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PREFACE

The FOREMOST Conference has been a meeting point for academics, entrepreneurs, civil
society repesentatives and students; a great opportunity for presenting recent research
outcomes, and also for exchanging views about the future of entrepreneurship in Greece, with
reference to the current economic crisis, from both the perspectives of theoryaaticepr
Moreover, participants in the Conference highlighted the gender issue and the
multidimensional nature of entrepreneurship bringing forward the potential of
interdisciplinary research in the entrepreneurship field.

Contributors to the conferencepdared entrepreneurial intentions, analyzed the concept of

the entrepreneur in relation to gender, investigated the role that education can play in the
development of entrepreneurial skills, presented useful tools for female entrepreneurs and
sharedonbapdperi ences. I n addition, an entreprt
as a way for states to evade crisis.

| find it hard to put into few words the rich discussions that took place in all the sessions and
the lively debates that the exchangenaaningful ideas always sparks off. However, | shall
try to offer a brief overview of the Confere
underlined the critical role that entrepreneurship can play in turbulent times. Second, it was
stressed that ardader understanding of both the concepts of entrepreneurship and the
entrepreneur will promote not only economic growth and prosperity, but also social
development and progress. Finally, there was a consensus among the participants, that
although more antchore people recognize the importance of entrepreneurship, there is a need
for a mentality changeas well as for reforms in the institutional framework for an
entrepreneurial culture and an entrepreneurial ecosystem to grow successfully. To this
backgroud, research outcomes can be useful tools in the hands of policy makers.

All in all, the FOREMOST Conference has been a fruitful initiative. It brought together
people from different backgrounds, who not only presented research outcomes and personal
experiences, but also shared their passion about entrepreneurship and their willingness to
bring about changes either in their research fields, in the case of academics, or in practice, in
the case of the entrepreneurs, or in policies, acting all togethematashdem as policy
entrepreneurs.
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Entrepreneurship in turbulent times Conference.
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The study of female entrepreneurship

The main idea behind the Foremost project

Presentation /

Structure \%{ew evidence- Studies from the Foremost project

Implications for education, training and policy

Presented by :
Leonidas A. Zampetakis, August 2016

Introduction- The study of female entrepreneurship

Female entrepreneurship, as a subject of academic research, has
attracted a considerable amount of attention in recent years, and
is fast becoming a primary focus for scholars, practitioners and
governments alike.

This increase in gender specific entrepreneurship would appear to
be due as much to the increase in entrepreneurship research
activity overall, as to the growing recognition that women now make
a valuable contribution to national economies worldwide in terms of
Job creation, economic growth and wealth generation.

Presented by :
Leonidas A. Zampetakis, August 2016
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Buft....

Women still have an alarmingly poor share in the new venture
creation market and, compared to their male counterparts, tend to
start and manage their businesses differently, opting for

unconventional industries, mainly in the services sector.

Presented by :
Leonidas A. Zampetakis, August 2016

Some facts....

According to the Global Entrepreneurship Monitor project (GEM)
in nearly all of the 70 countries included in the project the rate of
men's venture creation is higher than that of women.

According to the Global University Entrepreneurial Spirit
Students' Survey project (GUESSS project) conducted in 34
countries and at more than 700 universities the 10.7% of all male
students strive for an entrepreneurial career path, compared to
only 6.6% of all female students.

Presented by :
Leonidas A. Zampetakis, August 2016
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In comparison to other European countries, Greece exhibits a
clear larger than average gender gap in entrepreneurship.

Data from the GEM project suggest that during 2014, the
percent of the working age population engaged in either the
start-up or new firm phase of entrepreneurial activity was
67.2% for males and 32.8 for females
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Although the particular difficulties associated with
female entrepreneurship have been emphasized in the
literature, the specific differences associated with
women entrepreneurs and how they contrast with
their male counterparts have received less attention

from the academic community.

Presented by :
Leonidas A. Zampetakis, August 2016
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What's the main idea behind Foremost project?

The main idea of the Foremost project rests on the fact that
women's culturally specific social identity is a potent predictor
of their entrepreneurial motivation and predisposition for

business growth.

Presented by :
Leonidas A. Zampetakis, August 2016

Specifically....

We separate sex, from gender to distinguish between biological
characteristic of males and females and the meanings that
societies and individuals ascribe to male and female categories.

Individuals throughout the life course are taught (implicitly or
explicitly) which behaviors and roles are desirable for men or
women in society. As such most individuals accept or internalize
the cultural meanings associated with their sex-meanings.

Gender identity (i.e., masculinity, femininity) represents the
extent to which an individual believes that he or she possesses
traits associated with traditional gender stereotypes

10
Presented by :
Leonidas A. Zampetakis, August 2016
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In the FOREMOST project our purpose is to:

(1) Investigate whether gender identity can explain differences
in entrepreneurial motivation between men and women

(2) Investigate how varying those factors can explain
predisposition for growth of female enterprises in Greece;

(3) Develop culture-specific measurement instruments
appropriate for use in researching female entrepreneurship
which can also be generalized cultures like Greece. this.

Presented by :
Leonidas A. Zampetakis, August 2016

Studies from the Foremost project - New evidence
for the growth of women owned business

Study 1 - Growth in female owned firms: The role of
emotional support seeking

1. We examined the moderating role of gender on the
relationship between emotional support seeking (ESS)
and business growth.

2. Data were based on 272 6Greek entrepreneurs (112
women).

3. Results from multi-group path analysis suggest that the
effect of ESS on business growth was significant only
for women entrepreneurs.

4. We interpreted this as evidence to support the
proposition that men and women might utilize different
coping behavior when responding to stress related to

— the growth of their business.

Leonidas A. Zampetakis, August 2016
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The model ...
Sex/male-female

Emotional Support
Seeking

p Business Growth

Emotional support seeking is Responsibility for business
emotional self-regulation and employees causes high
with the assistance of levels of stress, negative
significant others. emotions and mental strain.

13
Presented by :
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The results ...
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STUdy 2 - Sex differences in entrepreneurs’ growth intentions:
An identity approach

Overview-Conceptual Model

We examined the relationships among entrepreneurs’ sex, gender identity,
business growth intention and the moderating role of independent self -
construal.

Indepedent
self-construal

Gender identity
(Masculinity -
Femininity}

Business Growth
Intention

f
J

‘ Control variables

Sex
(1=male, 2=female}

4

15

Presented by :
Leonidas A. Zampetakis, August 2016

1. We examined whether and the extent to which biological
sex is associated with gender identity and entrepreneurs’
business growth intentions.

2. Data were based on 550 Greek entrepreneurs (250
women).

3. Results from conditional process analyses suggest that
male entrepreneurs are most likely to exhibit a
stereotypical masculine gender identity and female
entrepreneurs are most likely to exhibit a stereotypical
feminine identity.

16
Presented by :

Leonidas A. Zampetakis, August 2016
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4. We gender identity partially mediate biological sex
effects on entrepreneurs’ business growth intentions.

5. Independent-self = construal = moderates  the
relationship between sex and gender identity and
between gender identity and growth intentions

In order for women to gain legitimacy as entfrepreneurs they are
encouraged to adopt and reproduce attitudes and behaviors which are
in fact reproductions of what men do and what men are.

Men are more likely to be socialized to construct an independent self-
construal (i.e., as separate from others, aiming fo maintain a sense of
autonomy and uniqueness). Women are more likely to be socialized to
develop a social self that is marked by the motivation to be connected
connected to others.

Thus our results provide evidence to support the proposition that when
women emulate the behavior of the idealized male, there is evidence of

misfit (i.e., lower growth intentions).

17
Presented by :
Leonidas A. Zampetakis, August 2016

In summary....

Emotional support seeking is positively related to
business growth for women entrepreneurs (after
controlling for the effects of entrepreneurs’
dispositional positive affect, internal locus of control,
need for achievement and age), but not for male
entrepreneurs.

This is the 1st time such a result is reported in the
literature.

18
Presented by :
Leonidas A. Zampetakis, August 2016
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The dimensions of gender identity (masculinity and
femininity) fully mediated the effects of entrepreneurs’
biological sex on his/her business growth intentions.

Moreover, results provided evidence that the indirect
effect of sex on business growth intentions (via
femininity) was contingent on entrepreneurs’
independent self-construal.

19
Presented by :

Leonidas A. Zampetakis, August 2016

“| Implications

In recent years, entrepreneurship research has been criticized
for simply categorizing people based on their biological sex and
using it to explain differences between men and women in the rate
and type of entrepreneurial activity in society

In the studies presented we separated sex, from gender to
distinguish between biological characteristic of males and females
and the meanings that societies and individuals ascribe to male and

female categories.

The image of the entrepreneur has traditionally been masculinized
and rooted in masculine discourse.

20
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Leonidas A. Zampetakis, August 2016
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Our studies have some practical implications for business policy
formulation and the teaching of entrepreneurship.

For example: Educators should craft strategies and
learning environments that validate and stimulate
womens' identity in a way that does not emulate the
behavior of the idealized male entrepreneur.

Women wanting to grow their business may be
disadvantaged when they do not fit the prevalent
stereotype (i.e. high levels of independent self-

construal).

Presented by :
Leonidas A. Zampetakis, August 2016

Furthermore, seeking emotional support may offer
a way to take direct action to alleviate problems
associated with business growth.

Building up and maintaining close relationships is
an action step that directly helps the development
of tight network of relationships and
interconnected groups that protect and of fer
security.

Presented by :
Leonidas A. Zampetakis, August 2016
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your attention Il
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Cultural identity, emotion, and achievement
motivations: A crossgender comparson

Konstantinos Kafetsios*, Aspasia Papachiou, Sotiris Karaolanis, Marcela Serediova

*Applied Psychology Laboratory, Psychology Department, University of Crete
* kafetsios@gmail.com
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Cultural identity, emotion, and

achievement motivations: A cross-gender
comparison

Kafetsios, K., Papachiou, A., Karaolankis, S., &
Serediova, M.

ENTREPRENEURSHIP IN TURBULENT e b

TIMES RESEARCH AND TECHNOLOGY

Cultural Conception of Self (Markus & Kitayama,
1991)

Independent Interdependent
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Social Complexity !‘

Need for Social Order

Culture as a Meaning and
Information System

Values Related to
Interpersonal Relationships

Values Related to Emotions

l

Nerms Regarding

Emetion I By |

Figure 1 A functional view of the relationship between cultural value
orientations and emotions

| Source: Matsumoto et al., 2008 |

Germany GREECE

in comparison with the below

112
67 =157 65
=10) 57
: I I ] I I :
35
PDI UA] LTO

DV MAS

| B Cermany Bl Greece '

23



ELSEVIER Journal of Consumer Psychology 15 (2009) 250 - 260

I[dentity-based motivation: Implications for action-readiness,
procedural-readiness. and consumer behavior

Daphna Oyserman

Institute jor Social Researchi. University of Miciiigan, Ann Arbov, M 48196-1248, USA

¢ Cultural orientation can importantly impact
decisions and motivation

Zampetakis et al., 2015

 Independent self-construal, both in its chronic
and its temporarily activated aspects predicted

higher entrepreneurial intentions

24



The influence of independence and
interdependence on emotion

 Higher chronic and temporarily activated
interdependence are associated with cognitive
biases towards emotion processing (Kafetsios &
Hess, 2015)

* Higher independence = more positive emotion
experience (Kafetsios & Karagiannopoulos, 2011)

.|
A cultural mismatch: Independent cultural norms produce greater increases in
cortisol and more negative emotions among first-generation college students

Nicole M. Stephens ¥ Sarah SM. Townsend ?, Hazel Rose Markus ”, I Taylor Phillips ©

« Experiment: Framing the university culture in
terms of independent norms (cultural mismatch)
led first-generation students to show greater
increases in cortisol and less positive/more
negative emotions than continuing-generation
students while giving a speech. However,
reframing the university culture to include
interdependent norms (cultural match) eliminated
this gap.

Journal of Experimental Social Psychology

25



Gender and cultural orientation

» In USA samples, women are typically
characterized by higher interdependence
whereas men are characterized by higher

independence

Aims

* To explore relationships between IND - INTR self
construal and entrepreneurial attitudes, intentions
and emotions in samples of WOMEN & MEN :
= Employees (Public, private)
= Unemployed
= Entrepreneurs

* To test weather a GND x SC mis-match leads to
differences in entrepreneurial attitudes and
intentions

26



Sample 1: Employees & Unemployed

* N =1184 50% females

* Age = 18-59, mean = 38.15, SD = 11.14
* Public servants = 24.1%

* Private sector = 26.6%

* Unemployed = 49.3%

Sample 2: Entrepreneurs

* N = 572, 50% females

« Age = 21-66, mean = 44.76 (SD = 8.37)

27



Measures

* Independent & Interdependent self-construal
(Singelis, 1994)

 Independent and interdependent values

» Entrepreneurial attitudes & intentions

IND INTR Self construa!

S e e

Males 5.12 (.08) 5.12 (.07) 5.05 (.06) 5.14 (.05)
Females  4.97 (.07) 4.99 (.07) 4.96 (.06) 5.24 (.05)

Gender : Women overall Lower in
INDEPENDENCE in PS, PVS, Unemployed

Unemployed

Males 5.22 (.07) 5.24 (.06) 5.20 (.05) 5.32 (.05)
Females 5.27(.07) 5.30 (.06) 5.33 (.05) 5.40 (.05)

Controls: Age, S Social Status

28



Gender, employment status and SC

* Women were overall less independent but not in
women entrepreneurs.

* There were no Gender differences in SC by
employment status

* In independence Men and Women

Norms

Males 4.53 (.06) 4.52 (.05) 4.52 (.04) 4.65 (.04)
Females 4.58 (.06) 4.44 (.06) 4.51(.05) 4.60 (.04)

INTR Public Private Unemployed
sector Sector

Males 4.90 (.05) 4.93 (.04) 4.99 (.04)
Females  4.94 (.05) 4.87 (.04) 4.97(.04)

Controls: Age, S Social Status

29



E. Attitudes & Intentions

Attitude | Public Private Unemployed | Entrepreneurs
sector Sector

Males 4.43 (.14) 4.60 (.13) 4.53 (.10)

Females 4.02 (.12) 4.10 (.12) 4.19 (.09)

Unemployed

Males 2.47 (1.4) 3.12 (1.5) 3.30 (1.5)

Females 2.08 (1.3) 2.46 (1.3) 2.65 (1.3)

PBC Public Private Unemployed | Entrepreneurs
sector Sector

Males 2.81 (.11) 3.35 (.11) 3.25 (.09)

Females 2.36 (.10) 2.74 (.11) 2.88 (.09)

Controls: Age, S Social Status

 IN non-entrepreneurs, an across-the board
Gender difference in Entrepreneurial attitudes

and intentions

* But not in Women entrepreneurs

30



Anticipated Emotions

Achievement | Public Private Unemployed | Entrepreneurs
sector Sector

Males 4.02 (.08) 3.97 (.06) 4.12 (.07) 4.35 (.04)
Females 4.18 (.07) 4.14 (.05) 4.10 (.07) 4.46 (.04) *
Resignation | Public Private Unemployed | Entrepreneurs
sector Sector
Males 1.72 (.06) 1.73 (.05) 1.79 (.05) 1.38 (.03)
Females 1.94 (.05) 1.94 (.05) 1.78 (.05) 1.44 (.03)
Antagonisti | Public Private Unemployed | Entrepreneurs
c sector Sector
Males 1.33 (.05) 1.28 (.03) 1.34 (.04) 1.17 (.03)
Females 1.30 (.o5) 1.36 (.04) 1.22 (.04) 1.16 (.03)

Controls: Age, S Social Status

Examining the influence of IND-INTR on E.
attitudes, intentions & emotions

31



SC & E. Attitudes
* Independence = tAttitudes, Intentions, PBC

* Interdependence = lPBC

» No interaction between Gender X SC

SC, Gender & Anticipated emotions

 Achievement Emotions ,
= Independence, Interdependence t
 Gender X Interdependence : Interdependent

Women = t

» Resignation emotiins

= Independence

= Gender X Interdependence = '

32



Overall conclusions

* There was limited GENDER differences in SC

* Independent of Gender, INDEPENDENT SC was

a powerful predictor of E. Attitudes, intentions, &
Emotions

« There were some evidence of a ‘match’ between
Gender and SC orientation with regards to
emotions but not much in terms of attitudes

Euxaplotw
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Ta KowvwviKa €idn emnpealovidal OPACTIK
amo ouvenkeg amopovwong (Cacciopo,
Fowler, & Christakis, 2010)

H xowmvikn arropuovmon pkpaivel To mpocSokipo o Kowwvikda eidn (0mmwg n

poya Drosophilia melanogaster Ruan & Wu, 2008)

odnyei otnv avamtvén g mayvpapkeiag kat Stafntn TVmov 2 0TovS EMUVES

(Nonogaki, Nozue, & Oka, 2007);

KaBvotepel Tig Oetikég embpaoerg g AoKNnong 0Toug apovpaiovg
(Stranahan, Khalil, & Gould, 2006);

AvEavel my avtidpaon Tov cuUTAONTIKOY CLOTIHUATOS TTAYDOUATOS OTOVG
apovpaiovg (Dronjak, Gavrilovic, Filipovic, & Radojcic, 2004);

Mewwver v entidpaon yovidimv mov puBuidouvv v yAoukokopTi{ovouxa
avpidpaomn tov epmpodiov Aofov oe veapoig xoipovg (Poletto, Steibel,
Siegford, & Zanella, 2006);

Av€avel ta emineda koptloAng oe mubnkovg (Lyons, Ha, & Levine, 1995)

Epgavong mapepmodilel TNy yuxooeEovaikn avamtuén oe TpoTevovTa
OnAaotika (Harlow et al.,

1965).

Happiness Is

- Atage 4 ...

- Atage 12 ...
- Atage 16 ...
- At age 25...
- Atage 35 ...
- Atage 50 ...
- Atage 60 ...
- Atage 70 ...
- Atage 75 ...
- Atage 80 ...

not peeing in your pants
having friends

having a driver's license
having sex when married
having money

having money

having sex when married
having a driver's license
having friends

not peeing in your pants

35



Innovation of Women Entrepreneurship in
India

Y. Krishna Kumar*, B. Kiran Kumar**

*Student, Departmerdf Mechanical Engineering, SITE, Tadepalligudem, India
534101
krishna3b4@sasi.ac.in

*Assoc Prof, Departmengf Mechanical Engineering,IBE, Tadepalligudem, India
534101
bkirankumar@sasi.ac.in

Keywords: Women Entrepreneurship, Policies, India, Development.

36


mailto:bkirankumar@sasi.ac.in

Innovation Of Women
Entrepreneurship In India

Y. Krishna Kumar
Chania, Aug 29, 2016

Women
Entrepreneurship

Categories

1. Chance entrepreneurs
2. Forced entrepreneurs

3. Created entrepreneurs
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Influencing Factors

Generate income

Pride in achievement
Need for change
Autonomy and independence

Dissatisfaction with the present job

Obstacles

Short Of Self-Confidence
Socio-Cultural Barriers
Risks Related To Market
Mobility Constraints
Business Administration Knowledge
Financial Assistance

Cost

Female Entrepreneurs in India
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Schemes

More than 26 schemes provided by Government of India

More than 13 Women Entrepreneur Associations

Recommendations

. Remove maximum legal and regulatory barriers
. Provide support, mentoring, coaching and training
. Promote equal opportunity and abolish gender discrimination

. Formulate strategies to provide more access to information on international
markets and facilities

. Incorporate women entrepreneurship dimensions in SME related policies
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Conclusion

Thank you
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TOMNIKH ANAMNTY=H 2TA XANIA
ME2Q TH2 AHMIOYPIIKHZ
OIKONOMIAZ

= 2NMAVTIKEC OUVATOTNTES VI TN YUVAIKEIQ ETTIXEIPNUATIKOTNTA

Mayia E. Zmavouddkn, Ym.Aidakropag MoAutexveiou Kpitng

KaBnynti¢: BaaiAng MouaTtakng

H €peuva eCet@del Tig duvardtnTeg avamuéng pEow g Anuioupyikig
Oikovopiag aTn Bépeia TTAEUPA TNG TTEPIPEPEIAKNAS EVOTNTAS XAViwV.
Epeuvaral katd mdoo pia XwpIKr evotnTa ou d1aBETel TOPOUS Kall
UTTOdOpEG Yia dpAaTEIS Kal ETTIXEIPATEIS TNS Anuioupyikig Oikovoyiag,
(€101KOTEPQ TOU TTUPAVA TNG OTTOU EVTATOOVTAI OI TOUEIS TWV
MoAimioTiKwy Kal Anpioupyikwy Biopnxaviwy) HITOPE( VA TOUG
aglomoinoel mpog 6@eAag TNe avamTuéns. O1 aToyol TG Epeuvag ival:
1/va S10TTIOTWOEN TNV ETTAPKEIA TWV AvAYKAiwV TTOPWY, ETTIXEIPWVTAG HId
EVOEIKTIKA amoTUTIWOT TOUG,

2/va BIaTTIOTWOE TToIA £ival TA EUTTOdIO 0TV AVATITUEN TWV ETTIPEPOUG
KAGOwyv,

3/ue paon Ta cupruata va poTabei eva TAEyua OI10IKNTIKWY/
ETMIXEIPNHATIKWY EPYOAEiWV Kal KOAWV TTPAKTIKWY TToU Ba evioXUOEl TNV
avaTmTuén TG TOTIKAG olkovopiag péow Twy M.A.B.,
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