlation 

among all four latent variables, in order to test overall discriminability.  

The one-factor model also provides a test for common method bias (Podsakoff, et al., 

2003). The hypothesized measurement model fit the data better than a single factor model [χ
2
 

(158, N = 572) = 594.29, p = 0.00; RMSEA = 0.088 (90% CI: 0.079-0.096); CFI = 0.881 and 

AIC = 738.29) both in terms of the fit statistics and when directly contrasted with a change in 

AIC. In summary, the results suggest that the proposed factor structure presents a statistically 

adequate and sufficient fit to the data, indicating the absence of severe common method 

variance 

5.4 Statistical analysis approach 

The main statistical procedure used was conditional process analysis (Hayes, 2013). The 

analysis was conducted using model 58 in the PROCESS macro developed by Hayes (Hayes, 

2013). We used a bootstrap procedure (and the bias corrected method) that generated a sample 

size of 5,000 for our regression analyses (Shrout & Bolger 2002). The independent variable 

was sex (1=male, 2=female) and the dependent variable was business growth intention. The 

mediating variables were masculinity and femininity. These were entered as mediators 

operating in parallel. 

Independent self-construal was entered as a continuous moderator variable that 

influenced the paths from sex to each of the mediating gender identity variables (first stage of 

the mediated effect of sex on growth intentions) and moderated the paths from each of the 

gender identity variables to business growth intention (the second stage of the mediated effect 

of sex on growth intentions) (see Figure 1). All independent variables were standardized 

before being entered into the regression. In addition, all interactions were graphed using 

procedures described by Cohen, et al. (2003). Each graph was plotted at 1 standard deviation 

above and below the mean.  

6. Results 
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Means, standard deviations, and bivariate correlations for all measured items are 

shown in Table 1. We conducted multiple analyses in order to examine multicollinearity in 

our data. The highest correlation between any pair of independent variables was 0.48 (see 

Table 1), no variance inflation scores were greater than 1.55 (M=1.33) (below the value of 10 

that is seen as problematic) and all conditional index scores were less than 25.61. These tests 

show multicollinearity not to be a concern, as each of these results falls well within acceptable 

ranges (Cohen, et al., 2003).  
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Table 1. Means, standard deviations, and intercorrelations among variables 

Note: N=572. 
a
 Sex is coded such that 1= male and 2 = female;  

Education level: 1=primary education, 2=secondary education, 3=university/college, 4=M.Sc/Phd 
*
 p<0.05, 

** 
p<0.01 (two tailed tests). 

 

Variable M SD 1 2 3 4 5 6 7 8 9 10 11 12 13 

1. Sex  
a 

1.50 0.50 1.00             

2. Age 44.83 8.37 -0.13
**

 1.00            

3.  Education level 
b
 2.60 0.84 0.04 -0.23

**
 1.00           

4. Internal locus of 

control  
5.38 0.87 -0.03 0.00 0.07 1.00          

5. Perceived behavioral 

control 
4.97 1.29 -0.10

*
 0.03 0.05 0.33

**
 1.00         

6. Years of firm 

operation 
13.67 9.09 -0.15

**
 0.48

**
 -0.18

**
 0.01 0.01 1.00     

 

 
  

7. Number of employees 9.15 47.73 -0.08
*
 0.02 0.14

**
 0.07 0.02 0.01 1.00       

8. Firm performance 5.02 1.02 -0.06 -0.02 0.09 0.37
**

 0.33
**

 0.09
*
 0.09

*
 1.00      

9. Masculinity 4.91 1.07 -0.14
**

 0.01 0.15
**

 0.41
**

 0.21
**

 -0.01 0.10
*
 0.32

**
 1.00     

10. Femininity 5.52 0.90 0.18
**

 -0.06 -0.02 0.24
**

 0.07 -0.04 -0.04 0.13
**

 0.21
**

 1.00    

11. Independent self-

construal 
5.18 0.84 0.06 -0.01 0.02 0.35

**
 0.11

**
 -0.03 0.03 0.13

**
 0.44

**
 0.26

**
 1.00   

12. Interdependent self-

construal 
5.36 0.88 0.04 0.04 -0.05 0.10

**
 0.15

**
 0.02 0.00 0.10

**
 0.03 0.38

**
 0.34

**
 1.00  

13. Business growth 

intention 
5.33 1.45 0.00 -0.06 0.02 0.28

**
 0.36

**
 -0.10

*
 0.07 0.17

**
 0.24

**
 0.19

**
 0.20

**
 0.16

**
 1.00 
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Analyses using independent t-tests indicated significant differences between male and 

female respondents in terms of: age [t (507) = 3.021, p <0.001)]; number of employees [t 

(570) = 2.031, p <0.001)]; firm age [t (570) = 3.588, p <0.001)]; perceived behavioral control 

[t (570) = 2.311, p <0.001)]; masculinity [t (570) = 3.336, p <0.001)] and femininity [t (570) = 

-4.261, p <0.001)]. No significant differences were observed in terms of education level, 

growth intention, internal locus of control, independent and interdependent self-construal.   

Growth intention in established firms was positively related to entrepreneur‟s internal 

locus of control (r = 0.28, p<0.01), perceived behavioral control of business growth (r = 0.36, 

p<0.01), firm performance (r = 0.17, p<0.01), masculinity (r = 0.24, p<0.01), femininity (r = 

0.19, p<0.01), independent self-construal (r = 0.20, p<0.01), and interdependent self-construal 

(r = 0.16, p<0.01). Growth intention was not related to entrepreneur‟s age. Years of firm 

operation, was negatively related to growth intent (r = -0.10, p<0.05). However there was a 

small but significant correlation between years of firm operation and firm performance 

suggesting that firm performance increases with firm age (Haltiwanger, Lane and Spletzer, 

1999).  

Masculinity was negatively related to sex (r = -0.14, p<0.01) while femininity was 

positively related to sex (r = 0.18, p<0.01). This suggests that male entrepreneurs are higher in 

masculinity and lower in femininity than female entrepreneurs, in line with previous research 

on business owners (Eddleston & Powell, 2008). Cross-tabulation analysis results of 

entrepreneurs by sex and gender identity suggested that males were most likely to be 

categorized as masculine (56.3%) and least likely to be categorized as feminine (43.8%). 

Women were most likely to be categorized as feminine (71%) and least likely to be 

categorized as masculine (29%). These results are in line with our expectation that is, male 

entrepreneurs are most likely to exhibit a stereotypical masculine orientation and female 

entrepreneurs are most likely to exhibit a stereotypical feminine orientation. Masculinity was 

more strongly related to business growth intentions (r = 0.24, p<0.01) compared to femininity 

(r = 0.19, p<0.0). However using the Fisher r-to-z transformation (Cohen et al., 2003) the 

significance of the difference between the two correlation coefficients was not statistically 

significant (p = 0.53, two tailed).  

The relationship between sex and business growth intention was not statistically 

significant. However, recent developments in the research methods literature suggest that it is 

not necessary to assume a direct effect between the independent and dependent variable to be 

mediated (Hayes, 2013; Zhao, Lynch & Chen, 2010). According to Zhao et al. (2010) the 

mediating effect should be tested by estimating and bootstrapping the significance of the 

indirect effects between the independent, mediator and dependent variables (Shrout & Bolger 

2002). In order to estimate the indirect effect of sex on business growth intentions through 

masculinity and femininity we used model 4 in the PROCESS macro developed by Hayes 

(Hayes 2013).  
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The mediation analysis was controlled for firm age, number of employees, firm 

performance, entrepreneur‟s age, education, internal locus of control and perceived behavioral 

control.  Accordingly, the suggested mediational model was significant: F (10, 561) = 14.13, p 

=0.000). Sex significantly related to the mediators, [femininity: β =0.35, 95%CI = [(0.19) – 

(0.51)]]; [masculinity: β = -0.28, 95%CI = [(-0.44) – (-0.11)]]. Furthermore, the mediators 

significantly related to business growth intention [femininity: β =0.11, 95%CI = [(0.03) – 

(0.19)]]; [masculinity: β = 0.12, 95%CI = [(0.03) – (0.20)]]. The indirect effect of sex on 

business growth through both femininity [B=0.0388, 95%CI = (0.02) - (0.09)] and masculinity 

[β =-0.0324, 95%CI = [(-0.07) – (-0.02)]] was statistically significant. Results suggest that 

masculinity and femininity completely mediated the effect of sex on business growth 

intentions. Moreover, results of indirect effect contrast definitions suggest that the indirect 

effect via femininity is greater than the effect via masculinity [the difference is 0.07, 95%CI = 

(0.03) – (0.12)]. All estimated regression parameters are standardized. Still, these effects are 

relative small (Preacher and Kelley, 2011).  

We expected that the indirect effect of biological sex on business growth intention is 

conditional on independent self-construal (IND). That is, gender identity (femininity and 

masculinity) mediates the relationship between biological sex and growth intentions, and IND 

moderates the paths from sex to gender identity (first stage moderation) and from gender 

identity to growth intentions (second stage moderation). As shown in Table 2, for the first 

stage moderation, the sex X IND interaction was statistically significant for femininity [β = -

0.19, 95%CI = [(-0.35) – (-0.11)] but not masculinity. The direct positive effect of sex on 

femininity was stronger at lower levels of IND. For low levels of IND (1 SD below mean) the 

effect of sex on femininity was:  β =0.52, 95%CI = (0.30) – (0.73). For high levels of IND (1 

SD above the mean) the effect of sex on femininity was:  β =0.13, 95%CI = (-0.09) – (0.34), 

that is not statistically significant.  

For the second stage moderation, both femininity and masculinity related positively to 

business growth intentions (see Table 2). However, only the interaction IND X femininity was 

statistically significant:  β =-0.09, 95%CI = (-0.17) – (-0.05). The nature of the interaction was 

tested by calculating simple slopes at ±1 standard deviation of IND (Figure 2). The effect of 

femininity on growth intention was stronger at lower levels of IND [-1SD below mean: β 

=0.21, 95%CI = (0.10) – (0.31)]. For high levels of IND the effect of femininity in growth 

intention is not significant.  

Following Hayes (2013), bootstrapping techniques were used to assess the 

significance of the conditional indirect effect of sex on growth intention. The estimates and 

bootstrapped 95% confidence intervals for the conditional indirect effects are presented in 

Table 3. The pattern of results shown in Table 3 suggest that the indirect effect of biological 

sex on business growth intentions (via gender identity) is contingent on entrepreneur‟s 
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independent self-construal, such that the indirect effect (via femininity) increases as the 

entrepreneur‟s independent self –construal decreases.  

We have repeated the analyses using interdepended self-construal as moderator 

variable.  Results suggest that interdepended self-construal is not a significant moderator of 

the indirect effect of biological sex on business growth intentions (via gender identity).  
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Table 2. Test of first and second stage moderated mediation model 

 

Note. The upper and lower bounds of the 95% confidence interval (shown in parentheses) were based on the findings from a bootstrapping 

analysis using the percentile method.  
 *

 p<0.01, 
** 

p<0.001 (two tailed tests), 
ns

 non signifiant. 
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Table 3. Conditional indirect effect results of biological sex on business growth intentions 

at values of independent self-construal. 

 

Note. N = 572; * Bias corrected and accelerated confidence intervals are reported. Bootstrap sample size = 5,000. 

SE = Standard Error; IND = Independent self-construal.  

a 
Control variables = firm age, number of employees, firm performance, entrepreneur‟s age, education, internal locus of control and  

perceived behavioral control.

 Mediator  Level of IND Business growth intention 
a
 

Model  Femininity  Estimate 95% Confidence interval* 

Biological sex (via gender 

identity) on business growth 

intent   

 -1SD 0.11 (0.03) – (0.20) 

 Mean 0.03 (0.01) – (0.07) 

 +1SD 0.00 (-0.02) – (0.03) 

    

Masculinity -1SD -0.04 (-0.10) – (-0.01) 

 Mean -0.03 (-0.08) – (-0.008) 

 +1SD -0.025 (-0.08) – (0.008) 
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7. Discussion  

The present study had two primary goals: (a) To examine whether and how gender role 

identity (i.e., one‟s masculinity and femininity orientation) can explain effects of 

entrepreneurs‟ sex on business growth intentions in established firms, and (b) to explore the 

role of independent self-construal regarding this possible mediation effect. In particular, we 

were interested in finding out whether independent self-construal moderates the indirect 

effects of sex on business growth intentions. Results from conditional process analysis 

(Hayes, 2013), suggested that masculinity and femininity fully mediated the effects of 

entrepreneurs‟ biological sex on his/her business growth intentions. Moreover, results 

provided evidence that the indirect effect of sex on business growth intentions (via femininity) 

was contingent on entrepreneurs' independent self-construal.  

The primary contribution of this research is that it is the first to empirically 

demonstrate that gender identity constitutes an important part in conceptual models that 

explain sex differences in business growth intentions (Bulanova, Isaksen, &  Kolvereid, 2016; 

Davis & Shaver, 2012; Venugopal, 2016). The study of business growth intentions is 

important since the growth intentions of entrepreneurs are found to be positively related to 

subsequent firm growth (Delmar & Wiklund, 2008; Wiklund & Shepherd, 2003). Moreover, 

taking into account the masculine domain of entrepreneurship, that is the fact that the rules, 

norms, and general practices in the entrepreneurial process are dominated by masculine values 

(Bird & Brush, 2002; Gupta et al., 2009), our results suggest that women entrepreneurs tend 

to have lower business growth intentions at high levels of independent self-construal. The 

salience of independent self-construal, assumed to be more typical of men, results in conflict 

to women entrepreneurs who have to manage different identities simultaneously (Ahl, 2006; 

Bird & Brush, 2002). 

Broadly speaking, being a member of two traditionally unrelated groups (i.e, being a 

woman and an entrepreneur) is not an easy task for women. The image of the entrepreneur has 

traditionally been masculinized and rooted in masculine discourse (Ahl, 2006). According to 

Cross and Madson (1997) men endorse higher levels of independent self-construal than 

women. This suggests that cues or symbols in the entrepreneurial environment should make 

independent self-construal more accessible (Hong et al., 2000; Oyserman & Sorensen, 2009). 

In our case, dual identifiers, such as female entrepreneurs, are required very often to adopt 

opposing sets of cultural proscriptions where the masculine is prioritized over the feminine 

(Bird & Brush, 2002; Coleman, 2016). Bjursell and Bäckvall (2011) provided empirical 

insights into how the mother role is taken for granted while the business role is approached as 

problematic in portrayals of women in family business. Our results provide evidence that 

under high levels of independent self-construal female entrepreneurs are not willing to grow 

their ventures as women in lower levels of independent self-construal. Further research is 

needed to explore the reasons behind females' lower growth intention. Certainly, issues of 
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individual motivation factors such as ego-depletion (Baumeister, Bratslavsky, Muraven, & 

Tice, 1998) could be explored. However, issues to do with the social context should also be 

explored. This research took place in country at southern Europe, where the general cultural 

mandate is towards interdependence. Self-construal orientations have shown to interact with 

nation-level cultural orientation to influence entrepreneurship intentions (Siu & Lo, 2013) and 

further resaerch should explore the contribution of those in women entrepreneurship 

The findings of the present study demonstrate that masculinity and femininity 

completely mediated the influence of sex on growth intentions, after controlling for the effects 

of perceived behavioral control and internal locus of control. The precise measure of 

femininity as well as masculinity allows us to look at how gender identity affects the sex and 

growth intentions relationships. In our study, femininity was measured by asking participants 

to rate themselves with words or phrases such as "warm, gentle, affectionate, sympathetic, 

sensitive to others‟ needs and tender". Masculinity was measured by asking participants to 

rate themselves with words or phrases such as "leadership abilities, possessing strong 

personality, dominant, act like a leader, make decision easily and defend own beliefs". Those 

traits are related to business growth and our conceptual mediation model is supported by our 

data explaining in part, how a biological construct like entrepreneurs‟ sex, can relate to 

business growth. That is, our work documents that growth intentions reflect rational trade-offs 

among both financial and non-financial factors (Eddleston & Powell, 2008; Jennings & Brush, 

2013).  

In line with previous research (Eddleston & Powell, 2008), we have found that women 

entrepreneurs reported more feminine than masculine traits, and that men entrepreneurs 

endorsed more masculinity than femininity traits. However, cross-tabulation analysis results 

of entrepreneurs by sex and gender identity suggested that male entrepreneurs were almost 

equally split between a masculine identity (56.3%) and a feminine identity (43.7%) compared 

to the percentage of women entrepreneurs categorized as feminine (71%). This finding 

suggests the existence of substantial heterogeneity in gender identity among male 

entrepreneurs whereas women entrepreneurs exhibited a rather stereotypical feminine 

orientation. An alternative explanation however may rest on the fact that Bem‟s Sex Role 

Inventory (1981) uses adjectives representing masculine and feminine gender identities that 

were selected 35 years ago and therefore, do not accurately portray male and female 

entrepreneurs today.  

Our study has some practical implications for business policy formulation and the 

teaching of entrepreneurship which form part of a strategy directed at increasing the growth of 

established firms. The findings suggest the development of business growth intention is a 

complex phenomenon that may be influenced by gender identity. Entrepreneurial educators 

should craft strategies and learning environments that validate and stimulate womens‟ identity 

in a way that does not emulate the behavior of the idealized male entrepreneur. Moreover, 
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educators should gain a better general understanding of how womens‟ entrepreneurial 

intentions are formed, as well as a specific understanding of how entrepreneur‟ gender 

identity and independent self-construal merge into the intent to growth a business. 

This research has some limitations. Firstly, the primary study variables were measured 

with the use of a single survey and as such common-method variance could be a problem. 

However, it should be noted that findings from our confirmatory factor analyses indicated that 

common method variance is unlikely to influence the results. Second, our research was 

limited to a sample of entrepreneurs from Greece. To guarantee the generalizability of our 

results, we encourage scholars in this area to examine our proposed model with entrepreneurs 

across different countries. Third, it is plausible that male and female entrepreneurs may have 

been motivated by societal expectations to see themselves as differing in ways consistent with 

generally accepted gender stereotypes even if they did not actually differ in these ways. 

Fourth, as previously stated, we acknowledge that gender schemas have been through a 

significant shift since BSRI was put into use in the 1970s which presents challenges with 

respect to measuring gender identity in a valid way. However, recent studies provide evidence 

that the BSRI has been proven to be valid instrument (Carver et al., 2013; Hoffman & 

Borders, 2001; Vafaei et al., 2014). These limitations represent, in any case, opportunities to 

advance in our efforts to better understand business growth.   

.  

8. Conclusion 

The findings of the present study make it clear that business growth intention is a complex 

phenomenon that may be influenced by gender. Our results indicate that gender identity 

mediates the influence of sex on business growth intentions and the mediation effects are 

contingent on entrepreneurs‟ independent self-construal. Thus, women make decisions related 

to the growth of their businesses using a different process than men do. Our results reinforce 

the claims that it is valuable to incorporate a feminine perspective when studying the factors 

influencing entrepreneurs‟ growth intentions in established business.  
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ANNEX IV 

WP2.3 Mapping the implemented support model for candidate 

female entrepreneurs of ERGANI Center (in Greek) 

ΟΛΙΣΤΙΚΗ Ρ΢ΟΣΕΓΓΙΣΗ ΣΤΗ ΣΤΗ΢ΙΞΗ ΤΗΣ ΕΡΙΧΕΙ΢ΗΜΑΤΙΚΟΤΗΤΑΣ ΜΕ ΤΗΝ ΟΡΤΙΚΗ ΤΟΥ ΦΥΛΟΥ: 

Το μοντέλο του Κέντρου Εργάνη ςτην υποςτήριξη Γυναικϊν Υποψήφιων Επιχειρηματιϊν  

 

Α. Ειςαγωγή - Ιςτορικό 

Το Κζντρο ςτιριξθσ τθσ απαςχόλθςθσ και τθσ επιχειρθματικότθτασ γυναικϊν Εργάνθ 

δθμιουργικθκε το 1991  με τθ μορφι τθσ κοινοπραξίασ τεςςάρων (4) φορζων τθσ Θεςςαλονίκθσ 

(Εκνικόσ Οργανιςμόσ Πρόνοιασ, Διμοσ Συκεϊν, Αριςτοτζλειο Πανεπιςτιμιο Θεςςαλονίκθσ., 

Σφνδεςμόσ Βιομθχανιϊν Βόρειασ Ελλάδασ),  με ςτόχο τθν αξιοποίθςθ τθσ κοινοτικισ 

πρωτοβουλίασ NOW ( νζεσ ευκαιρίεσ για γυναίκεσ).  Μετά από μια ςυνεχι ςειρά αντίςτοιχων 

ζργων (Κοινοτικι Πρωτοβουλία Απαςχόλθςθσ,  ΕCOs OUVERTURE κ.α ), ςτα οποία ςυνζπραξαν 

και άλλοι φορείσ (π.χ. Σφνδεςμοσ Εξαγωγζων Βόρειασ Ελλάδασ, ΚΕΚ ΣΕΒΕ ΣΒΒΕ ΔΕΘ, Ανατολικι 

Α.Ε, Επαγγελματικό Επιμελθτιριο Θεςςαλονίκθσ Γενικι Γραμματεία Νζασ Γενιάσ  Ιδιωτικζσ 

Επιχειριςεισ Γυναικϊν κ.α) που κάλυψαν 10 ζτθ αδιάλειπτθσ λειτουργίασ, οι φορείσ που μζχρι 

εκείνθ τθ ςτιγμι το ςυναποτελοφςαν αποφάςιςαν να ςυμπράξουν ςε πιο μόνιμθ βάςθ. Το 2001 

ςυςτάκθκε θ ανεξάρτθτθ νομικι προςωπικότθτα του Κζντρου Εργάνθ, αυτι  τθσ αςτικισ μθ 

κερδοςκοπικισ Εταιρίασ. Οι φορείσ που ςυνζςτθςαν τθ νομικι μορφι του Κζντρου Εργάνθ ιταν 

ζξι  (6): Διμοσ Συκεϊν, ΑΠΘ, Σφνδεςμοσ Εξαγωγζων Βόρειασ Ελλάδασ, ΚΕΚ ΣΕΒΕ- ΣΒΒΕ- ΔΕΘ, 

Ανατολικι Α.Ε, Δίκτυο Γυναικϊν Εργάνθ  Το Εργάνθ, πθγαίνοντασ ζνα βιμα μπροςτά από τουσ 

φορείσ που το δθμιοφργθςαν και παρά τθν αποςπαςματικότθτα των προγραμμάτων 

χρθματοδότθςθσ, κατάφερε να αντζξει ςτο χρόνο και να ξεπεράςει ςιμερα τα 25 χρόνια 

παρουςίασ, μζςα από μια διαρκι προςαρμογι ςτισ ςυνκικεσ και αλλάηοντασ ςυνεχϊσ, ζτςι ϊςτε 

να μπορεί να ανταποκρίνεται ςτισ  ςφγχρονεσ ανάγκεσ  και ςτα αιτιματα των ωφελουμζνων του.  

Στο παρόν κεφάλαιο επιχειρείται θ παρουςίαςθ του μοντζλου του Κζντρου Εργάνθ και θ 

διεξαγωγι των ςχετικϊν ςυμπεραςμάτων.  

Το Κζντρο Εργάνθ ςιμερα λειτουργεί με βάςθ το ευρωπαϊκό μοντζλο των Κζντρων Στιριξθσ 

Γυναικϊν (Women Resources Centers) πνπ επηθξάηεζε θπξίσο ζηε Σνπεδία. 

 

Σρήκα: Τα ραξαθηεξηζηηθά ελόο ΚΣΓ 
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Μια από τισ καινοτομίεσ του Κζντρου, αφορά ςτο γεγονόσ ότι είναι θ μοναδικι δομι ςε εκνικό 

επίπεδο που παρζμεινε και αναπτφχκθκε από τθ ςτιγμι τθσ ίδρυςισ τθσ, το  1991, μζςα από τα 

αποτελζςματα ςυγχρθματοδοτοφμενων προγραμμάτων. Από τθσ ιδρφςεϊσ του,  υποςτθρίηει τισ 

γυναίκεσ επιχειρθματίεσ και υποψιφιεσ επιχειρθματίεσ με ζνα ςυςτθματικό τρόπο, 

χρθςιμοποιϊντασ κατάλλθλα εκπαιδευτικά εργαλεία και μεκοδολογικά εργαλεία ςυμβουλευτικισ 

ςτθν  επιχειρθματικότθτα των γυναικϊν.  

Το Κζντρο Εργάνθ αρχικά υλοποιοφςε εκπαιδευτικά προγράμματα για γυναίκεσ που αναηθτοφςαν 

εργαςία ι ικελαν να ξεκινιςουν τθ δικι τουσ επιχείρθςθ, ενϊ παρείχε ςυμβουλευτικι υποςτιριξθ 

επαγγελματικισ ςταδιοδρομίασ και επιχειρθματικότθτασ.  Με τθν πάροδο των ετϊν, το Κζντρο 

Εργάνθ ανζπτυξε και προςάρμοςε τισ υπθρεςίεσ του, διεφρυνε τισ ομάδεσ ςτόχου, δθμιοφργθςε 

εκπαιδευτικά εργαλεία επαγγελματικισ ςταδιοδρομίασ και ανάπτυξθσ τθσ επιχειρθματικότθτασ 

των γυναικϊν, ςυμμετείχε ςε δίκτυα περιφερειακά, εκνικά και διακρατικά μεταφζροντασ τθν 

εμπειρία του και κερδίηοντασ από τθν εμπειρία αντίςτοιχων κζντρων ςτθν Ευρϊπθ.   

Η επιτυχισ πορεία και τα αποτελζςματα των παρεχόμενων υπθρεςιϊν του Κζντρου Εργάνθ, το 

μοντζλο οργάνωςθσ και λειτουργίασ του και θ εφαρμοηόμενθ  μεκοδολογία  τθσ ςυμβουλευτικισ 

επιχειρθματικότθτασ γυναικϊν και δικτφωςθσ,  ςυνιςτοφν το Κζντρο Εργάνθ ωσ μοντζλο ολιςτικήσ 

ςτήριξησ τησ επιχειρηματικότητασ των γυναικϊν. Το μοντζλο αυτό μπορεί να αξιοποιθκεί ςε 

μελλοντικζσ παρεμβάςεισ ςτουσ τομείσ τθσ επιχειρθματικότθτασ, τθσ κοινωνικισ οικονομίασ και 

τθσ απαςχόλθςθσ που κα εςτιάηουν ςτθ διάςταςθ του φφλου και κα ςυμβάλλουν ςτθν 

αξιοποίθςθ των γυναικϊν ςτθν αγορά εργαςίασ μζςω  τθσ επιχειρθματικότθτασ.  

 Πραμα  και ςτόχοι 

Το όραμα του Κζντρου Εργάνθ είναι θ  ιςότιμθ ζνταξθ των γυναικϊν ςτο χϊρο εργαςίασ ,  των 

επιχειριςεων και τθσ κοινωνικισ επιχειρθματικότθτασ κακϊσ και θ ζνταξθ του φφλου ςτισ 

πολιτικζσ απαςχόλθςθσ και ενίςχυςθσ τθσ επιχειρθματικότθτασ.  

Οι ςτόχοι των δράςεων του είναι:  

 Η κατανόθςθ του γεγονότοσ ότι οι γυναίκεσ ζχουν αυξθμζνεσ ανάγκεσ και χρειάηονται 

υποςτιριξθ κακϊσ και  θ καταγραφι των εμποδίων, των ιδιαιτεροτιτων και  των 

πραγματικϊν δεδομζνων.  

 Η διαμόρφωςθ ευνοϊκϊν ςυνκθκϊν που κα επιτρζψουν ςτισ γυναίκεσ και τισ υπόλοιπεσ 

ομάδεσ ςτόχου να αξιοποιιςουν τισ ευκαιρίεσ που δικαιοφνται ςτθν εργαςία, τθν 

οικογζνεια, τθν κοινωνία και τθ ηωι γενικότερα. 

 Η πολφπλευρθ υποςτιριξθ των γυναικϊν μζςα από δράςεισ ςυμβουλευτικισ, 

επιχειρθματικισ εκπαίδευςθσ, μζντορινγκ και δικτφωςθσ. 

 Η ευρφτερθ ςυμβολι ςτθν προϊκθςθ τθσ διάςταςθσ του φφλου ςτον κόςμο τθσ εργαςίασ 

και τθσ επιχειρθματικότθτασ μζςα από ζρευνεσ, εκπαιδευτικά εργαλεία και 

πρωτοβουλίεσ δικτφωςθσ ςε περιφερειακό, εκνικό και ευρωπαϊκό επίπεδο.    

 Η προϊκθςθ  τθσ δικτφωςθσ, ςε όλα τα επίπεδα, των ευπακϊν ομάδων και των ομάδων 

που αντιμετωπίηουν εμπόδια ςτθ δθμιουργία μιασ επιχείρθςθσ. Το Εργάνθ υποςτθρίηει 

ςυνεργατικά εγχειριματα και δίκτυα, ωσ απάντθςθ ςτθν ζλλειψθ πθγϊν ι κεφαλαίου  

 

Β   Ομάδεσ ςτόχου - Υποψήφιεσ Επιχειρηματίεσ  

Οι υπθρεςίεσ που παρζχει καλφπτουν όλο το επαγγελματικό φάςμα των γυναικϊν και καταλιγει 

ςτθν αναηιτθςθ εξαρτθμζνθσ εργαςίασ ι ςτθ δθμιουργία μιασ μικρισ ι κοινωνικισ ςυνεταιριςτικισ 

επιχείρθςθσ.   
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Το Κζντρο Εργάνθ υποςτθρίηει γυναίκεσ που κζλουν: 

 Να εληαρζνύλ ή λα επαλεληαρζνύλ ζηελ αγνξά εξγαζίαο. 

 Να βειηηώζνπλ ηελ εξγαζηαθή ηνπο ζέζε. 

 Να δεκηνπξγήζνπλ ή λα βειηηώζνπλ ηε δηθή ηνπο επηρείξεζε. 

 Να ζπλεηαηξηζηνύλ ή λα αλαπηύμνπλ  ηνλ ήδε ππάξρνληα  ζπλεηαηξηζκό ηνπο. 

 Να δεκηνπξγήζνπλ ή λα βειηηώζνπλ ηελ θνηλωληθή ηνπο επηρείξεζε. 

 Να εμνηθεηωζνύλ κε ηε ζύγρξνλε ηερλνινγία θαη λα ηελ αμηνπνηήζνπλ. 

Η ππνζηήξημε γίλεηαη ζηηο πξνζεξρόκελεο γπλαίθεο ζηελ έδξα ηνπ Κέληξνπ Εξγάλε ζηε Θεζζαινλίθε, 

ζην παξάξηεκά ηνπ ζηελ Κνδάλε  ή ζε γπλαίθεο άιιωλ πεξηνρώλ ηεο ρώξαο,  κέζω ηωλ αληελώλ ηνπ 

Εξγάλε θαη ηωλ ζπκπξάμεώλ ηνπ κε ηνπο ηνπηθνύο θνξείο. Μέξνο ηωλ ππεξεζηώλ (κεηά ηελ δηεξεύλεζε 

αλαγθώλ θαη ην πιάλν ζηήξημεο) κπνξεί λα γίλεη θαη από απόζηαζε κε ηε ρξήζε ηειεθωληθήο 

επηθνηλωλίαο θαη ίληεξλεη (ζύγρξνλα ή αζύγρξνλα).  

Από ηηο Υπεξεζίεο ζπκβνπιεπηηθήο ηνπ Κέληξνπ Εξγάλε, θαηά ηελ πεξίνδν 2008-2015,  ωθειήζεθαλ 

ζπλνιηθά  1980 άηνκα   

Μηα από ηηο κεγάιεο θαηεγνξίεο πξνζεξρόκελωλ είλαη απηέο πνπ ζέινπλ λα μεθηλήζνπλ κηα επηρείξεζε ή 

έλαλ θνηλωληθό ζπλεηαηξηζκό. Απηέο ηα ηειεπηαία ρξόληα, όπωο θαίλεηαη θαη από ηνλ πίλαθα πνπ 

αθνινπζεί είλαη ην 44,75% ηνπ ζπλόινπ ηωλ εηζεξρνκέλωλ. Η θαηάζηαζή ηνπο κπνξεί λα είλαη 

νπνηαδήπνηε θαη κε ηελ ζεηξά κεγέζνπο είλαη: άλεξγεο, εξγαδόκελεο, επηρεηξεκαηίεο (πνπ ζέινπλ λα 

αιιάμνπλ δξαζηεξηόηεηα) ή αθόκε θαη κηθξόο αξηζκόο δεκνζίωλ ππαιιήιωλ θαη αθόκε κηθξόηεξνο 

ζπληαμηνύρωλ.  

 

Ρίνακασ:  Αριθμόσ ωφελοφμενων, 2008-2015 

2008 2009 2010 2011 2012 2013 2014 2015 Σφνολο 

221 
336 

 

189 

  

111 

  

221 

 

267 

 

347 

 

288 1980 

 

Ρίνακασ:  Αριθμόσ ωφελοφμενων - υποψηφίων επιχειρηματιϊν -κοινωνικϊν επιχειρηματιϊν 

2008 
2009 2010 2011 2012 2013 2014 2015 Σφνολο 

105 153 70 49 99 132 148 130 
886 

Ρηγή: Βάςη δεδομζνων ωφελουμζνων Κζντρου Εργάνη 

Σθμείωςθ: Τα άτομα ςτουσ πίνακεσ αυτοφσ, υπολογίηονται μόνο μία φορά, ανεξάρτθτα εάν προςζρχονται 

περιςςότερεσ φορζσ κατά τθ διάρκεια του ίδιου ζτουσ ι περιςςότερων ετών.    

 

Κατά τθν τελευταία τριετία, ςτθ ςυμβουλευτικι τθσ επιχειρθματικότθτασ για τισ κοινωνικζσ 

επιχειριςεισ ςυμμετείχαν και άνδρεσ (ποςοςτό 14% των ςυμμετεχόντων), λόγω τθσ μικτισ 

ςφνκεςθσ, ωσ προσ το φφλο, των κοινωνικϊν επιχειριςεων και κάποιων ειδικϊν προγραμμάτων 

του Εργάνθ που απευκφνονταν και ςτα δφο φφλα.  

 

Το Εργάνθ παραμζνει το Κζντρο που παρζχει υπθρεςίεσ ςε γυναίκεσ που εντάςςονται ςε 

ευπακείσ κοινωνικά ομάδεσ. Σχεδόν το 50% των ωφελουμζνων γυναικϊν  του Εργάνθ  ανικουν 
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ςε ειδικι κοινωνικι κατθγορία (μονογονεϊκζσ  οικογζνειεσ, άνεργεσ άνω των 45, γυναίκεσ τθσ 

υπαίκρου με χαμθλά προςόντα, μετανάςτριεσ και πρόςφυγεσ). 

 

Γ.  Υπηρεςίεσ και δραςτηριότητεσ που αφοροφν ςτισ υποψήφιεσ επιχειρηματίεσ    

i. Ατομική ςυμβουλευτική: 

Πρόκειται για ατομικά ραντεβοφ των γυναικϊν που αναηθτοφν ςτιριξθ ςε κζματα 

επιχειρθματικότθτασ  με τισ εξειδικευμζνεσ ςυμβοφλουσ του Κζντρου. Στο πρϊτο ραντεβοφ γίνεται θ 

διερεφνθςθ των αναγκϊν κάκε γυναίκασ, ϊςτε μζςα από τθ ςυηιτθςθ και τθν ανάλυςθ των 

υπθρεςιϊν του Κζντρου να επιλεγοφν οι υπθρεςίεσ που αρμόηουν ςτθν κάκε περίπτωςθ. Η πρακτικι 

αποδεικνφει ότι θ ςυντριπτικι πλειοψθφία των γυναικϊν που προςζρχονται ςτο Κζντρο επιλζγει 

άμεςα τθν ςυνζχιςθ τθσ ατομικισ ςυμβουλευτικισ και προςανατολίηεται ςτισ λοιπζσ υπθρεςίεσ 

επιχειρθματικότθτασ, ανάλογα με τισ ανάγκεσ τθσ.  

Οι τομείσ πλθροφόρθςθσ που καλφπτονται  από τθν ατομικισ ςυμβουλευτικισ είναι οι εξισ: 

 Γενικζσ κατευκφνςεισ – Οργάνωςθ – Διοίκθςθ επιχείρθςθσ  

 Αυτογνωςία, Ψυχολογικι Ενδυνάμωςθ, Διαχείριςθ Άγχουσ  

 Αξιολόγθςθ επενδφςεων– Τιμολογιακι Πολιτικι  

 Νομικι μορφι - Λογιςτικά & Φοροτεχνικά Θζματα 

 Θζματα Προϊκθςθσ - Προβολισ – Διαφιμιςθσ 

 Χρθματοδότθςθ – Προγράμματα  

 Νομικά Θζματα   

 Ειςαγωγι νζων τεχνολογιϊν  

 Δικτφωςθ και προβολι ςτο Διαδίκτυο 

Στόχοσ τθσ ατομικισ ςυμβουλευτικισ είναι θ παροχι πλθροφόρθςθσ και κατευκφνςεων ςτισ 

γυναίκεσ που προςζρχονται ςτο Κζντρο. Σε κάκε ςυνάντθςθ επιχειρείται ςε βάκοσ ανάλυςθ των 

κεμάτων που ενδιαφζρουν τθ γυναίκα, χωρίσ να υποκακιςτοφν οι ςφμβουλοι τθ δουλειά που κα 

πρζπει να γίνει από τθν ίδια τθν ενδιαφερόμενθ. 

Κάκε ςυνάντθςθ με ςφμβουλο διαρκεί 40’-45’ και κακορίηεται με τθ βοικεια τθσ γραμματείασ, 

εφόςον και όταν προκφπτει ανάγκθ από τθν πλευρά τθσ γυναίκασ.  

Τηλε-ςυμβουλευτική: 

Η τθλε-ςυμβουλευτικι αποτελεί μια προζκταςθ τθσ υπθρεςίασ τθσ ατομικισ ςυμβουλευτικισ. Δίνει 

τθ δυνατότθτα ςτισ γυναίκεσ που ζχουν χρθςιμοποιιςει ατομικι ςυμβουλευτικι και κατά ςυνζπεια 

γνωρίηουν τον τρόπο λειτουργίασ τθσ, να τθν χρθςιμοποιιςουν από απόςταςθ. Κάτι τζτοιο 

προτείνεται ςε ιδιαίτερεσ ςυνκικεσ, διότι θ ςυμβουλευτικι από απόςταςθ δεν μπορεί ςτθν 

πραγματικότθτα να υποκαταςτιςει τισ προςωπικζσ ςυναντιςεισ. Ενδεικτικά αναφζρεται ότι θ τθλε-

ςυμβουλευτικι ενδείκνυται να χρθςιμοποιθκεί ςτισ περιπτϊςεισ  που θ ενδιαφερόμενθ κζλει να 

χρθςιμοποιιςει τθ ςυμβουλευτικι αλλά: 

 δεν μζνει ςτθ Θεςςαλονίκθ, 

 δεν ζχει ευχζρεια χρόνου (λόγω εργαςίασ, παιδιϊν, κλπ.), 

 ζχει ιδθ κάνει ατομικι ςυμβουλευτικι και χρειάηεται εξειδικευμζνθ ςτιριξθ ςε κάποιο 

ςυγκεκριμζνο κζμα. 

 

Κατάςτρωςη Επιχειρηματικοφ Σχεδίου (business plan):  

Με βάςθ τθ μακροχρόνια εμπειρία του Κζντρου Εργάνθ ςτθν υποςτιριξθ των γυναικϊν που κζλουν 

να καταςτρϊςουν το επιχειρθματικό ςχζδιο (business plan) που κα τουσ επιτρζψει να ξεκινιςουν τθ 

δικι τουσ επιχείρθςθ, δθμιουργικθκε από το Κζντρο ζνα εξειδικευμζνο εκπαιδευτικό υλικό, ζνα 
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ςφςτθμα αυτοεκπαίδευςθσ, που επιτρζπει ςτθν ενδιαφερόμενθ να προχωριςει βιμα προσ βιμα 

ςτθ διαδικαςία δθμιουργίασ και οργάνωςθσ μίασ επιχείρθςθσ και ςφνταξθσ ενόσ επιχειρθματικοφ 

ςχεδίου, χωρίσ να απαιτεί εξειδικευμζνεσ γνϊςεισ.  

Το εκπαιδευτικό υλικό υπάρχει ςε ζντυπθ και θλεκτρονικι μορφι και αποτελείται από δφο μζρθ: το 

κεωρθτικό μζροσ που είναι χωριςμζνο ςε κεφάλαια - βιματα για τθ δθμιουργία τθσ επιχείρθςθσ  και 

το πρακτικό μζροσ που περιζχει φφλλα εργαςίασ (πρακτικισ) για κάκε κεφάλαιο. 

Η ομάδα πραγματοποιεί δφο ςυναντιςεισ τθν εβδομάδα ςε απογευματινζσ ϊρεσ, για χρονικό 

διάςτθμα 4-6 εβδομάδων. Κάκε βιμα - κεφάλαιο παρουςιάηεται από εξειδικευμζνο ςτο κζμα 

ειςθγθτι. Ανάλογα με τθν ζκταςθ τθσ ενότθτασ θ παρουςίαςθ γίνεται ςε μία ι περιςςότερεσ 

ςυναντιςεισ παρουςίαςθσ του κεωρθτικοφ μζρουσ και αντίςτοιχεσ ςυναντιςεισ επεξεργαςίασ των 

φφλλων εργαςίασ. Η ςυνάντθςθ για τθν επεξεργαςία των φφλλων εργαςίασ προχποκζτει ότι οι 

ςυμμετζχουςεσ ζχουν ιδθ επεξεργαςτεί μία ςειρά αςκιςεων, με ςτόχο τθν εφαρμογι τθσ κεωρίασ 

ςτα δεδομζνα τθσ επιχείρθςθσ που προςπακεί να δθμιουργιςει θ κάκε μία. Αυτό ζχει ωσ 

αποτζλεςμα τθν παρουςίαςθ διαφορετικϊν τρόπων αντιμετϊπιςθσ και τον εντοπιςμό των 

καλφτερων πρακτικϊν, που τελικά γίνεται μζςα από τθ ςυηιτθςθ από τισ ίδιεσ τισ επωφελοφμενεσ, 

με τθν κακοδιγθςθ του ειςθγθτι. 

 Λζςχη νζων τεχνολογιϊν  

Το Κζντρο Εργάνθ αναγνωρίηοντασ το γεγονόσ τθσ ανάγκθσ των γυναικϊν να καταρτιςτοφν ςε 

κζματα τεχνολογιϊν, ϊςτε να παραμείνουν ανταγωνιςτικζσ ςτθν αγορά εργαςίασ διοργανϊνει 

ςφντομουσ κφκλουσ ςεμιναρίων: 

 εκμάκθςθ βαςικϊν αρχϊν λειτουργίασ θλεκτρονικϊν υπολογιςτϊν και επεξεργαςίασ κειμζνου 

(40 ϊρεσ),  

 εκμάκθςθ προγραμμάτων Microsoft Access (25 ϊρεσ), Microsoft Excel (15 ϊρεσ), 

 εκμάκθςθ internet - e-mail (25 ϊρεσ) 

 καταςκευι ιςτοςελίδασ (20 ϊρεσ)  

 

Στήριξη γυναικϊν υποψήφιων επιχειρηματιϊν από Μζντορεσ  

Πρόκειται για μία εξειδικευμζνθ καινοτόμα υπθρεςία του Κζντρου, ςτο πλαίςιο τθσ οποίασ 

επιλεγμζνοι μζντορεσ, άτομα με ςθμαντικι εμπειρία και αποδεδειγμζνα επιτυχθμζνθ προχπθρεςία 

ςτο χϊρο των επιχειριςεων, αςχολοφνται με τθ ςτιριξθ των νζων, ι, υποψιφιων γυναικϊν 

επιχειρθματιϊν. 

Κάκε μζντορασ αναλαμβάνει για ζνα προςυμφωνθμζνο χρονικό διάςτθμα (ςυνικωσ από τρεισ ζωσ 

ζξι μινεσ) να υποςτθρίξει μία υποψιφια ι νζα  επιχειρθματία, με ςτόχο τθ μεταφορά τθσ εμπειρίασ 

του από τθν «αγορά» ςτθν επωφελοφμενθ, που βρίςκεται ςτα πρϊτα ςτάδια τθσ επιχειρθματικισ 

τθσ δραςτθριότθτασ. Ενδεικτικά κα μποροφςαμε να αναφζρουμε ότι ςτο ρόλο των μεντόρων 

ςυμπεριλαμβάνεται θ ενθμζρωςθ των επωφελοφμενων γυναικϊν για αποτελεςματικζσ 

επιχειρθματικζσ πρακτικζσ που ζχουν εφαρμόςει οι ίδιοι κατά τθ διάρκεια τθσ μακρόχρονθσ 

παρουςίασ τουσ ςτο χϊρο των επιχειριςεων, αλλά και θ προςπάκεια να αυξθκεί το δίκτυο των 

επαφϊν τουσ. Η ςχζςθ μπορεί να λειτουργιςει και με τθ βοικεια του διαδικτφου (τθλεμζντορινγκ), 

εφόςον υπάρχουν οι προχποκζςεισ. 

Σε γενικζσ γραμμζσ τα πλεονεκτιματα για τισ επωφελοφμενεσ ςυνοψίηονται ςτα εξισ: 

- Εμψφχωςθ τουσ  για τον κακοριςμό ςτόχων και υποκίνθςθ για τθν επίτευξθ τουσ 

- Ενίςχυςθ τθσ αυτοεκτίμθςθσ τουσ κατά τθν ανάλθψθ μιασ επιχειρθματικισ πρωτοβουλίασ 

- Εποπτεία των νζων γυναικϊν ςτο διάςτθμα κεμελίωςθσ τθσ  νζασ επιχείρθςθσ. 

- Μεταφορά ιδεϊν, εμπειριϊν και γνϊςεων 
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Καηά ηε δηάξθεηα ηνπ πξνγξάκκαηνο νη κέληνξεο πεξλνύλ από κηα ζύληνκε δηαδηθαζία 

εμνηθείσζεο κε ην ζεζκό θαη ηνλ θαηλνύξην ηνπο ξόιν, κέζσ ηεο νπνίαο: 

- Συμμετζχουν ςε επιμορφωτικζσ ςυναντιςεισ και ζχουν ςτθ διάκεςι τουσ χριςιμο εκπαιδευτικό 

υλικό για το μζντορινγκ. 

- Ανταλλάξουν απόψεισ και εμπειρίεσ με παλαιότερουσ μζντορεσ.  

- Προβάλλονται μζςω των εκδόςεων και των πρωτοβουλιϊν δθμοςιοποίθςθσ που διοργανϊνει 

το Εργάνθ και παράλλθλα προωκοφν τθν ιδζα και το κεςμό του μζντορα. 

 

Ειδική ευζλικτη κατάρτιςη: Αξιολόγηςη Επιχειρηματικήσ Ιδζασ  

Η κατάρτιςθ αυτι γίνεται ομαδικά και αφορά ςτα άτομα που προςζρχονται και είτε ζχουν μια μθ 

ξεκάκαρθ ιδζα, είτε δεν μποροφν να αποφαςίςουν ανάμεςα ςε περιςςότερεσ ιδζεσ. Μπορεί 

επίςθσ να αφορά ςε άτομα που ζχουν μεν αποφαςίςει τθν επιχειρθματικι δραςτθριότθτα αλλά 

είναι ςε  ιδιαίτερα πρωτόλειο ςτάδιο χωρίσ να ζχουν ψάξει τισ παραμζτρουσ υλοποίθςθσ τθσ 

ιδζασ τουσ. Η κατάρτιςθ αυτι διαρκεί 20 ϊρεσ και χωρίηεται ςε 6-7 ςυναντιςεισ. Γίνεται ςε 

ομαδικό επίπεδο και το υλοποιοφν δφο διαφορετικοί ςφμβουλοι του Κζντρου. Οι δφο αρχικζσ 

ςυναντιςεισ αφοροφν ςε κζματα δεςίματοσ ομάδασ και αυτογνωςίασ - καταγραφισ δεξιοτιτων - 

ικανοτιτων - γνϊςεων. Ο/Η ςφμβουλοσ που το υλοποιεί είναι κοινωνιολόγοσ/ψυχολόγοσ. Οι 

επόμενεσ ςυναντιςεισ αφοροφν τον επιχειρθματικό πυρινα τθσ ιδζασ και υλοποιείται από 

οικονομολόγο.  Τα πεδία που περιλαμβάνονται ςε αυτι τθ φάςθ είναι: επιχειρθματικι ιδζα και 

καινοτομία, φορολογικζσ και αςφαλιςτικζσ υποχρεϊςεισ, νομικά ηθτιματα και επιλογι νομικισ 

μορφισ, ζρευνα αγοράσ και επιλογι ζδρασ, οικονομικόσ ςχεδιαςμόσ και επενδυτικό ςχζδιο.  

Η κατάρτιςθ αυτι βοθκάει τα άτομα να ςχθματοποιιςουν τθν φάςθ από τθν ιδζα ςτο χαρτί και θ 

μεκοδολογία που ακολουκοφμε είναι βιωματικι με ειδικά εργαλεία για κάκε πεδίο. Η ςυγγραφι 

των πεδίων τουσ/τισ δίνει ζνα αρχικό επιχειρθματικό ςχζδιο και τουσ/τισ βοθκάει να καταλάβουν 

αν θ ιδζα που ζχουν τουσ ταιριάηει, αν ηθτείται  από τθν αγορά και αν μποροφν οι  ίδιοι/εσ να τθν 

υλοποιιςουν. Αν οι απαντιςεισ είναι αρνθτικζσ κατανοοφν τι πρζπει να βελτιϊςουν  και αν και 

ςε αυτό δεν υπάρχει κετικι κατάλθξθ, ίςωσ να τθν εγκαταλείψουν ι να τθν ανακεωριςουν/  

Η κατάρτιςθ αυτι βοθκάει τα άτομα που δεν είναι πραγματικά ζτοιμα να προχωριςουν και μετά 

να ξεκινιςουν τθν ςυμβουλευτικι που περιγράψαμε παραπάνω. Η κατάρτιςθ αυτι 

πραγματοποιείται ςε ομάδεσ των 10-15 ατόμων και πραγματοποιείται ςχεδόν κάκε μινα.  

 

Ειδικό πρόγραμμα ομαδικήσ ςυμβουλευτικήσ για ομαδικά ςχήματα 

Αποτελεί μια υπθρεςία ςυμβουλευτικισ που παρζχεται ςε ομαδικό επίπεδο και αφορά ομάδεσ 

που κζλουν από κοινοφ να ξεκινιςουν μια επιχειρθματικι δραςτθριότθτα: κυρίωσ κοινωνικό 

ςυνεταιριςμό, αλλά επίςθσ και γυναικείο ςυνεταιριςμό ι άλλο εγχείρθςθ τθσ κοινωνικισ και 

αλλθλζγγυασ οικονομίασ ι μια μθ κυβερνθτικι οργάνωςθ που ζχει όμωσ οικονομικι 

δραςτθριότθτα.  

Η ςυμβουλευτικι αυτι γίνεται με το ςφνολο τθσ ςυγκεκριμζνθσ ομάδασ. Διαρκεί από 6 ζωσ 12 

ςυνεδρίεσ. Μπορεί να υλοποιθκεί είτε ςτουσ χϊρουσ του Κζντρου, είτε ςτον χϊρο δράςθσ τθσ 

ομάδασ. Τα πεδία ακολουκοφν τισ ανάγκεσ τθσ κάκε ομάδασ και μπορεί να είναι: δζςιμο ομάδασ, 

κατανομι αρμοδιοτιτων, λιψθ απόφαςθσ, διαχείριςθσ διαφωνιϊν και κρίςεων. Στα 

προαναφερόμενα  πεδία μποροφν να  προςτεκοφν και άλλα που είτε αιτοφνται τα μζλθ τθσ 

ομάδασ, είτε προκφπτουν από τθ διάγνωςθ των ςυμβοφλων μασ.  
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Δ. Επίλογοσ: Ζνα ολιςτικό μοντζλο υποςτήριξησ των επιχειρηματιϊν γυναικϊν  

Οι υπθρεςίεσ που παρζχονται ςτισ επιχειρθματίεσ γυναίκεσ αφοροφν τισ επιχειρθματίεσ ςε όλα 

τα ςτάδια ανάπτυξθσ τθσ επιχείρθςθσ – υποψιφιεσ,  νζεσ  και κακιερωμζνεσ επιχειρθματίεσ  και 

όλεσ τισ μορφζσ ανάπτυξθσ τθσ επιχειρθματικότθτασ – ςυμβατικι, ςυνεταιριςτικι, κοινωνικι. Σε 

ςυντριπτικό ποςοςτό οι υπθρεςίεσ είναι ςυμβουλευτικζσ και   εξατομικευμζνεσ και βαςίηονται 

ςτθν κινθτοποίθςθ των ίδιων των ωφελουμζνων, ϊςτε να κατανοιςουν και να ςχεδιάςουν ζνα 

επαγγελματικό/επιχειρθματικό πλάνο, να κζςουν τισ δικζσ τουσ προτεραιότθτεσ και ςτόχουσ, να 

διεκδικιςουν τθν επίτευξθ των αποφάςεων τουσ.  

Επίκεντρο των παρεχόμενων ςυμβουλευτικϊν υπθρεςιϊν είναι θ προςωπικι ανάπτυξθ των 

ωφελουμζνων μζςα από τθν απόκτθςθ γνϊςεων και δεξιοτιτων αλλά και θ ψυχολογικι  ςτιριξθ 

και   ενθμζρωςθ  που είναι απαραίτθτα ϊςτε να επιτφχουν τουσ ςτόχουσ τουσ. Η ςυμβουλευτικι 

ςτθν επιχειρθματικότθτα αφορά ςτθν ανάπτυξθ των δεξιοτιτων και γνϊςεων τθσ υποψιφιασ, 

νζασ  ι κακιερωμζνθσ επιχειρθματία ϊςτε να είναι ςε κζςθ να καταςτρϊςει και να υλοποιιςει 

ζνα επιχειρθματικό ςχζδιο, ςε αντίκεςθ με τουσ ςυμβοφλουσ επιχειριςεων που ςχεδιάηουν ζνα 

‘αποτελεςματικό’ επιχειρθματικό ςχζδιο και αφινουν τουσ επιχειρθματίεσ να το υλοποιιςουν.  

Οι δφο κεντρικοί άξονεσ του μοντζλου του Κζντρου Εργάνθ είναι θ ενδυνάμωςθ και θ ολιςτικι 

προςζγγιςθ ( Πίνακασ). 

 

ΡΙΝΑΚΑΣ: Οι κεντρικοί άξονεσ του μοντζλου 

Ενδυνάμωςθ  Ολιςτικι προςζγγιςθ  

Η ενίςχυςθ τθσ αυτοεκτίμθςθσ των 

γυναικϊν ϊςτε να μπορζςουν  να 

αναλάβουν τθν ευκφνθ τθσ προςωπικισ, 

επαγγελματικισ και οικογενειακισ τουσ 

ηωισ και να πάρουν οι ίδιεσ τισ καλφτερεσ 

αποφάςεισ για το μζλλον τουσ.  

Η ολιςτικι προςζγγιςθ είναι θ 

ςυμβουλευτικι που αντιμετωπίηει τθ 

γυναίκα ωσ ολότθτα και λαμβάνει υπόψθ 

όλουσ τουσ ρόλουσ που αυτι ζχει 

αναλάβει , κακϊσ αυτοί εμπλζκονται και 

ςυχνά ςυγκροφονται ςτθν επαγγελματικι 

τθσ  ςταδιοδρομία.  

 

Τα βαςικά χαρακτθριςτικά του μοντζλου,  ςτο οποίο βαςίηονται οι υπθρεςίεσ του Κζντρου 

Εργάνθ  καταγράφονται ςτον Πίνακα 20.3. 

 

Ρίνακασ: Τα χαρακτηριςτικά του  μοντζλου των υπηρεςιϊν του Εργάνη 

1 βιωματικι προςζγγιςθ 

2 
γνϊςθ μζςα από τθν εμπειρία 

3 
αναγνϊριςθ και αξιοποίθςθ προχπάρχουςασ γνϊςθσ και εμπειρίασ που δεν 

προζρχεται μζςα από τα επίςθμα εκπαιδευτικά κανάλια 

4 
γνωριμία με τον εαυτό, κατανόθςθ κετικϊν και αρνθτικϊν ςτοιχείων 

5 
είςοδο ςτον κόςμο τθσ δια βίου μάκθςθσ μζςα από τθν κατανόθςθ ελλείψεων 

ςτισ απαραίτθτεσ γνϊςεισ  ι ςτθ βελτίωςθ δεξιοτιτων απαραίτθτων για να 

ςτθκεί και να λειτουργιςει επιτυχθμζνα μια επιχείρθςθ 

  

Οι υπθρεςίεσ υποςτιριξθσ των γυναικϊν επιχειρθματιϊν αλλθλοςυμπλθρϊνονται. Εκτόσ από τθν 

ατομικι  ςυμβουλευτικι επιχειρθματικότθτασ (Σχιμα 20-4), που είναι ο κφριοσ κορμόσ, 
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παρζχεται ευζλικτθ και εντατικι κατάρτιςθ ςτθν αξιολόγθςθ τθσ επιχειρθματικισ ιδζασ και ςτθ 

δθμιουργία επιχειρθματικοφ ςχεδίου, υπθρεςία αναδοχισ από μζντορα (mentoring), εκπαίδευςθ 

ομοτίμων, εκπαιδευτικά  προγράμματα  και δικτφωςθ με φορείσ και άλλεσ επιχειρθματίεσ.    

 

Σχήμα: Ατομική επιχειρηματική ςυμβουλευτική 

 
 

Β. Τα βήματα ςυμβουλευτικήσ επιχειρηματικότητασ ςτο Κζντρο  Εργάνη 

Για όλεσ τισ ωφελοφμενεσ του Κζντρου, ανεξάρτθτα αν ςτοχεφουν ςτθν απαςχόλθςθ ι τθν 

επιχειρθματικότθτα, θ αρχικι επαφι με το Κζντρο αλλά και τα πρϊτα βιματα ςτθ 

ςυμβουλευτικι είναι κοινά ( Σχιμα 20-5).  

 

Σχήμα: Τα βήματα ατομικήσ ςυμβουλευτικήσ 

 

 
 

Τα τζςςερα πρϊτα βιματα τθσ ςυμβουλευτικισ διαδικαςίασ  

Ρρϊτο βήμα:  ενθμζρωςθ για τισ υπθρεςίεσ του Κζντρου και καταγραφι του αρχικοφ αιτιματοσ.  

Δεφτερο βήμα: διερεφνθςθ του προςωπικοφ και επαγγελματικοφ προφίλ και αναλυτικι 

καταγραφι όλων των πικανϊν αιτθμάτων που πολλζσ φορζσ διαφοροποιοφνται από το αρχικό.  

Σφμβουλοι 
προςωπικισ 
ανάπτυξθσ   

Μζντορεσ  
Σφμβουλοι 

επιχειρθματικισ 
ανάπτυξθσ  

Διερεφνθςθ 
προςωπικοφ 

και 
επαγγελματικ

οφ προφίλ  

Κατανόθςθ 
εαυτοφ, 

αυτοαντιλθψ
θ  

Ενδυνάμωςθ  

Συμβουλευτικ
ι 

απαςχόλθςθσ 
ι 

επιχειρθματικ
ότθτασ 

Καταγραφι 
αρχικοφ 

αιτιματοσ  
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Τρίτο βήμα: καταγραφι δεξιοτιτων και απαραίτθτων επαγγελματικϊν χαρακτθριςτικϊν, θ 

κατανόθςθ του εαυτοφ, των δυνατϊν και αδφνατων ςθμείων, των αξιϊν και των κινιτρων αλλά 

και των γνϊςεων, εμπειριϊν ι εμποδίων που υπάρχουν και ςχετίηονται με τθν επικυμθτι 

επιχειρθματικι δραςτθριότθτα (αυτογνωςία). Στόχοσ είναι θ κατανόθςθ τθσ φπαρξθσ ςθμείων 

προσ βελτίωςθ, προβλθμάτων που χρειάηονται λφςθ, εμποδίων που πρζπει να ξεπεραςτοφν, 

δυνατοτιτων, γνϊςεων ι εμπειριϊν που πρζπει να αξιοποιθκοφν.  

Τζταρτο βήμα: Σε πλείςτεσ περιπτϊςεισ, το αμζςωσ επόμενο βιμα είναι θ εμψφχωςθ και θ 

ενδυνάμωςθ. To βιμα αυτό είναι απαραίτθτο για όςεσ γυναίκεσ αντιμετωπίηουν χαμθλι 

αυτοεκτίμθςθ, ζχουν ςοβαρά εμπόδια ςτθν προςωπικι τουσ ηωι ι αντιμετωπίηουν 

οποιουςδιποτε λόγουσ κοινωνικοφ αποκλειςμοφ, καταςτάςεισ που αφοροφν ςυχνά μεγάλο 

αρικμό από τισ ωφελοφμενεσ του Κζντρου Εργάνθ.  Στο ςτάδιο αυτό θ κάκε ωφελοφμενθ είναι ςε 

κζςθ να αποφαςίςει αν μπορεί και αν κζλει να κάνει το βιμα προσ τθ δθμιουργία μιασ 

επιχείρθςθσ οπότε και θ ςυμβουλευτικι επικεντρϊνεται ςτθν επιχειρθματικι ιδζα τθσ 

ωφελοφμενθσ και ςτθν αξιολόγθςι τθσ. 

Ρζμπτο βήμα: Η επιχειρθματικι ςυμβουλευτικι  

Στθν περίπτωςθ των δυνθτικϊν επιχειρθματιϊν το Κζντρο υποςτθρίηει τθν ωφελοφμενθ να 

αξιολογιςει ι ίδια τθν επιχειρθματικι τθσ ιδζα, μζςα από ζρευνα και αναηιτθςθ. Τα ςτάδια που 

ακολουκοφνται  είναι:  

 Βαςικι ζρευνα αγοράσ: ανταγωνιςμόσ, καινοτομία και ανταγωνιςτικό πλεονζκτθμα, 

κατανόθςθ τθσ ζννοιασ τθσ αγοράσ, καταγραφι πικανϊν πελατϊν (χαρακτθριςτικά και 

ανάγκεσ), αναηιτθςθ προμθκευτϊν  

 Οργάνωςθ τθσ επιχείρθςθσ: φιλοςοφία, αγορά ςτόχοσ, μείγμα μάρκετινγκ, επιλογι 

ζδρασ, επιλογι ςυνεργατϊν και τζλοσ ςτοχοκζτθςθ (μετριςιμοι και ρεαλιςτικοί ςτόχοι) 

 Οικονομικι οργάνωςθ τθσ νζασ επιχείρθςθσ: προχπολογιςμόσ, επενδυτικό ςχζδιο, 

χρθματοδότθςθ, προβλζψεισ, οργάνωςθ τθσ παρακολοφκθςθσ 

 Πρακτικά ηθτιματα (ζναρξθ δραςτθριότθτασ, άδειεσ λειτουργίασ, φορολογικζσ και 

αςφαλιςτικζσ υποχρεϊςεισ, νομικά ηθτιματα κ.α.) ανάλογα με τισ ανάγκεσ, εμβόλιμα ςτα 

παραπάνω ςτάδια.  

 

Η ςυμβουλευτικι των δυνθτικϊν, νζων  ι κακιερωμζνων επιχειρθματιϊν περιλαμβάνει ατομικζσ 

ι/και ομαδικζσ ςυναντιςεισ με ςυμβοφλουσ,  κατά τισ οποίεσ αναλφονται κζματα με 

ςυγκεκριμζνθ μεκοδολογία, με ςτόχο να μπορζςει θ ωφελοφμενθ να ανταποκρικεί αυτόνομα και 

αποτελεςματικά ςτισ επιχειρθματικζσ προκλιςεισ. Οι ομαδικζσ ςυναντιςεισ γίνονται ςε μικρζσ 

ομοειδείσ ομάδεσ, με κετικά αποτελζςματα,  αφοφ δίνεται θ δυνατότθτα να αλλθλοεπιδροφν τα 

μζλθ τθσ ομάδασ μεταξφ τουσ και να αναπτφςςουν μεγαλφτερθ ευχζρεια ςτθν αφομοίωςθ 

γνϊςεων και ςτθν ανταλλαγι εμπειριϊν. 

 

Λεπτομερισ ανάλυςθ των πεδίων ςυμβουλευτικισ και των υπθρεςιϊν αναλφονται ςτο 

προθγοφμενο κεφάλαιο. 

 

Επιςθμαίνεται ότι, το μοντζλο του Κζντρου είναι ευζλικτο και δυναμικό και προςαρμόηεται ςτισ 

ανάγκεσ και τα ιδιαίτερα χαρακτθριςτικά τθσ κάκε μιασ ωφελοφμενθσ χωριςτά. Αυτό πρακτικά 

ςθμαίνει ότι θ  ωφελοφμενθ  δεν είναι υποχρεωμζνθ να ακολουκιςει όλα τα προαναφερόμενα 

βιματα, αλλά μπορεί να επικεντρωκεί  ςτα κζματα, τα οποία θ ίδια πρζπει ι κζλει να αναλφςει 

και να λφςει.  Κατά μζςο όρο ςε κάκε ωφελοφμενθ δυνθτικι ι νζα επιχειρθματία αντιςτοιχοφν 
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Επιχειρηματίες

35%

33%

32%
Άνοιξαν επ ιχείπηζη

αναδιοπγάνωζαν /

επέκηειναν ηην επ ιχείπηζη

Δεν άλλαξαν κάηι ζηην

επ ιχείπηζη

12 ςυνεδρίεσ ομαδικισ ςυμβουλευτικισ και 5 ϊρεσ ατομικισ ςυμβουλευτικισ, ενϊ ςτθν 

περίπτωςθ των κακιερωμζνων επιχειρθματιϊν ο μζςοσ όροσ ανζρχεται ςε 5-7 ςυνεδρίεσ.  

 

Σχιμα: Κατανομι ςυνεδριϊν ανά ωφελοφμενθ τθσ υπθρεςίασ επιχειρθματικότθτασ, όταν 

πρόκειται για υποψιφια επιχειρθματία.  

 

 
 

Από τα ςτοιχεία των δφο τελευταίων ετϊν προκφπτει ςτακερό και ςχετικά μικρό  ποςοςτό των  

ωφελοφμενων (15% περίπου)  που δεν ολοκλθρϊνει τθ ςυμβουλευτικι διαδικαςία.  

 

Αποτελζςματα τθσ επιχειρθματικισ ςυμβουλευτικισ  

Από τθν ανάλυςθ του διαγράμματοσ   για τισ γυναίκεσ  που ςτο follow up καταγράφονται ωσ 

επιχειρθματίεσ, διαπιςτϊνεται ότι το 35% είναι νζεσ επιχειρθματίεσ, δθλαδι άνοιξαν επιχείρθςθ, 

είτε κατά τθ διάρκεια, είτε μετά τθν ολοκλιρωςθ τθσ ςυμβουλευτικισ. Τα υπόλοιπα ποςοςτά 

αφοροφν τισ υφιςτάμενεσ επιχειριςεισ και ιςοκατανζμονται. Το ποςοςτό γυναικϊν που 

πραγματοποίθςαν κάποιεσ αλλαγζσ ςτθν επιχείρθςθ τουσ, μετά τθ ςυνεργαςία τουσ με το Κζντρο, 

είναι ίδιο με το ποςοςτό των γυναικϊν που τελικά αποφάςιςαν να μθν αλλάξουν κάτι ςτθν 

επιχείρθςθ τουσ.  

Διάγραμμα: Αποτελζςματα follow-up, 2008-2012 

   

 

 

 

 

 

 

 

 

ΒΙΒΛΙΟΓ΢ΑΦΙΑ  

 Ζκκεςθ  

αξιολόγθςθσ του 

Κζντρου Εργάνθ 

2008-2009 

 Ζκκεςθ αξιολόγθςθσ του Κζντρου Εργάνθ 2010-2012 

 Τριχοποφλου,Α. και Σουρμαϊδου,Π.  (2012)., Προςεγγίςεισ για τθν ανάπτυξθ τθσ γυναικείασ 

επιχειρθματικότθτασ μζςω Εκπαίδευςθσ, Κατάρτιςθσ και Συμβουλευτικισ,   κεφ. 17  ςτο 

βιβλίο των Κ. Σαρρι, Α. Τριχοποφλου.  Γυναικεία επιχειρθματικότθτα Προςζγγιςθ τθσ 

Ελλθνικισ Πραγματικότθτασ, εκδ. Rosili. 
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ANNEX V 

WP2.3 Mapping the implemented support model for female 

entrepreneurs of ERGANI Center (in Greek) 

ΟΛΙΣΤΙΚΗ Ρ΢ΟΣΕΓΓΙΣΗ ΣΤΗ ΣΤΗ΢ΙΞΗ ΤΗΣ ΕΡΙΧΕΙ΢ΗΜΑΤΙΚΟΤΗΤΑΣ ΜΕ ΤΗΝ ΟΡΤΙΚΗ ΤΟΥ 

ΦΥΛΟΥ: Το μοντέλο του Κέντρου Εργάνη ςτην υποςτήριξη Γυναικϊν Επιχειρηματιϊν 

 

Α. Ειςαγωγή - Ιςτορικό 

Το Κζντρο ςτιριξθσ τθσ απαςχόλθςθσ και τθσ επιχειρθματικότθτασ γυναικϊν Εργάνθ 

δθμιουργικθκε το 1991  με τθ μορφι τθσ κοινοπραξίασ τεςςάρων (4) φορζων τθσ Θεςςαλονίκθσ 

(Εκνικόσ Οργανιςμόσ Πρόνοιασ, Διμοσ Συκεϊν, Αριςτοτζλειο Πανεπιςτιμιο Θεςςαλονίκθσ., 

Σφνδεςμόσ Βιομθχανιϊν Βόρειασ Ελλάδασ),  με ςτόχο τθν αξιοποίθςθ τθσ κοινοτικισ 

πρωτοβουλίασ NOW ( νζεσ ευκαιρίεσ για γυναίκεσ).  Μετά από μια ςυνεχι ςειρά αντίςτοιχων 

ζργων (Κοινοτικι Πρωτοβουλία Απαςχόλθςθσ,  ΕCOs OUVERTURE κ.α ), ςτα οποία ςυνζπραξαν 

και άλλοι φορείσ (π.χ. Σφνδεςμοσ Εξαγωγζων Βόρειασ Ελλάδασ, ΚΕΚ ΣΕΒΕ ΣΒΒΕ ΔΕΘ, Ανατολικι 

Α.Ε, Επαγγελματικό Επιμελθτιριο Θεςςαλονίκθσ Γενικι Γραμματεία Νζασ Γενιάσ  Ιδιωτικζσ 

Επιχειριςεισ Γυναικϊν κ.α) που κάλυψαν 10 ζτθ αδιάλειπτθσ λειτουργίασ, οι φορείσ που μζχρι 

εκείνθ τθ ςτιγμι το ςυναποτελοφςαν αποφάςιςαν να ςυμπράξουν ςε πιο μόνιμθ βάςθ. Το 2001 

ςυςτάκθκε θ ανεξάρτθτθ νομικι προςωπικότθτα του Κζντρου Εργάνθ, αυτι  τθσ αςτικισ μθ 

κερδοςκοπικισ Εταιρίασ. Οι φορείσ που ςυνζςτθςαν τθ νομικι μορφι του Κζντρου Εργάνθ ιταν 

ζξι  (6): Διμοσ Συκεϊν, ΑΠΘ, Σφνδεςμοσ Εξαγωγζων Βόρειασ Ελλάδασ, ΚΕΚ ΣΕΒΕ- ΣΒΒΕ- ΔΕΘ, 

Ανατολικι Α.Ε, Δίκτυο Γυναικϊν Εργάνθ  Το Εργάνθ, πθγαίνοντασ ζνα βιμα μπροςτά από τουσ 

φορείσ που το δθμιοφργθςαν και παρά τθν αποςπαςματικότθτα των προγραμμάτων 

χρθματοδότθςθσ, κατάφερε να αντζξει ςτο χρόνο και να ξεπεράςει ςιμερα τα 25 χρόνια 

παρουςίασ, μζςα από μια διαρκι προςαρμογι ςτισ ςυνκικεσ και αλλάηοντασ ςυνεχϊσ ζτςι ϊςτε 

να μπορεί να ανταποκρίνεται ςτισ  ςφγχρονεσ ανάγκεσ  και ςτα αιτιματα των ωφελουμζνων του.  

Στο παρόν κεφάλαιο επιχειρείται θ παρουςίαςθ του μοντζλου του Κζντρου Εργάνθ και θ 

διεξαγωγι των ςχετικϊν ςυμπεραςμάτων.  

Το Κζντρο Εργάνθ ςιμερα λειτουργεί με βάςθ το ευρωπαϊκό μοντζλο των Κζντρων Στιριξθσ 

Γυναικϊν (Women Resources Centers) πνπ επηθξάηεζε θπξίσο ζηε Σνπεδία. 

  

Σρήκα: Τα ραξαθηεξηζηηθά ελόο ΚΣΓ  
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Μια από τισ καινοτομίεσ του Κζντρου, αφορά ςτο γεγονόσ ότι είναι θ μοναδικι δομι ςε εκνικό 

επίπεδο που παρζμεινε και αναπτφχκθκε από τθ ςτιγμι τθσ ίδρυςισ τθσ, το  1991, μζςα από τα 

αποτελζςματα ςυγχρθματοδοτοφμενων προγραμμάτων. Από τθσ ιδρφςεϊσ του,  υποςτθρίηει τισ 

γυναίκεσ επιχειρθματίεσ και υποψιφιεσ επιχειρθματίεσ με ζνα ςυςτθματικό τρόπο, 

χρθςιμοποιϊντασ κατάλλθλα εκπαιδευτικά εργαλεία και μεκοδολογικά εργαλεία ςυμβουλευτικισ 

ςτθν  επιχειρθματικότθτα των γυναικϊν.  

Το Κζντρο Εργάνθ αρχικά υλοποιοφςε εκπαιδευτικά προγράμματα για γυναίκεσ που αναηθτοφςαν 

εργαςία ι ικελαν να ξεκινιςουν τθ δικι τουσ επιχείρθςθ, ενϊ παρείχε ςυμβουλευτικι υποςτιριξθ 

επαγγελματικισ ςταδιοδρομίασ και επιχειρθματικότθτασ.  Με τθν πάροδο των ετϊν, το Κζντρο 

Εργάνθ ανζπτυξε και προςάρμοςε τισ υπθρεςίεσ του, διεφρυνε τισ ομάδεσ ςτόχου, δθμιοφργθςε 

εκπαιδευτικά εργαλεία επαγγελματικισ ςταδιοδρομίασ και ανάπτυξθσ τθσ επιχειρθματικότθτασ 

των γυναικϊν, ςυμμετείχε ςε δίκτυα περιφερειακά, εκνικά και διακρατικά μεταφζροντασ τθν 

εμπειρία του και κερδίηοντασ από τθν εμπειρία αντίςτοιχων κζντρων ςτθν Ευρϊπθ.   

Η επιτυχισ πορεία και τα αποτελζςματα των παρεχόμενων υπθρεςιϊν του Κζντρου Εργάνθ, το 

μοντζλο οργάνωςθσ και λειτουργίασ του και θ εφαρμοηόμενθ  μεκοδολογία  τθσ ςυμβουλευτικισ 

επιχειρθματικότθτασ γυναικϊν και δικτφωςθσ,  ςυνιςτοφν το Κζντρο Εργάνθ ωσ μοντζλο ολιςτικήσ 

ςτήριξησ τησ επιχειρηματικότητασ των γυναικϊν. Το μοντζλο αυτό μπορεί να αξιοποιθκεί ςε 

μελλοντικζσ παρεμβάςεισ ςτουσ τομείσ τθσ επιχειρθματικότθτασ, τθσ κοινωνικισ οικονομίασ και 

τθσ απαςχόλθςθσ που κα εςτιάηουν ςτθ διάςταςθ του φφλου και κα ςυμβάλλουν ςτθν 

αξιοποίθςθ των γυναικϊν ςτθν αγορά εργαςίασ μζςω  τθσ επιχειρθματικότθτασ.  

 Πραμα  και ςτόχοι 

Το όραμα του Κζντρου Εργάνθ είναι θ  ιςότιμθ ζνταξθ των γυναικϊν ςτο χϊρο εργαςίασ ,  των 

επιχειριςεων και τθσ κοινωνικισ επιχειρθματικότθτασ κακϊσ και θ ζνταξθ του φφλου ςτισ 

πολιτικζσ απαςχόλθςθσ και ενίςχυςθσ τθσ επιχειρθματικότθτασ.  

Οι ςτόχοι των δράςεων του είναι:  

 Η κατανόθςθ του γεγονότοσ ότι οι γυναίκεσ ζχουν αυξθμζνεσ ανάγκεσ και χρειάηονται 

υποςτιριξθ κακϊσ και  θ καταγραφι των εμποδίων, των ιδιαιτεροτιτων και  των 

πραγματικϊν δεδομζνων.  

 Η διαμόρφωςθ ευνοϊκϊν ςυνκθκϊν που κα επιτρζψουν ςτισ γυναίκεσ και τισ υπόλοιπεσ 

ομάδεσ ςτόχου να αξιοποιιςουν τισ ευκαιρίεσ που δικαιοφνται ςτθν εργαςία, τθν 

οικογζνεια, τθν κοινωνία και τθ ηωι γενικότερα. 

 Η πολφπλευρθ υποςτιριξθ των γυναικϊν μζςα από δράςεισ ςυμβουλευτικισ, 

επιχειρθματικισ εκπαίδευςθσ, μζντορινγκ και δικτφωςθσ. 

 Η ευρφτερθ ςυμβολι ςτθν προϊκθςθ τθσ διάςταςθσ του φφλου ςτον κόςμο τθσ εργαςίασ 

και τθσ επιχειρθματικότθτασ μζςα από ζρευνεσ, εκπαιδευτικά εργαλεία και 

πρωτοβουλίεσ δικτφωςθσ ςε περιφερειακό, εκνικό και ευρωπαϊκό επίπεδο.    

 Η προϊκθςθ  τθσ δικτφωςθσ, ςε όλα τα επίπεδα, των ευπακϊν ομάδων και των ομάδων 

που αντιμετωπίηουν εμπόδια ςτθ δθμιουργία μιασ επιχείρθςθσ. Το Εργάνθ υποςτθρίηει 

ςυνεργατικά εγχειριματα και δίκτυα, ωσ απάντθςθ ςτθν ζλλειψθ πθγϊν ι κεφαλαίου  

 

Β   Ομάδεσ ςτόχου - Επιχειρηματίεσ  
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Οι υπθρεςίεσ που παρζχει καλφπτουν όλο το επαγγελματικό φάςμα των γυναικϊν και καταλιγει 

ςτθν αναηιτθςθ εξαρτθμζνθσ εργαςίασ ι ςτθ δθμιουργία μιασ μικρισ ι κοινωνικισ ςυνεταιριςτικισ 

επιχείρθςθσ.   

Το Κζντρο Εργάνθ υποςτθρίηει γυναίκεσ που κζλουν: 

 Να εληαρζνύλ ή λα επαλεληαρζνύλ ζηελ αγνξά εξγαζίαο. 

 Να βειηηώζνπλ ηελ εξγαζηαθή ηνπο ζέζε. 

 Να δεκηνπξγήζνπλ ή λα βειηηώζνπλ ηε δηθή ηνπο επηρείξεζε. 

 Να ζπλεηαηξηζηνύλ ή λα αλαπηύμνπλ  ηνλ ήδε ππάξρνληα  ζπλεηαηξηζκό ηνπο. 

 Να δεκηνπξγήζνπλ ή λα βειηηώζνπλ ηελ θνηλωληθή ηνπο επηρείξεζε. 

 Να εμνηθεηωζνύλ κε ηε ζύγρξνλε ηερλνινγία θαη λα ηελ αμηνπνηήζνπλ. 

Η ππνζηήξημε γίλεηαη ζηηο πξνζεξρόκελεο γπλαίθεο ζηελ έδξα ηνπ Κέληξνπ Εξγάλε ζηε Θεζζαινλίθε, 

ζην παξάξηεκά ηνπ ζηελ Κνδάλε  ή ζε γπλαίθεο άιιωλ πεξηνρώλ ηεο ρώξαο,  κέζω ηωλ αληελώλ ηνπ 

Εξγάλε θαη ηωλ ζπκπξάμεώλ ηνπ κε ηνπο ηνπηθνύο θνξείο. Μέξνο ηωλ ππεξεζηώλ (κεηά ηελ δηεξεύλεζε 

αλαγθώλ θαη ην πιάλν ζηήξημεο) κπνξεί λα γίλεη θαη από απόζηαζε κε ηε ρξήζε ηειεθωληθήο 

επηθνηλωλίαο θαη ηληεξλεη (ζύγρξνλα ή αζύγρξνλα).  

Από ηηο Υπεξεζίεο ζπκβνπιεπηηθήο ηνπ Κέληξνπ Εξγάλε, θαηά ηελ πεξίνδν 2008-2015,  ωθειήζεθαλ 

ζπλνιηθά  1980 άηνκα   

Η ηξίηε κεγαιύηεξε νκάδα πνπ πξνζέξρεηαη ζην Κέληξν είλαη νη ππάξρνπζεο επηρεηξεκαηίεο πνπ, όπωο 

θαίλεηαη θαη από ηνλ πίλαθα πνπ αθνινπζεί απνηεινύλ ην 18,23% ηνπ ζπλόινπ ηωλ εηζεξρνκέλωλ. Η 

θαηάζηαζή ηνπο κπνξεί λα είλαη νπνηαδήπνηε θαη κε ηελ ζεηξά κεγέζνπο είλαη: άλεξγεο, εξγαδόκελεο, 

επηρεηξεκαηίεο (πνπ ζέινπλ λα αιιάμνπλ δξαζηεξηόηεηα) ή αθόκε θαη κηθξόο αξηζκόο δεκνζίωλ 

ππαιιήιωλ θαη αθόκε κηθξόηεξνο ζπληαμηνύρωλ.  

 

Ρίνακασ:  Αριθμόσ ωφελοφμενων, 2008-2015 

2008 2009 2010 2011 2012 2013 2014 2015 Σφνολο 

221 
336 

 

189 

  

111 

  

221 

 

267 

 

347 

 

288 1980 

 

Ρίνακασ:  Αριθμόσ ωφελοφμενων - υπαρχουςϊν επιχειρηματιϊν -κοινωνικϊν επιχειρηματιϊν 

2008 
2009 2010 2011 2012 2013 2014 2015 Σφνολο 

48 55 37 22 40 50 61 48 
361 

Ρηγή: Βάςη δεδομζνων ωφελουμζνων Κζντρου Εργάνη 

Σθμείωςθ: Τα άτομα ςτουσ πίνακεσ αυτοφσ, υπολογίηονται μόνο μία φορά, ανεξάρτθτα εάν προςζρχονται 

περιςςότερεσ φορζσ κατά τθ διάρκεια του ίδιου ζτουσ ι περιςςότερων ετών.    

 

Κατά τθν τελευταία τριετία, ςτθ ςυμβουλευτικι τθσ επιχειρθματικότθτασ για τισ κοινωνικζσ 

επιχειριςεισ ςυμμετείχαν και άνδρεσ (ποςοςτό 14% των ςυμμετεχόντων), λόγω τθσ μικτισ 
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ςφνκεςθσ, ωσ προσ το φφλο, των κοινωνικϊν επιχειριςεων και κάποιων ειδικϊν προγραμμάτων 

του Εργάνθ που απευκφνονταν και ςτα δφο φφλα.  

Το Εργάνθ παραμζνει το Κζντρο που παρζχει υπθρεςίεσ ςε γυναίκεσ που εντάςςονται ςε 

ευπακείσ κοινωνικά ομάδεσ. Σχεδόν το 50% των ωφελουμζνων γυναικϊν  του Εργάνθ  ανικουν 

ςε ειδικι κοινωνικι κατθγορία ( μονογονεϊκζσ οικογζνειεσ, άνεργεσ άνω των 45, γυναίκεσ τθσ 

υπαίκρου με χαμθλά προςόντα, μετανάςτριεσ και πρόςφυγεσ). 

 

Γ.  Υπηρεςίεσ και δραςτηριότητεσ που αφοροφν ςτισ επιχειρηματίεσ    

Η βαςικι υπθρεςία που παρζχεται ςτισ υπάρχουςεσ επιχειρθματίεσ είναι αυτι τθσ ατομικισ 

ςυμβουλευτικισ ςε επιχειρθματικά κζματα, ενϊ ςυμπλθρωματικά παρζχεται νομικι 

ςυμβουλευτικι, ψυχοκοινωνικι ςτιριξθ και δικτφωςθ.    

i. Ατομική ςυμβουλευτική: 

Πρόκειται για ατομικά ραντεβοφ των γυναικϊν που αναηθτοφν ςτιριξθ ςε κζματα 

επιχειρθματικότθτασ, με τισ εξειδικευμζνεσ ςυμβοφλουσ του Κζντρου. Στο πρϊτο ραντεβοφ γίνεται θ 

διερεφνθςθ των αναγκϊν κάκε επιχειρθματία, ϊςτε μζςα από τθ ςυηιτθςθ και τθν ανάλυςθ των 

υπθρεςιϊν του Κζντρου να επιλεγοφν οι υπθρεςίεσ που αρμόηουν ςτθν κάκε περίπτωςθ. Η πρακτικι 

αποδεικνφει ότι θ ςυντριπτικι πλειοψθφία των γυναικϊν που προςζρχονται ςτο Κζντρο επιλζγει 

άμεςα τθν ςυνζχιςθ τθσ ατομικισ ςυμβουλευτικισ και προςανατολίηεται ςτισ λοιπζσ υπθρεςίεσ 

επιχειρθματικότθτασ, ανάλογα με τισ ανάγκεσ τθσ.  

Στθν περίπτωςθ των επιχειρθματιϊν θ ςυμβουλευτικι κυρίωσ επικεντρϊνεται είτε ςε τομείσ που οι 

ίδιεσ ι οι επιχειριςεισ τουσ δείχνουν να χωλαίνουν ι ςε τομείσ που κζλουν ανάπτυξθ.   

Οι τομείσ που καλφπτονται  από τθν ατομικισ ςυμβουλευτικισ είναι οι εξισ: 

 Γενικζσ κατευκφνςεισ – Οργάνωςθ – Διοίκθςθ επιχείρθςθσ  

 Αυτογνωςία, Ψυχολογικι Ενδυνάμωςθ, Διαχείριςθ Άγχουσ  

 Αξιολόγθςθ επενδφςεων– Τιμολογιακι Πολιτικι  

 Νομικι μορφι - Λογιςτικά & Φοροτεχνικά Θζματα 

 Θζματα Προϊκθςθσ - Προβολισ – Διαφιμιςθσ 

 Χρθματοδότθςθ – Προγράμματα  

 Νομικά Θζματα   

 Ειςαγωγι νζων τεχνολογιϊν  

 Δικτφωςθ και προβολι ςτο Διαδίκτυο 

Στόχοσ τθσ ατομικισ ςυμβουλευτικισ είναι θ παροχι πλθροφόρθςθσ και κατευκφνςεων ςτισ 

γυναίκεσ επιχειρθματίεσ. Σε κάκε ςυνάντθςθ επιχειρείται ςε βάκοσ ανάλυςθ των κεμάτων που 

ενδιαφζρουν τθ γυναίκα, χωρίσ να υποκακιςτοφν οι ςφμβουλοι τθ δουλειά που κα πρζπει να γίνει 

από τθν ίδια τθν ενδιαφερόμενθ. 

Κάκε ςυνάντθςθ με ςφμβουλο διαρκεί 40’-45’ και κακορίηεται με τθ βοικεια τθσ γραμματείασ, 

εφόςον και όταν προκφπτει ανάγκθ από τθν πλευρά τθσ γυναίκασ.  

Τηλε-ςυμβουλευτική: 

Η τθλε-ςυμβουλευτικι, όπωσ και ςτθν περίπτωςθ των υποψθφίων επιχειρθματιϊν, αποτελεί μια 

προζκταςθ τθσ υπθρεςίασ τθσ ατομικισ ςυμβουλευτικισ. Δίνει τθ δυνατότθτα ςτισ γυναίκεσ που 
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ζχουν χρθςιμοποιιςει ατομικι ςυμβουλευτικι και κατά ςυνζπεια γνωρίηουν τον τρόπο λειτουργίασ 

τθσ, να τθν χρθςιμοποιιςουν από απόςταςθ. Κάτι τζτοιο προτείνεται ςε ιδιαίτερεσ ςυνκικεσ, διότι θ 

ςυμβουλευτικι από απόςταςθ δεν μπορεί ςτθν πραγματικότθτα να υποκαταςτιςει τισ προςωπικζσ 

ςυναντιςεισ. Ενδεικτικά αναφζρεται ότι θ τθλε-ςυμβουλευτικι ενδείκνυται να χρθςιμοποιθκεί ςτισ 

περιπτϊςεισ  που θ ενδιαφερόμενθ κζλει να χρθςιμοποιιςει τθ ςυμβουλευτικι αλλά: 

 δεν μζνει ςτθ Θεςςαλονίκθ, 

 δεν ζχει ευχζρεια χρόνου (λόγω εργαςίασ, παιδιϊν, κλπ.), 

 ζχει ιδθ κάνει ατομικι ςυμβουλευτικι και χρειάηεται εξειδικευμζνθ ςτιριξθ ςε κάποιο 

ςυγκεκριμζνο κζμα. 

 

Κατάςτρωςη ςυνολικοφ Επιχειρηματικοφ Σχεδίου (business plan) η επιμζρουσ βημάτων:  

Με βάςθ τθ μακροχρόνια εμπειρία του Κζντρου Εργάνθ ςτθν υποςτιριξθ των γυναικϊν, που ενϊ 

ζχουν επιχείρθςθ αγνοοφν το τι κα πει επιχειρθματικό ςχζδιο, ι κζλουν να αναπτφξουν ζνα νζο 

προϊόν ι τμιμα τθσ επιχείρθςισ τουσ, κρίνεται απαραίτθτο κάποιεσ φορζσ για ζναν αρικμό 

επιχειρθματιϊν να μπουν ςτθ διαδικαςία να καταςτρϊςουν το επιχειρθματικό ςχζδιο (business 

plan) που κα τουσ επιτρζψει να αναπτφξουν τθ επιχείρθςι τουσ, ι να βελτιϊςουν διαδικαςίεσ και 

τμιματά αυτισ. Η βάςθ τθσ υπθρεςίασ αυτισ είναι ζνα εξειδικευμζνο εκπαιδευτικό υλικό, ζνα 

ςφςτθμα αυτοεκπαίδευςθσ, που επιτρζπει ςτθν ενδιαφερόμενθ να προχωριςει βιμα προσ βιμα 

ςτθ διαδικαςία δθμιουργίασ και οργάνωςθσ μίασ επιχείρθςθσ και ςφνταξθσ ενόσ επιχειρθματικοφ 

ςχεδίου, χωρίσ να απαιτεί εξειδικευμζνεσ γνϊςεισ.  Είναι παρόμοιο με αυτό για τισ υποψιφιεσ 

επιχειρθματίεσ αλλά προςαρμοςμζνο ςχετικά.  

Το εκπαιδευτικό υλικό υπάρχει ςε ζντυπθ και θλεκτρονικι μορφι και αποτελείται από δφο μζρθ: το 

κεωρθτικό μζροσ που είναι χωριςμζνο ςε κεφάλαια - βιματα για τθ δθμιουργία τθσ επιχείρθςθσ  και 

το πρακτικό μζροσ που περιζχει φφλλα εργαςίασ (πρακτικισ) για κάκε κεφάλαιο. 

Η ομάδα πραγματοποιεί δφο ςυναντιςεισ τθν εβδομάδα ςε απογευματινζσ ϊρεσ, για χρονικό 

διάςτθμα 4-6 εβδομάδων. Κάκε βιμα - κεφάλαιο παρουςιάηεται από εξειδικευμζνο ςτο κζμα 

ειςθγθτι. Ανάλογα με τθν ζκταςθ τθσ ενότθτασ θ παρουςίαςθ γίνεται ςε μία ι περιςςότερεσ 

ςυναντιςεισ παρουςίαςθσ του κεωρθτικοφ μζρουσ και αντίςτοιχεσ ςυναντιςεισ επεξεργαςίασ των 

φφλλων εργαςίασ. Η ςυνάντθςθ για τθν επεξεργαςία των φφλλων εργαςίασ προχποκζτει ότι οι 

ςυμμετζχουςεσ ζχουν ιδθ επεξεργαςτεί μία ςειρά αςκιςεων, με ςτόχο τθν εφαρμογι τθσ κεωρίασ 

ςτα δεδομζνα τθσ επιχείρθςθσ που προςπακεί να δθμιουργιςει θ κάκε μία. Αυτό ζχει ωσ 

αποτζλεςμα τθν παρουςίαςθ διαφορετικϊν τρόπων αντιμετϊπιςθσ και τον εντοπιςμό των 

καλφτερων πρακτικϊν, που τελικά γίνεται μζςα από τθ ςυηιτθςθ από τισ ίδιεσ τισ επωφελοφμενεσ, 

με τθν κακοδιγθςθ του ειςθγθτι. 

Σθμείωςθ: ςτισ υπάρχουςεσ επιχειρθματίεσ δίνεται θ δυνατότθτα να επιλζξουν μαηί με τθ ςφμβουλό 

τουσ να παρακολουκιςουν τμιμα τθσ εκπαίδευςθσ και όχι το ςφνολο.  

Δ. Επίλογοσ: Ζνα ολιςτικό μοντζλο υποςτήριξησ των επιχειρηματιϊν γυναικϊν  

Οι υπθρεςίεσ που παρζχονται ςτισ επιχειρθματίεσ γυναίκεσ αφοροφν τισ επιχειρθματίεσ ςε όλα 

τα ςτάδια ανάπτυξθσ τθσ επιχείρθςθσ – υποψιφιεσ,  νζεσ  και κακιερωμζνεσ επιχειρθματίεσ  και 

όλεσ τισ μορφζσ ανάπτυξθσ τθσ επιχειρθματικότθτασ – ςυμβατικι, ςυνεταιριςτικι, κοινωνικι. Σε 

ςυντριπτικό ποςοςτό οι υπθρεςίεσ είναι ςυμβουλευτικζσ και   εξατομικευμζνεσ και βαςίηονται 
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ςτθν κινθτοποίθςθ των ίδιων των ωφελουμζνων, ϊςτε να κατανοιςουν και να ςχεδιάςουν ζνα 

επαγγελματικό/επιχειρθματικό πλάνο, να κζςουν τισ δικζσ τουσ προτεραιότθτεσ και ςτόχουσ, να 

διεκδικιςουν τθν επίτευξθ των αποφάςεων τουσ.  

Επίκεντρο των παρεχόμενων ςυμβουλευτικϊν υπθρεςιϊν είναι θ προςωπικι ανάπτυξθ των 

ωφελουμζνων μζςα από τθν απόκτθςθ γνϊςεων και δεξιοτιτων αλλά και θ ψυχολογικι  ςτιριξθ 

και   ενθμζρωςθ  που είναι απαραίτθτα ϊςτε να επιτφχουν τουσ ςτόχουσ τουσ. Η ςυμβουλευτικι 

ςτθν επιχειρθματικότθτα αφορά ςτθν ανάπτυξθ των δεξιοτιτων και γνϊςεων τθσ υποψιφιασ, 

νζασ  ι κακιερωμζνθσ επιχειρθματία ϊςτε να είναι ςε κζςθ να καταςτρϊςει και να υλοποιιςει 

ζνα επιχειρθματικό ςχζδιο, ςε αντίκεςθ με τουσ ςυμβοφλουσ επιχειριςεων που ςχεδιάηουν ζνα 

‘αποτελεςματικό’ επιχειρθματικό ςχζδιο και αφινουν τουσ επιχειρθματίεσ να το υλοποιιςουν.  

Οι δφο κεντρικοί άξονεσ του μοντζλου του Κζντρου Εργάνθ είναι θ ενδυνάμωςθ και θ ολιςτικι 

προςζγγιςθ ( Πίνακασ). 

 

ΡΙΝΑΚΑΣ: Οι κεντρικοί άξονεσ του μοντζλου 

Ενδυνάμωςθ  Ολιςτικι προςζγγιςθ  

Η ενίςχυςθ τθσ αυτοεκτίμθςθσ των 

γυναικϊν ϊςτε να μπορζςουν  να 

αναλάβουν τθν ευκφνθ τθσ προςωπικισ, 

επαγγελματικισ και οικογενειακισ τουσ 

ηωισ και να πάρουν οι ίδιεσ τισ καλφτερεσ 

αποφάςεισ για το μζλλον τουσ.  

Η ολιςτικι προςζγγιςθ είναι θ 

ςυμβουλευτικι που αντιμετωπίηει τθ 

γυναίκα ωσ ολότθτα και λαμβάνει υπόψθ 

όλουσ τουσ ρόλουσ που αυτι ζχει 

αναλάβει , κακϊσ αυτοί εμπλζκονται και 

ςυχνά ςυγκροφονται ςτθν επαγγελματικι 

τθσ  ςταδιοδρομία.  

 

Τα βαςικά χαρακτθριςτικά του μοντζλου,  ςτο οποίο βαςίηονται οι υπθρεςίεσ του Κζντρου 

Εργάνθ  καταγράφονται ςτον Πίνακα 20.3. 

 

Ρίνακασ: Τα χαρακτηριςτικά του  μοντζλου των υπηρεςιϊν του Εργάνη 

1 βιωματικι προςζγγιςθ 

2 
γνϊςθ μζςα από τθν εμπειρία 

3 
αναγνϊριςθ και αξιοποίθςθ προχπάρχουςασ γνϊςθσ και εμπειρίασ που δεν 

προζρχεται μζςα από τα επίςθμα εκπαιδευτικά κανάλια 

4 
γνωριμία με τον εαυτό, κατανόθςθ κετικϊν και αρνθτικϊν ςτοιχείων 

5 
είςοδο ςτον κόςμο τθσ δια βίου μάκθςθσ μζςα από τθν κατανόθςθ ελλείψεων 

ςτισ απαραίτθτεσ γνϊςεισ  ι ςτθ βελτίωςθ δεξιοτιτων απαραίτθτων για να 

ςτθκεί και να λειτουργιςει επιτυχθμζνα μια επιχείρθςθ 

 

Οι υπθρεςίεσ υποςτιριξθσ των γυναικϊν επιχειρθματιϊν αλλθλοςυμπλθρϊνονται. Εκτόσ από τθν 

ατομικι  ςυμβουλευτικι επιχειρθματικότθτασ (Σχιμα 20-4), που είναι ο κφριοσ κορμόσ, 

παρζχεται ευζλικτθ και εντατικι κατάρτιςθ ςτθν αξιολόγθςθ τθσ επιχειρθματικισ ιδζασ και ςτθ 

δθμιουργία επιχειρθματικοφ ςχεδίου, υπθρεςία αναδοχισ από μζντορα (mentoring), εκπαίδευςθ 

ομοτίμων, εκπαιδευτικά προγράμματα  και δικτφωςθ με φορείσ και άλλεσ επιχειρθματίεσ.    
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Σχήμα: Ατομική επιχειρηματική ςυμβουλευτική 

 
 

 

 

Β. Τα βήματα ςυμβουλευτικήσ επιχειρηματικότητασ ςτο Κζντρο  Εργάνη 

Για όλεσ τισ ωφελοφμενεσ του Κζντρου, ανεξάρτθτα αν ςτοχεφουν ςτθν απαςχόλθςθ ι τθν 

επιχειρθματικότθτα, θ αρχικι επαφι με το Κζντρο αλλά και τα πρϊτα βιματα ςτθ 

ςυμβουλευτικι είναι κοινά ( Σχιμα 20-5).  

 

Σχήμα: Τα βήματα ατομικήσ ςυμβουλευτικήσ 

 

 
 

Τα τζςςερα πρϊτα βιματα τθσ ςυμβουλευτικισ διαδικαςίασ  

Ρρϊτο βήμα:  ενθμζρωςθ για τισ υπθρεςίεσ του Κζντρου και καταγραφι του αρχικοφ αιτιματοσ.  

Δεφτερο βήμα: διερεφνθςθ του προςωπικοφ και επαγγελματικοφ προφίλ και αναλυτικι 

καταγραφι όλων των πικανϊν αιτθμάτων που πολλζσ φορζσ διαφοροποιοφνται από το αρχικό.  
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Κατανόθςθ 
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αυτοαντιλθψ
θ  

Ενδυνάμωςθ  

Συμβουλευτικ
ι 

απαςχόλθςθσ 
ι 

επιχειρθματικ
ότθτασ 

Καταγραφι 
αρχικοφ 

αιτιματοσ  
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Τρίτο βήμα: καταγραφι δεξιοτιτων και απαραίτθτων επαγγελματικϊν χαρακτθριςτικϊν, θ 

κατανόθςθ του εαυτοφ, των δυνατϊν και αδφνατων ςθμείων, των αξιϊν και των κινιτρων αλλά 

και των γνϊςεων, εμπειριϊν ι εμποδίων που υπάρχουν και ςχετίηονται με τθν επικυμθτι 

επιχειρθματικι δραςτθριότθτα (αυτογνωςία). Στόχοσ είναι θ κατανόθςθ τθσ φπαρξθσ ςθμείων 

προσ βελτίωςθ, προβλθμάτων που χρειάηονται λφςθ, εμποδίων που πρζπει να ξεπεραςτοφν, 

δυνατοτιτων, γνϊςεων ι εμπειριϊν που πρζπει να αξιοποιθκοφν.  

Τζταρτο βήμα: Σε πλείςτεσ περιπτϊςεισ, το αμζςωσ επόμενο βιμα είναι θ εμψφχωςθ και θ 

ενδυνάμωςθ. To βιμα αυτό είναι απαραίτθτο για όςεσ γυναίκεσ αντιμετωπίηουν χαμθλι 

αυτοεκτίμθςθ, ζχουν ςοβαρά εμπόδια ςτθν προςωπικι τουσ ηωι ι αντιμετωπίηουν 

οποιουςδιποτε λόγουσ κοινωνικοφ αποκλειςμοφ, καταςτάςεισ που αφοροφν ςυχνά μεγάλο 

αρικμό από τισ ωφελοφμενεσ του Κζντρου Εργάνθ.  Στο ςτάδιο αυτό θ κάκε ωφελοφμενθ είναι ςε 

κζςθ να αποφαςίςει αν μπορεί και αν κζλει να κάνει το βιμα προσ τθ δθμιουργία μιασ 

επιχείρθςθσ οπότε και θ ςυμβουλευτικι επικεντρϊνεται ςτθν επιχειρθματικι ιδζα τθσ 

ωφελοφμενθσ και ςτθν αξιολόγθςι τθσ. 

 

Ρζμπτο βήμα: Η επιχειρθματικι ςυμβουλευτικι  

Στθν περίπτωςθ των κακιερωμζνων  επιχειρθματιϊν προςφζρεται ςτιριξθ ϊςτε:  

- Να κάνουν ςυμβουλευτικι με ειδικοφσ ςε κζματα αιχμισ για επιχειρθματίεσ (ενδεικτικά 

αναφζρονται: διαφιμιςθ, κοςτολόγθςθ, ανάπτυξθ πελατολογίου) 

- Να εντοπίςουν και να επιλφςουν τυχόν προβλιματα ςτθν οργάνωςθ και τθ διοίκθςθ τθσ 

επιχείρθςθσ 

- Να δρομολογιςουν ςχζδια ανάπτυξθσ τθσ επιχείρθςθσ 

- Να ενθμερωκοφν για δυνατότθτεσ χρθματοδότθςθσ 

 

Λεπτομζρειεσ για τα πεδία τθσ ςυμβουλευτικισ αναλφκθκαν παραπάνω.  

Επιςθμαίνεται ότι, το μοντζλο του Κζντρου είναι ευζλικτο και δυναμικό και προςαρμόηεται ςτισ 

ανάγκεσ και τα ιδιαίτερα χαρακτθριςτικά τθσ κάκε μιασ ωφελοφμενθσ χωριςτά. Αυτό πρακτικά 

ςθμαίνει ότι θ  ωφελοφμενθ  δεν είναι υποχρεωμζνθ να ακολουκιςει όλα τα προαναφερόμενα 

βιματα αλλά μπορεί να επικεντρωκεί  ςτα κζματα, τα οποία θ ίδια πρζπει ι κζλει να αναλφςει 

και να λφςει.  Κατά μζςο όρο ςε κάκε ωφελοφμενθ δυνθτικι ι νζα επιχειρθματία αντιςτοιχοφν 

12 ςυνεδρίεσ ομαδικισ ςυμβουλευτικισ και 5 ϊρεσ ατομικισ ςυμβουλευτικισ, ενϊ ςτθν 

περίπτωςθ των κακιερωμζνων επιχειρθματιϊν ο μζςοσ όροσ ανζρχεται ςε 5-7 ςυνεδρίεσ.  

 

Σχιμα: Κατανομι ςυνεδριϊν ανά ωφελοφμενθ τθσ υπθρεςίασ επιχειρθματικότθτασ, όταν 

πρόκειται για επιχειρθματία.  
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Από τα ςτοιχεία των δφο τελευταίων ετϊν προκφπτει ςτακερό και ςχετικά μικρό  ποςοςτό των  

ωφελοφμενων (15% περίπου)  που δεν ολοκλθρϊνει τθ ςυμβουλευτικι διαδικαςία.  
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